
Sunday, Nov. 19, when stores recorded $20.20 
million in sales.

DeCA stores were closed Thanksgiving Day, 
with the exception of some stores in the Europe 
Area which did minimal business. These stores 
generated $20,431 on Thursday, Nov. 23, an 11.77 
percent increase from the $18,278 that was re-
corded on Thursday, Nov. 24 during the prior year.

• FORT LEE

Although shoppers came out to their local 
exchanges in droves looking for sales during 

the Thanksgiving weekend, those preparing meals 
and tables for the festive holiday helped make 
the seven days prior to the holiday as among the 
most important grocery shopping days of the year. 

During Thanksgiving Weekend and Cy-
ber Monday, the exchange services saw 

sales increase almost across the board for their 
respective measuring periods over the prior year. 

The impact of customer enthusiasm on sales was 
significant: the Army & Air Force Exchange Service 
(AAFES) experienced a 10.64-percent year-on-year 
increase; the Navy Exchange Service Command 
(NEXCOM) saw a 7-percent surge; the Marine 
Corps Exchange (MCX) generated a climb of 4.1 
percent; and the Veterans Canteen Service (VCS) 
soared 12.2-percent over the prior-year period. 
Coast Guard Exchange (CGX) sales, however, were 
decimated by the outsized impact of three major 
hurricanes on sales and operations in Puerto Rico 
and the Southeast. 

Outside the gate, sales for the month of Novem-
ber increased 6 percent according to the National 
Retail Federation (NRF).

AAFES

• DALLAS
The Army & Air Force Exchange Service (AAF-

ES) reported that main store, specialty store and 
eCommerce sales during the 2017 Thanksgiving 
holiday and holiday weekend, Nov. 23 through 
Sunday, Nov. 26 — including those generated by 
the Veterans online shopping benefit (VOSB), but 
not including gas sales — were $113.50 million, a 
10.64-percent increase versus the $102.58 million 
in sales amassed during the same time period a 
year earlier.

From Friday, Nov. 24 through Sunday, Nov. 26, 
online sales of more than $32 million produced a 
93-percent increase from the same period in 2016.

On Cyber Monday, Nov. 27, sales without gas 
at main stores, specialty stores and online were 
$21.32 million, a 43.37-percent increase from the 
prior year’s $14.87 million in sales.

Spurred on by the availability of the Veterans 

online shopping benefit (VOSB), online sales only 
for Cyber Monday registered at $8.79 million, a 
73.42-percent increase from the prior year’s $5.07 
million in activity.

Exchange brick-and-mortar stores generated 
$12.51 million that Monday, excluding gas.

NEXCOM

• VIRGINIA BEACH
According to a Navy Exchange Service Com-

mand (NEXCOM) spokesman, worldwide sales 
from Thursday, Nov. 23 through Sunday, Nov. 26 
grew more than 7 percent, or by $4.3 million, for 
a total of $64.3 million as compared to last year’s 
total sales of $60 million. 

Store sales exceeded the prior year by 4.4 per-
cent, which the spokesman said was the result 
of “steady traffic throughout the weekend and 
strong values throughout the store.” Navy Ex-
change  brick-and-mortar business represented 
91 percent of the overall weekend’s sales.

One standout was Camp Lemonier, NEX Dji-
bouti, which saw a sales increase of 61 percent.  

“Different stores experienced different trends; 
some sold more ‘value-oriented’ items with more 
items in the basket, while other stores saw a trend 

with bigger ticket purchases,” the spokesman ex-
plained. “This means that the NEX was successful 
at taking care of ALL its customers.”

The Afloat Sales Event — a special promotion 
for deployed Sailors and expeditionary forces which 
ran earlier in the week before Thanksgiving — saw 
a 24-percent increase in afloat orders, with the 

Defense Commissary Agency 
(DeCA) stores around the world gen-
erated $127.10 million in sales. during 
the seven days leading up to Thanks-
giving Day 2017.

Commissary sales for the Nov. 16 
trough Nov. 22 period were nearly 

3-percent lower than they 
were during the prior year, 
when DeCA reported $130.93 
million in sales for the com-
parable prior-year period of 
Nov. 17 to Nov. 23 (see chart).

