
• FORT LEE

The rollout of the Defense Commissary Agency’s (DeCA) recently announced 
program to scan patrons’ identification cards at the checkout is nearing 

completion. On Oct. 22, the commissary at Fort Lee, Va., became the first store 
to participate in a test of the system before the initial phase of the program 
began on Nov. 10. The agency-wide rollout is slated to be completed by the 
middle of this month.

Commissary patrons are, by and large, used to showing their ID cards to 
establish their commissary eligibility. The agency explained that because IDs 
are now scanned at checkout, it will no longer need to maintain any personal 
information on customers in its computer systems, for example the system used 
for customers who write checks.

IMPROVING THE BENEFIT
According to Joseph H. Jeu, DeCA director and chief executive officer (CEO), 

scanning the ID cards will also help improve the commissary benefit for all 
patrons. “In addition to verifying customers as authorized commissary patrons, 
we’ll gain information that will give us a better understanding of our patrons, 
allowing the agency to provide the commissary benefit more effectively and 
efficiently,” Jeu said.

CUSTOMER PRIVACY
Cross-referenced with other Department of Defense (DoD) data, the scan 

data will give DeCA information about patron usage by military service, along 
with customer demographics that do not identify specific personal data of an 
individual.

The demographic information DeCA 
will use is strictly limited to card ID 
number; rank; military status (active 
duty, retired, etc.); branch of service; 
age; household size and zip codes of 
residence and duty station. DeCA has 
assured patrons concerned about the 
program that it will not be using any 
personal information, such as names, 
addresses or phone numbers.

According to the agency, this will 
eventually help DeCA identify shopping 
needs and preferences; information it 
says is essential in today’s retail business 
environment. It will also allow more ac-
curate reporting to the military services 
on commissary usage.

The agency notes that the scanned 
information will only be used by the 
agency. “The methods, processes and 
information we’ll use will not compro-
mise our customers’ privacy — they can 
be sure of that,” Jeu said. “We’re putting 
technology to work to better understand our customers and ensure the commis-
sary benefit continues to remain relevant to them now and in the future.”

NEXCOM Offers Deployed Free Phone Cards
• VIRGINIA BEACH

In what has become a holiday tradition, Sail-
ors and Marines on 40 ships and submarines 

deployed away from their homeports, and those 
forward-deployed to overseas ports, were given a 
free $10 phone card to call loved ones back home.

“This is just one small way that we can thank 

our servicemembers for their dedicated service to 
our country,” said Thomas Harris, NEXCOM Afloat 
Personal Telecommunications Service Program. “We 
hope this phone card will bring them closer to their 
families and friends during the holiday season.”

The AT&T prepaid phone cards could be used 
via the Afloat Personal Telecommunications Ser-

vice system, a ship’s Plain Old Telephone Service 
(POTS) system, or ashore in the U.S. or any foreign 
port where AT&T has a presence. 

NEXCOM expected to distribute nearly 35,000 
free phone cards during the holidays. The 2013 
holiday giveaway marked the the program’s 12th 
year. 

DeCA ID Scanning Rollout Nears Completion
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•  DALLAS

The Army & Air Force Ex-
change Service (AAFES) 

recently named a new senior 
vice president (SVP) for Ex-
change Credit, and shifted the 
duties of two other VPs as it 
realigned its Human Resources 

(HR) Directorate.
Jami Richardson, Finance and Accounting VP 

since June 2009, was chosen as the exchange ser-
vice’s new SVP, Exchange Credit. The move, which 
became effective Dec. 21, gives her the responsibility 
of developing and growing the Military Star Card 
business. Richardson’s past AAFES positions include 
VP, Corporate Policy and VP, Corporate Strategy. 

AAFES named Rich Gorman VP (intermittent), 
Business Development, effective in November, and 
the exchange service followed this move by naming 
Richard Pickering to the VP position overseeing 
Food and Fuel Operations, a move which becomes 

effective in February. 
Gorman recently retired 

as deputy, G-9, Business 
Programs, Army Installa-
tion Management Com-
mand (IMCOM). The Army 
veteran attained the rank 
of chief warrant officer 4 
prior to his service retire-
ment in 1989.

Pickering, a long-time 
area manager, most recently served in that ca-
pacity overseeing the Europe/Southwest Asia Region.

Succeeding Pickering as Europe/Southwest Asia 
Region area manager is Jason Rosenberg, who had 
been area manager of Hawaii and Alaska.

HR, CORPORATE UNIVERSITY
AAFES also combined its Talent Management and 

Corporate University into a single division within 
its HR Directorate. The move not only eliminates 

redundancies, but removes a VP position from the 
rolls.

