
AAFES Recognized ‘Military 
Friendly’ Spouse Employer

  
• DALLAS

The Army & Air Force Exchange Service 
(AAFES) has once again been designated as 

one of the top 25 “Military Friendly Spouse Em-
ployers” by Military Spouse magazine. The Ex-
change ranked second overall on the survey. The 
Exchange was also rated a “2013 Military Friendly 
Employer” by G.I. Jobs.   

SPOUSE FRIENDLY 
The sixth annual Military Spouse list recognizes 

companies that hire spouses of active duty service-
members and make an effort to develop workforce 
development policies that acknowledge the unique 
challenges of military life.

According to the magazine, the Exchange was 
recognized for its forward-looking policies that support the unique employment 
needs of military spouses.

 “This is the fourth year the Exchange has been acknowledged by Military Spouse 
magazine for its active recruiting and employment of military spouses,” said the 
Exchange’s senior enlisted advisor, Chief Master Sgt. Tony Pearson, USAF. “The 
Exchange’s partnership with the Military Spouse Preference program and its own 
Spouse Continuity program are examples of our dedication to military spouses.”

 The list was compiled from data collected by Military Spouse’s sister maga-
zine, G.I. Jobs. That publication surveyed companies nationwide to find out the 
best places for people transitioning out of the military to find the best civilian 
jobs. Among the elements considered were flexibility when a spouse is deployed 
and opportunities for continued employment and advancement in the midst of 
frequent moves.

Ranking right ahead of AAFES on this list was USAA. Other companies rec-
ognized included Combined Insurance Company of America; 24 Hour Fitness; 
DaVita, Inc.; Johnson Controls Inc.; and Wal-Mart.

G.I. JOBS
AAFES and other designated Military Friendly Employers were also showcased 

in the January edition of G.I. Jobs magazine, which cited the Exchange for excel-
lence in being “military friendly.”  The Exchange’s company profile, including 
open positions that are a fit for military personnel, were included on the website 
MilitaryFriendly.com.

“It is an honor to once again be recognized as a top military friendly employer,” 
Pearson said. “It validates our tireless efforts to develop a lifelong emotional con-
nection with those we serve.”

MCX Names Davis Food, 
Candy, Gourmet Buyer

• QUANTICO

The Marine Corps Exchange (MCX) re-
cently named Ashley Davis as its food, 

candy and gourmet buyer, succeeding Julie 
Windisch, who followed Rebecca Fries into 
this position during the summer. 

Most recently, Davis, who also handles 
direct store delivery (DSD) items as part of her 
new responsibilities, was MCX’s junior buyer 
for sports nutrition and cleaning supplies. In 
addition, her past buying assignments for the 
exchange service since 2009, have been as an 
assistant buyer responsible for men’s clothing, 
furnishings, activewear and men’s sports items.

The Virginia native started her MCX career 
in 2008 as a headquarters-based advertising/
marketing technician. As this issue went to press, the MCX had not named 
Davis’ successor as sports nutrition junior buyer. 

• FORT LEE

On Dec. 2, the Defense Commissary Agency 
(DeCA) named Tracie Russ as director of its 

newly created Business Development Directorate. 
Russ had previously served as executive officer 
to the deputy director and chief operating officer 
(COO) Michael Dowling.

Russ’ selection is part of a series of revisions 
to DeCA headquarters’ organization that became 
official Oct. 7. The activation of the Business De-
velopment Directorate, with its E-Commerce and 
Shopper Insights divisions — now headed by Gor-
don J. Jones and Mark L. Simpson, respectively — 
is designed to help the agency lay the groundwork 
for a modern, 21st century commissary benefit, 
said DeCA Director and Chief Executive Officer 

(CEO) Joseph H. Jeu.
“We needed to be more in sync with who our shoppers are and how they shop 

— now and in the future,” Jeu said. “Last spring, Tracie helped lead us to this point 
when she was appointed to chair our Concept Development Team, a collection of 
our best and brightest who brainstormed ideas for our future. Now as the director 
of Business Development, she will continue building on the framework started 
under the Development Team and help us put many of these concepts into practice.”

DeCA recently established the Business Development Directorate, focusing 
on “consumer insights” to better understand commissary customers and their 
shopping patterns, said Christopher T. Burns, the agency’s director of sales.