BUSIEST DAYS
DeCA had two $20 million or more 

sales days during the days leading up to 
Thanksgiving Day. Its top sales day dur-
ing that seven-day period was Saturday, 
Nov. 18, when the agency’s worldwide 
roster of commissaries recorded $21.22 
million in volume. This was joined by 

DeCA Area Sales by Volume Seven Days Prior to 
Thanksgiving 2017 vs. 2016 ($ in millions)

Area 2017 2016 Percent change
East  $32.93 $34.75  -5.25%
West $32.33 $33.32 -2.98%
Central  $27.59 $28.49 -3.16%
Pacific  $25.37 $25.40  -0.11%
Europe  $8.89 $8.97 -0.94%

Total $127.10 $130.93 -2.93%
 
Note: In 2017, the seven days prior to Thanksgiving were Nov. 16 to Nov. 22; in 2016, the seven days prior 
to Thanksgiving were Nov. 17 to Nov. 23.
Source: DeCA

DeCA Pre-Thanksgiving Sales Top $127 Million

Exchanges’ Thanksgiving Weekend Sales Robust

The sales floor at Camp Lemonier, NEX Djibouti, during Black 
Friday. The store experienced a 61-percent sales increase during 
the Thanksgiving period. NEXCOM saw Thanksgiving holiday 

weekend sales increase almost 7 percent. 

Customers take advantage of Exchange savings at Misawa AB, 
Japan, during the Black Friday weekend.

Thanksgiving display at the Anchorage Area Commissary, JB Elmendorf-Richardson, 
Alaska, uses soda fridge boxes to highlight Turkey Day.
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NEXCOM Top-Selling Items,
Nov. 23 (Thanksgiving) to Nov. 27 

(Cyber Monday), 2017 by Dollar Volume 
(Online and In Store)

Apple MacBook Pro (13 in.)  
Samsung UHDTV (55 in.) 

GoPro Hero 5 Action Camera/Camcorder  
PlayStation PS4 1TB Core Bundle 

Samsung UHDTV (65 in.)
Bose Noise-Cancelling Wireless Headphones 

Apple MacBook Air (13 in.) 
Apple iMac (21 in.)  
Apple iPad (9 in.)  

Nikon Camera and Lens Bundle

Source: NEXCOM
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ers’ lives, operations and sales in the Southeast and Puerto Rico, caused by 
the spate of hurricanes and floods in August through October, the Coast 
Guard Exchange (CGX) reported that during its Week 43, which began on 
Nov. 19 and ended on Nov. 25 — excluding Thanksgiving Day when stores 
were closed — the exchange service recorded $4.53 million in sales, a drop 
of more than 12 percent versus the prior year’s $5.16 million in sales, when 
Week 43 encompassed Nov. 20 through Nov. 26.

The steep dropoff was experienced during a period when CGX facilities 
in Puerto Rico, which were hard hit by hurricanes earlier in the fall, were 
just starting to recover from widespread destruction and power outages on 
the island.

CGX stores in Mobile, Ala., and Kodiak, Alaska, led the 
way in online sales from Nov. 10 through Thanksgiving Satur-
day on Nov. 25 — which encompassed the official beginning 
of the VOSB on Nov. 11 — followed by the CGX Online Ex-
change, and CGX’s Galena Park Exchange in Houston, Texas. 

VCS

• ST. LOUIS
The Veterans Canteen Service (VCS) reported that total Thanks-

giving weekend (Friday, Saturday and Sunday) sales were $3.03 
million, a 12.2-percent increase from the prior year.

Sales peaked on Black Friday, with $2.4 million in activity rep-
resenting a 16-percent increase over the prior year. Saturday sales 
were $372,000, a 3.6-percent increase, while Sunday sales dropped 
5 percent to $261,000.

On Cyber Monday PatriotStores reported $1.1 million in sales, 
a 2.9-percent uptick in activity.

“Like many of our competitors, electronics dominated Thanks-
giving Weekend sales,” noted Stacy Papachrisanthou, VCS director, 
Marketing and Communications. “Gaming led the way with deals 
on Sony PlayStation 4 at $179.99, Microsoft Xbox One at $189.99 
and the Nintendo Switch at $299.99, contributing $953,000 to 
Black Friday sales.”

