
According to Rebecca Fries, 
food and candy buyer in the 
Marine Corps Exchanges 

(MCX) Exchange Operations Divi-
sion, the snacks category continued 
its solid performance in fiscal 2011, 
helped along by new additions to en-
hance the variety available in stores. 

TRENDS
New snack subcategories often 

become trendy sales producers, and 
one such subcategory that is drawing 
significant interest is simply known 

as “spicy.”
“Spicy continues to be an on-

going trend for MCX patrons,” 
Fries explained. “Frito-Lay, 

for example, showed tre-
mendous growth in 2011 with flavors 

such as Tapatio hot sauce-flavored 
Doritos, Ruffles and Fritos as well 
as Flamas Doritos and Queso Jala-
peno Ruffles. Bold flavors are also 
trending, such as Loaded Chili ‘n 
Cheese Ruffles and Molten Hot 
Wings Ruffles. For 2012, Ruffles 
will have a new bold flavor in-
troduction with its ‘Smokehouse 
Style BBQ’ extension.”

Another new concept that Fries 
said Frito-Lay is rolling out during 
the next few months is “bigger and 
thicker” chips. “We anticipate our 
customers will react very favor-
ably to this as jumbo-size snacks 
and king-size candy bars are big 
sellers for us.”  

“Bigger and thicker” chips are 
slated to include Doritos “Jacked,” 
a chip that the buyer noted is 
40-percent bigger and thicker than 
base Doritos; Ruffles “Mega,” 
which she said will have ridges 
three times deeper than base 
Ruffles; and Cheetos “Stuffed” in 
Cheddar, Pizza Ranch and Flamin’ 
Hot varieties.

Fries said that other new salty 
snacks that were added to the MCX 
assortment as the new calendar 
year began were Mars’ Combos in 
Buffalo Bleu Cheese; Wonderful 
Pistachios; Kettle brand chips in 
Jalapeno, Zesty Ranch and Salsa 
Picante; and TGIF Crunchy Jala-
peno Cheddar Bites.  

“We also picked up healthier al-
ternatives to salty snacks with Rice 
Works chips in Sea Salt, Parmesan 
Sundried Tomato, and Sweet Chili,” 
she noted. 

MEAT SNACKS
Meat snacks continued their pop-

ularity in MCX stores during fiscal 
2011. The buyer said its top item for 
all of grocery is Jack Link’s Teriyaki 
Beef Jerky, with an average of 3,200 
units sold each month.  

Fries said that spicy-flavored 
beef jerky, such as “Sweet and Hot” 
and Jalapeno from Jack Link’s, also 
continued to do very well, “as both 
flavors are continuously in the top 10 
for all of the grocery category. Our 

customers are unique in a way that their buying pat-
terns truly skew to ‘flavor’ and not ‘plain.’ For ex-
ample, our No. 1 sunflower seed is David Ranch, but 
outside the gate, the top flavor is plain.”

And that is why Fries is looking forward to a new 
meat snack launch from ConAgra. “New for our meat 
snack category will be ConAgra’s Slim Jim ‘Dare’ 
line extension to the current Slim Jim meat sticks,” 
she noted. “These meat sticks will be line-priced with 
the base Slim Jim’s, but will have different packag-
ing calling out the ‘extreme’ spiciness with flavors 
including Chili Pepper, Jalapeno, and Habanera.”

Another major trend in jerky is jumbo size, and 
Fries said these items showed a sales increase of 25 
percent in MCX stores during fiscal 2011. “As a re-
sult, we have added extra facings to our planograms, 
as well as increasing promotional activity,” she said. 

Traditional favorites, however, still rule the sales 
roost. Top-selling snacks in MCX stores, Fries said, 
include Jack Link’s Teriyaki Jerky, Giant Slim Jim, 
David Ranch Sunflower Seeds, Nacho Cheese Dori-
tos, and Scoop Tostitos.

SWEETER SNACKS
Spicy may be one of the hottest trends in snack-

ing, but for those looking for sweeter snacks, the 
buyer said that the MCX plans to add Chex Mix 
in Cookies and Cream flavor; Rice Krispies Treats 
Crunch Snack Mix; Oreo Fudge Cream; Belvita 
Breakfast Biscuits from Kraft; and a value-brand 
cookie, Uncle Al’s.

This month, patrons celebrating the Big Game 
will enjoy snacks on promotion in the MCX’s Su-
per Bowl ad, including “Combos ‘four for $5,’ Chex 
Mix ‘two for $3,’ Orville Redenbacher three-packs 
at ‘two for $5,’ and Crunch ‘n Munch ‘two for $5,’ to 
name a few,” said Fries.
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Variety Spicing Up Life For 
Marine Corps Customers

‘Jumbo-size snacks 
and king-size candy 
bars are big sellers 

for us.’ 
— MCX Food and Candy Buyer 
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Although traditional snacks con-
tinue to do well in MCX stores, 
spicy snacks are starting to make 
major inroads in the assortment. 

MCRD san Diego, Calif.

Spicing UpSpicing UpSpicing Up

FEBRUARY 2012  |  37EXChANGE and CoMMIssARY NEWs

MCX Snacks