According to the agency, Russ will manage the E-commerce and Shopper 
Insights divisions as they identify, assess and develop new business opportunities 
that reinforce the agency’s Commissary 2020 initiative to support future needs of 
the military under its All-Volunteer Joint Force 2010 alignment. 

Burns noted that Russ and her team are “working to segment known quantita-
tive and qualitative data into insights that can be helpful and actionable.   

“There is a great amount of opinion data available from these programs, and 
we are in the midst of developing processes that will identify trends in this infor-
mation,” the sales director added.

E-COMMERCE
Jones, who was assigned as chief of the E-commerce Division on Oct. 7, most 

recently served as a supervisory business analyst from 2011 to 2012 in the now-
defunct Requirements and Strategic Integration Business Requirements Directorate. 

“Our overall mission in this division is to advance electronic and mobile commerce 
applications throughout DeCA,” said Jones, who is also a retired Navy Reserve 
commander who served as a logistics officer in Baghdad, Iraq, from March 2006 
through March 2007. “Therefore, we will be developing more ways for customers 
to order their groceries online or through a smartphone or tablet.”

SHOPPER INSIGHTS
Before his Oct. 7 assignment as chief of the Shopper Insights Division, Simp-

son served as a supervisory planning specialist with the then-Corporate Planning 
Directorate, from 2009 to 2012.

“In order to remain relevant in the 21st century, we need to explore various 
ways to connect with and serve our customers using Internet and mobile technolo-
gies,” Simpson said.  “In addition, we need to continue to better understand our 
customers. To accomplish these goals, DeCA will use data-gathering techniques, 
draw on state-of-the-art technologies and engage our customers online through 
various social media strategies.” 
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Russ, Jones, Simpson Named to New Roles in Business Development Directorate



HRALA Raises Scholarship
Money for NEREA, AREA

AAFES, DeCA 
Disabled

Workers Hailed
• WASHINGTON

On Dec. 4, the 32nd Annual Department of 
Defense (DoD) Disability Awards Ceremony 

was held, and employees from the Defense Com-
missary Agency (DeCA) and Army & Air Force 
Exchange Service (AAFES) were among those 
honored for their outstanding contributions to na-
tional security. 

This annual event provides an overview of DoD 
disability policy and initiatives, recognizes DoD 
organizations for their efforts in the employment 
of individuals with disabilities, and highlights the 
accomplishments of DoD employees with disabili-
ties and wounded, ill, or injured servicemembers. 

DeCA’s Billy W. Bowens and AAFES’s Grayson 
J. Colegrove were among the 17 DoD employees 
honored with Secretary of Defense awards during 
the event, which was hosted by Frederick E. Voll-
rath, performing the duties of assistant secretary of 
defense for readiness and force management, in the 
Pentagon Auditorium. 

“Diversity is essential and has been a key to the success of our armed forces 
and civilian workforce,” Vollrath said. “When we embrace a range of talent and 
perspective, our ability to defend our nation grows stronger.” 

BOWENS
Bowens, a store associate who has worked at the Los Angeles AFB, Calif., 

Commissary since 2010, sustained a spinal cord injury while serving in Vietnam 
(1966-1968) in the 173rd Airborne Division. 

After his time in the Air Force, Bowens worked as a civilian store produce 
manager for four decades. His original injury led to further complications years 
later, and he had to leave his civilian retail position. 

Through surgery and several years of physical therapy, Bowens was able to 
return to work in a part-time role, and he was subsequently hired by the agency, 
becoming DeCA’s 2012 Disabled Employee of the Year. He is also the Employee 
of the Year for Operation PAVE (Paving Access for Veterans Employment), the 
Paralyzed Veterans of America’s vocational rehabilitation program for veterans 
with severe disabilities, especially those with spinal cord injury or dysfunction.

COLEGROVE
Colegrove, a laborer at Kaiserslautern Military Community Center (KMCC) 

Ramstein, Germany, BX, 
won this award, according to 
AAFES, because he is dedi-
cated to his work and is an 
inspiration to his co-workers. 
The exchange service noted 
that he does not see himself as 
having limitations, and con-
tinues to strive to increase his 
knowledge.