In addition to the PlayStation 4 gaming console ($373,000), the 
Xbox One gaming console ($278,000), and the Nintendo Switch 
($302,000), other electronics items were “Hot Sellers” during the 
three-day sales period included the LG Smart HDTV (49-in.) ($282,000) 
and the NuVision 2-in-1 Touchscreen PC Computer ($265,000)

“Sales flyer merchandise was strong, picking up 22 percent to 
the prior year,” Papachrisanthou said. “Electronics merchandise 
was up 28 percent, Fragrances were up 49 percent and Toys were 
up 21 percent.”

In addition, she said that PatriotStoreDirect Special Order program 
sales held the first-ever Dell Cyber Monday sale event, breaking a 
record in incoming calls and picking up nearly 200 percent in sales, 
with total PatriotStoreDirect sales increasing 172 percent from Friday 
through Monday, “supported by the strong Cyber Monday event.”

spokesman saying that gaming and home goods ranked among patrons’ 
most purchased items.

With the VOSB already well underway, web demand outpaced the prior 
year with online sales up 31.1 percent during the weekend. 

The cyber sale brought the excitement of “Cyber Monday” — Monday, Nov. 
27 — to all NEXCOM patrons, online and in store. “We saw web demand on 
mynavyexchange.com exceed the prior year by over 85 percent,” the spokes-
man told E and C News. The associated publicity and promotional efforts also 
gave the brick-and-mortar sales a lift. “Additionally, and equally as impressive, 
in-store sales increased during that same timeframe by over 24 percent.”

MCX

• QUANTICO
“Our ‘Customer Appreciation’ week started the weekend prior to Thanks-

giving with the intent that we could offer our customer great deals prior 
to the stress of Black Friday,” noted the Marine Corps Exchange’s (MCX) 
Anita Roberson, then-branch head, Merchandising. “From ‘Customer Ap-

preciation’ through Af-
ter Thanksgiving, overall 
sales for the period were 
up 4.1 percent to the pre-
vious year. Black Friday 
alone was up 1.2 percent 
and Cyber Monday was 
up 11 percent.”

CGX

• CHESAPEAKE
With sales decimated 

by disruptions to custom-

MCX Thanksgiving Weekend
“Product Highlights” by Dollar Volume

Hot Sellers, Black Friday, Nov. 24, 2017, included:

Friday,  Nov. 24
Product  Sales Highlights  
Baby Gear (category)   $19,932 70 percent increase to 2016
Under Armour Fleece  $19,568 145 percent increase to 2016
North Face Timber Jacket  $15,389 51 percent sell-through
Asics Contend 4 Running Shoes $7,000  20 percent off
Hunter Boots (brand)  $6,000 $110-$130 ticket retails
Columbia Ascender Soft Shell Jacket $5,348 32 percent sell-through
G By Guess DB Boots $4,120 42 percent sell-through 
North Face Aconcagua Vest   $3,659 26 percent sell-through

Hot Sellers, Throughout Thanksgiving Weekend, Nov. 22, Nov. 24-Nov. 26, 2017, included:

Thanksgiving Weekend
Product  Sales Highlights  
Ugg Boots Brand Products $138,008 average $130 ticket retails
Sunglasses (category)  $137,229 11 percent increase to 2016
North Face Brand Products   $61,282 20 percent off
Ladies Activewear (category) $57,822 21 percent increase to 2016
Ladies Sleepwear (category) $53,139 including sales of 678 units of 
female family pajamas
Converse Brand Products $40,800 25 percent off on Friday
Nike Brand Products (activewear apparel) $36,982 58 percent increase to 2016
Birkenstock Brand Products $20,000 $80-$115 ticket retails
Toms Shoes Brand Products $16,400 20 percent off
Michael Kors Saige Reversible Tote (medium)   $11,911 67 percent sell-through
Dooney & Bourke Pebble Hobo Handbags $9,777 27 percent sell-through
Kuhl Brand Products $7,827 20 percent off
Bobeau Brand Products $5,828 new brand in MCX stores for 2017
Champion Brand Products $5,792 57 percent increase to 2016
Ellen Tracy Brand Products $6,433 45 percent increase to 2016
French Toast Fleece  $4,392 47 percent increase to 2016