In line with this, effective in December, Dar-
ryl Porter, the VP of Talent Management, presides 
over both Talent Management and Corporate Uni-
versity, and Stella Wolf, who had served as the VP 
of Corporate University, transitioned to the VP of 
the Policy Division.

AAFES Execs Shift, HR Directorate Realigns

Porter

Richardson

PickeringGorman Wolf

RECENT PERSONNEL CHANGES
NAME NEW POSITION FORMER POSITION EFFECTIVE           
SENIOR VICE PRESIDENT
Jami Richardson senior vice president, Exchange Credit vice president, Finance and Accounting December 2013
  
VICE PRESIDENTS
Richard Gorman vice president, Business Development deputy, G-9, Business Programs, Army Installation November 2013
  Management Command (IMCOM)
Richard Pickering vice president, Food and Fuel Operations area manager, European/Southwest Asia Region February 2014
Darryl Porter vice president, Talent Management vice president, Talent Management December 2013
 and Corporate University  
Stella Wolf vice president, Policy Division vice president, Corporate University December 2013
  
INFORMATION TECHNOLOGY
Donald Covert director, Support Systems application systems analyst, programming manager December 2013
    
HUMAN RESOURCES
Gina Meeks chief, Corporate Learning chief, Operations Learning November 2013   

REGIONAL 
Lt. Col. Brian Kuhn Lt. Col., Plans and Operations Officer Maj., Plans and Operations October 2013
 Europe/Southwest Asia Region Europe/Southwest Asia Region
Jason Rosenberg area manager, Europe/Southwest Asia Region area manager, Hawaii/Alaska February 2014
Ronald McDuffie food program specialist, Central Region area food program specialist, Fort Bragg, N.C. January 2014
Chin Kim food program specialist, Eastern Region area food program specialist, Fort Benning, Ga. November 2013
Danita McFarland senior restaurant planner, Central Region restaurant program planner, Central Region October 2013
  
E-COMMERCE
Ranjit Shiralkar digital marketing analytics manager, business analyst, Business Metrics Management Branch, December 2013
 Internet Productions Branch Merchandising Directorate
   
STORE MANAGEMENT
Donald Basil general manager, Anderson Exchange JR Marianas, Guam main store manager, Fort Stewart, Ga. January 2014
Edward Murphy main store manager, Fort Stewart, Ga. general manager, Anderson Exchange, JR Marianas, Guam January 2014  
 
FOOD COURT MANAGEMENT
Thaise Jennings food court manager, Fort Hood, Texas food court manager, Fort Benning, Ga. January 2014

DISTRIBUTION CENTER
Steve Lawson logistics operations manager (I/O), logistics operations manager V, November 2013
 Dan Daniel Distribution Center, Va. Dan Daniel Distribution Center, Va.
Source: AAFES
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•  FORT LEE

With the economy continuing on a sluggish and 
uneven path, Defense Commissary Agency 

(DeCA) patrons’ use of food stamps — now known 
as the Supplemental Nutritional Assistance Program 
(SNAP) — rose once again during fiscal 2013. The 
year’s nearly $5 million increase in SNAP usage 
was not enough to offset a $13.2 million decrease 
in manufacturer coupon redemptions, and a $2 mil-
lion slip in Women, Infants and Children (WIC) 
program usage.

SNAP
SNAP metrics rose in three key areas — dollars, 

transactions, and dollars per transaction — extend-
ing the upward trend for another year. Based on 
figures provided by the agency, the fiscal 2013 total 
of $103.67 million broke the $100-million barrier 
for the first time, up 4.88 percent over the prior year. 
Transactions, meanwhile, were slightly under the 
1-million level at 968,358, a 2.16-percent increase 
from the prior year. Dollars per transaction continued 
to grow, to $107.06 from $104.27, up 2.68 percent.

According to the U.S. Department of Agricul-
ture, through Oct. 18, 2013, 47.6 million Americans 
received SNAP assistance. Since fiscal 2006, SNAP 
dollars have grown more than 295 percent; transac-
tions have increased nearly 255 percent, and dollars 
per transaction have increased more than 11 percent.

COUPONS
During fiscal 2013, DeCA patrons redeemed 

99,599,483 coupons, the first time that number has 

AAFES Recognized As Top 
Military Spouse Employer

•  DALLAS

The Army & Air Force Exchange Service 
(AAFES) has earned the 2014 Military 

Spouse Top Employer title by Victory Media, 
publisher of G.I. Jobs and Military Spouse.