Employed by the Exchange 
since September 2010, Cole-
grove was born with Down’s 
Syndrome. As a result, he 
has required continuous extra 
support and training to assist 
him to make a contribution, al-
though his disability precludes 
him from living without outside 
support. —E and C NEWS

‘Dream Machine’ Initiative
Reaches $1.5-Million Mark

• PURCHASE, N.Y.

For the third straight year, PepsiCo Inc., through the Dream Machine Re-
cycling Initiative, will make a $500,000 donation to the Entrepreneurship 

Bootcamp for Veterans with Disabilities (EBV), a national program offering 
career training, education and job creation for post-9/11 U.S. veterans with dis-
abilities. With this donation, PepsiCo will have donated a cumulative $1.5 mil-
lion to EBV since its Dream Machine program launched in 2010.

Since that time, the initiative has partnered with EBV to support its unique 
resources for veterans. The more plastic bottles and aluminum cans are recycled 
in Dream Machine kiosks and bins across the nation —including in military 
stores and K-12 schools — the more support PepsiCo is able to provide to EBV.

“PepsiCo is honored to provide this donation and announce our continued 
support of the Entrepreneurship Bootcamp for Veterans with Disabilities in 
2013, through the Dream Machine program, which makes on-the-go recycling 
easier and more convenient,” said Jeremy Cage, senior vice president (SVP) of 
Pepsico’s Global Snacks Group and head of the Dream Machine Recycling Ini-
tiative. “Our strategic partnership with the EBV allows recyclers to do right by 
our planet and U.S. veterans with disabilities, a group that has incredible skills 
to offer as they reenter civilian life.”

Created by PepsiCo in collaboration with Waste Management and Keep 
America Beautiful, the Dream Machine Recycling Initiative has made more 
than 4,000 computerized recycling kiosks and bins available at popular public 
locations across North America. 

The initiative has reportedly diverted more than 160 million beverage con-
tainers from landfill to recycling since the program’s inception in 2010, adding 
to progress toward PepsiCo’s goal of helping increase the U.S. beverage con-
tainer recycling rate to 50 percent by 2018.
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Laborer Grayson J. Colegrove (center) of the KMCC 
ramstein, Germany, BX, AAFES’s 2012 Worldwide 
Associate With a Disability, was honored with a Sec-
retary of Defense Award on Dec. 4 for his efforts. 
Earlier, Edward Bouley, SVp of the European/South-
west Asia region, and mother pamela Colegrove, 

presented Grayson with the region SVp’s coin.

Store Associate Billy W. Bow-
ens of the Los Angeles AFB, 
Calif., Commissary, was one 
of the 17 DoD employees 
honored with Secretary of 
Defense awards during the 
32nd Annual Department 
of Defense (DoD) Disability 
Awards Ceremony on Dec. 4.

• VIRGINIA BEACH

The Hampton Roads chapter of the American Logistics Association 
(HRALA) hosted the 13th annual AREA/NEREA Scholarship Programs 

at the Sheraton Virginia Beach Oceanfront Hotel here, on Nov. 28.
There were 140 guests at the event, which raised $30,000, with $10,000 

going to the Army & Air Force Exchange Service (AAFES) Retired Employ-
ees Association (AREA); $10,000 to the Navy Exchange Service Command  
(NEXCOM) Retired Employees Association (NEREA), and $10,000 to the 
HRALA scholarship program.

In 13 years, HRALA has raised more than $250,000 for these scholarship 
programs.

In the photo below, NEXCOM Chief Executive Officer (CEO) Rear Adm. Rob-
ert J. Bianchi, SC, USN (Ret), receives a $10,000 check from Cory Belkov, vice 
president (VP), Business Development, Watt/Spohn. Also among the participants were 
John Reiley, chief operating officer (COO), Coast Guard Exchange (CGX), Capt. 
Robert McKenna, USCG, commanding officer, Coast Guard Community Services 

Command (CGCSC); 
Anne Wood, key ac-
count manager, Webco 
General Partnership; 
Mike Howard, COO, 
AAFES; Brian Tra-
wick, key account 
manager-military, 
BiC Consumer Prod-
ucts Manufacturing 
Co. Inc.; and Dave 
Clark, military man-
ager, Kimberly-Clark 
Corp.
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