Source: MCX

CGX Top Sales Stores,
Online Sales

Store CY17 Sales Difference
  1) USCG ATC Mobile Exchange, Ala.  $258,170 +5.44%
  2) USCG Sector Mobile Exchange, Ala. $194,544 +4.98%
  3) USCG Base Kodiak (Main), Alaska  $140,133 +5.19%
  4) CGX Online Exchange  $108,174 +250.04%
  5) USCG Exchange Houston (Galena Park Exchange) $89,317 +26.17%
  6) USCG Base Portsmouth, Va. $53,248 +6.93%
  7) USCG Sector Detroit, Mich. $31,941 +7.13%
  8) USCG Exchange Astoria, Ore. $27,548 +27.37%
  9) Cleveland-Otto Graham Main Exchange Ohio $26,632 +59.45%
10) USCG Headquarters Exchange,
       St. Elizabeths, Washington, D.C. $26,248 +13.22% 
 
Notes: These dollar figures were calculated from the official beginning of the Veterans online shopping benefit (VOSB) on Nov. 10, 
2017 through Thanksgiving Saturday on Nov. 25, 2017 and comparisons are made between those specific days in calendar year 2017 
and calendar year 2016. All sales figures are rounded off.
Source: CGX

Customers enter the MCAS Iwakuni, Japan, store on Black Friday, 
Nov. 24, to begin their holiday shopping.
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• DALLAS
On the heels of the launch of the Veterans online 

shopping benefit (VOSB) on Veterans Day, Nov. 11, 
the Army & Air Force Exchange Service (AAFES) 
reported that it saw record Internet sales over the 
Thanksgiving Black Friday weekend. From Friday, 
Nov. 24 through Sunday, Nov. 26, online sales 
of more than $32 million produced a 93-percent 
increase from the same period in 2016.

The Exchange’s previous record day for online 
sales was on Black Friday in 2016 with $8.5 mil-

lion, a mark which was shattered this year with 
$17 million in sales.

In comparison, the weekend also produced 
double-digit brick-and-mortar store sales increases, 
as from Nov. 23 through Sunday, Nov. 26, AAFES 
main stores, specialty stores and eCommerce com-
bined took in $113.50 million in sales, a nearly 
11-percent increase from the prior year.

“We invested heavily in ShopMyExchange.com, 
and shoppers are noticing the difference,” said 
Exchange Director/Chief Executive Officer (CEO) 

Tom Shull. “We are thrilled so many Veterans are 
coming back home to their military family and 
excited about the value their involvement is pro-
viding all authorized military Exchange shoppers.”

According to Adobe Analytics, which measures 
transactions at the largest 100 U.S. web retailers, 
Black Friday and Thanksgiving online sales were 
up 17.9 percent industry-wide. During this same 
period, the Exchange saw online sales increase 116 
percent, more than six times the industry rate.

AAFES Online Sales Set Record Over Thanksgiving Black Friday Weekend

• WASHINGTON

The National Retail Federation (NRF) trade group reported that holiday sales during November and December increased 5.5 
percent over the same period in 2016 to $691.9 billion, which the trade organization said was a result of growing wages, 

stronger employment and higher confidence, all leading consumers to spend more than had been expected. The number, which 
excludes restaurants, automobile dealers and gasoline stations, includes $138.4 billion in online and other non-store sales, which 
were up 11.5 percent over the year before.

The NRF also reported that for the Nov. 23 through Nov. 27 period, more than 174 million Americans shopped in stores and 
online, topping the 164 million estimated shoppers from an earlier survey by NRF and Prosper Insights & Analytics.

In mid-December, the NRF said that retail sales in November were up 6 percent year-over-year unadjusted.
Average spending per person over the five-day Thanksgiving holiday period was $335.47, with $250.78, or nearly 75 percent 

of the total, specifically going toward gifts. 
According to the NRF, the  “biggest spenders” during this period were older millennials (25-34 years old), at an average $419.52.  

Census data indicated there were about 43.4 million individuals in this age group in the U.S. at the time of the 2016 survey. 
The Commerce Department announced that retail and foodservice sales for the entire month of November rose 5.8 percent 

over November 2016 and 0.8 percent over October 2017, while consumer confidence in retail in November was climbing at its 
fastest pace in three years.

The Commerce Department also reported that November sales at electronics and appliances stores jumped 2.1 percent, the 
biggest gain since March 2017; purchases at furniture outlets rose 1.2 percent; and receipts at restaurants increased 0.7 percent, 
the most since January 2017.

Millennial
Big

Spenders
Top 

Civilian
Averages
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