AAFES ranked No. 1 out of 50 other 
companies, topping such other military-
friendly spouse employers as USAA; Walmart; 
Amazon.com; Hewlett-Packard Co.; Dollar 
General Corporation; and Safeway Inc.

The Exchange was rated highly in a num-
ber of criteria, including “percent of military 
spouse new hires,” which was at 36 percent of the total, and “percent of current 
or former military spouse employees,” which reached 16 percent.

According to AAFES, through Dec. 6, 2013, 20.2 percent of its worldwide 
workforce — 6,495 employees — were “current working military spouses” out 
of a total U.S. paid workforce of 32,161.

“I’m delighted to hear the great news in being recognized for our superb ef-
forts to hire military spouses,” said Exchange Deputy Director Maj. Gen. Joseph 
Ward, USAF. “Our military spouses play such a huge role in supporting our 
troops — it is wonderful to see so many companies, to include the Exchange, 
recognize what they bring to the fight. Our military spouses truly represent our 
motto: ‘family serving family.’”

OBITUARY

Edward “Ed” Rossell, 
Semper Fit Construction 

Project Manager
Edward “Ed” Rossell Jr., the East 

Coast Nonappropriated Fund (NAF) 
regional construction project manager 
for the Semper Fit and Exchange Ser-
vices Division, the entity that oversees 
the Marine Corps Exchange (MCX), 
passed away on Nov 6. 

Rossell served in the Marine Corps 
NAF Construction Program for 33 years. 
During his tenure, he oversaw more than 
200 exchange and morale, welfare and 
recreation (MWR) program construc-
tion projects. 

Survivors include Dawn, his wife; 
son Edward; and several other family 
members. A funeral service was held Nov. 9 at Covenant Funeral Ser-
vice, Fredericksburg, Va., and Rossell was buried at Sunset Memorial 
Gardens, Fredericksburg. 

Memorials may be made in his name to Virginia Tech Sigma Chi 
Fraternity, SPH-H Room 212 68 Oak Lane, Blacksburg, VA 24060.

not exceeded the 100-million level in more than 
seven years. This represented a 12.09-percent drop 
from the 113.3 million coupons used at commis-
saries the prior year.

Coupon dollar volume fell in a similar fashion, 
12.65 percent, from $104.19 million to $91.01 mil-
lion in fiscal 2012. This represented the first time 
since fiscal 2008 that coupon 
dollar volume fell below the 
$100-million mark.

The dollar value per manu-
facturer coupon fell slightly to 
91.3 cents in fiscal 2012 from 
92.0 cents during the previous 
year, a 0.76-percent decrease. 

Digital coupons also 
constituted part of the total 
number of coupons used by 
DeCA patrons. According to 
the agency, 1.49 million digi-
tal coupons were redeemed 
for $1.37 million.

WIC
According to the USDA 

Food and Nutrition Service, 
total WIC dollar volume has 
exceeded $7 billion for the 
past two years, with 2013 lev-
els through July 2, 2013, at 
more than $6.8 billion.

Dollar volume for WIC 
program usage in commissar-
ies totaled $29.22 million, a 
decrease of 6.45 percent from 

the previous fiscal year. Transactions also fell, from 
1,793,576 in fiscal 2012 to 1,655,182 in fiscal 2013, 
a 7.72-percent dip.

The amount of WIC dollars spent per transaction, 
however, actually increased to $17.66 in fiscal 2013, 
its highest level since fiscal 2009, up 1.38 percent 
over fiscal 2012’s $17.42. 

DeCA Food Stamp Usage ‘SNAPS’ $100-Million Barrier, Coupons, WIC Drop 

DeCA Fiscal 2013/2012 
SNAP Comparison

 Fiscal 2013 Fiscal 2012 Percent change
Dollars  $103,670,751 $98,842,699 +4.88%
Transactions  968,358 947,930  +2.16%
Dollars Per Transaction $107.06 $104.27 +2.68%
Source: DeCA

DeCA Fiscal 2013/2012 
Manufacturer Coupon Comparison

 Fiscal 2013 Fiscal 2012 Percent change
Dollars  $91,005,006 $104,188,277 -12.65%
Quantity  99,599,483 113,297,765  -12.09%
Dollar Value Per Coupon  $0.91 $0.92 -0.76%
Source: DeCA

DeCA Fiscal 2013/2012 
WIC Program Usage Comparison

 Fiscal 2013 Fiscal 2012 Percent change
Dollars $29,223,857 $31,238,896 -6.45%
Transactions 1,655,182 1,793,576  -7.72%
Dollars Per Transaction $17.66 $17.42 +1.38%
Source: DeCA

Rossell
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