
•  DALLAS

On Jan. 8, Tom Shull (background, center), the director and chief executive 
officer (CEO) of the Army & Air Force Exchange Service (AAFES), and the 

exchange service’s deputy director, Maj. Gen. Joseph Ward, USAF (right), met 
with Marcus Luttrell, a retired U.S. Navy SEAL, during his visit here to Exchange 
headquarters. 

Luttrell, who reached the rank of petty officer 1st class during his eight-year 
Navy career, received the Navy Cross for his actions in 2005 facing Taliban fighters 
during Operation Red Wings (also known as Operation Redwing/Red Wing). He 
later co-authored with Patrick Robinson an account of his service in Afghanistan 
alongside his fellow Navy SEALs, “Lone Survivor: The Eyewitness Account of 
Operation Redwing and the Lost Heroes of Seal Team 10.”

His story was recently made into a feature film “Lone Survivor,” released to 
theaters in January.

•  PITTSBURGH

For the eighth consecutive year, General Nutrition Corporation (GNC) partnered with the 
Western Pennsylvania Committee of the Wounded Warrior Project (WWP) for the annual 

charity golf tournament. GNC was the headline sponsor for the event, which continues to gener-
ate important funds and build public awareness for the cause.

“We could not be more pleased to partner with the Wounded Warrior Project for the eighth 
consecutive year, and we are honored to support our wounded servicemen and women, who 
sacrificed so much to preserve the freedom of others,” said Tom Dowd, GNC’s Executive Vice 
President, Chief Merchandising Officer (CMO) and General Manager (GM). “GNC promotes a 
healthy lifestyle based not only on nutrition but on quality of life, and the actions of these men 
and women have given us the opportunity to ‘Live Well’ and for this, we owe them great thanks.”

In the photo, participants in the day’s activities included (left to right) GNC Vice President 
(VP), Store/Business Development Sheila Phillips; Wounded Warrior Tim Martin; GNC Di-
rector, Military Markets Lauri Hmel; and Wounded Warriors Mike Keller and Sam Johnson.

Held on Sept. 16 at the Diamond Run Golf Club just north of the city in Sewickley, Pa., GNC 
helped the 2013 event to generate over $80,000 for the nonprofit group. Over the past seven 
years, upwards of $582,000 has been raised. 

‘Lone Survivor’ SEAL Luttrell Meets AAFES Leadership
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Coastguardsman Wins Custom Mustang
•  NWS CHARLESTON COMMISSARY, 

JB CHARLESTON, S.C.

U.S. Coast Guard Fireman Andrew Keller (third from right) was the 
grand prize winner of a 2014, 1-of-1 Ford Mustang RTR Spec 2 car, in 

an exclusive commissary giveaway promotion from Monster Energy, with 
Ford Motor Company and drifter motorsport champion Vaughn Gittin Jr., 
(fourth from left). Others celebrating Keller’s success included (from left) 
Josh Thomas, Byron Williams and Nicole Volpe (Monster Ambassador Team 
(MAT)); Stephen Fisher, Monster field sales representative (FSR); and Tom 
Burdette, Monster Region Manager. 

Keller, who entered the contest at the Defense Commissary Agency (DeCA) 
store here, a commissary helmed by Store Director Jimmy Ephran, won the 
grand prize in a commissary contest for active, reserve and retired service-
members. Twenty additional winners received a Jr. HPI RC car, a replica of 
Gittin’s car. Originally from New Castle, Pa., Keller currently works in the 
engineering department on a high-endurance cutter for drug interdiction patrols.  

According to Darlene Barrett, Monster Energy Vice President (VP) of 
Military Sales Worldwide, “Monster wanted to present an exclusive oppor-
tunity to military personnel as a thank you for all the military does for our 
country. We know these men and women put their lives on the line everyday 
to protect us, and Monster wanted to present this unique sweepstakes to show 
our support for what they do.”  

“I entered the contest the week after I got in a bad car accident,” Keller 
noted. “When I got the email and saw that I had actually won, I was blown 
away and extremely happy. I would like to thank Monster for the opportunity.”

Gittin was happy to be part of this promotion. “I am so pumped to be 
partnered up with Monster Energy and Ford, each of whom selflessly gave 
back and enabled me to be a part of this program. The look on Andrew’s 
face, and his overall excitement … when I handed him the keys, made all 
the effort worth it.”
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two-time ALA chairman of the board, two-time 
vice chairman of the board, and twice served as 
chairman of the Commissary Council. He has 
chaired numerous ALA conventions, and in 2010, 
he was awarded the ALA Lifetime Achievement 
Award for his 30 years of service to the association.

Citing McDonald’s “philanthropic nature,” 
Chapter President Patrick S. Farley, president of 
Military Prestige Marketing LLC, said McDonald 
and Dunham & Smith had “delivered in excess 
of $100,000 in donations to our scholarship fund 
through the annual customer appreciation golf 
outing.”

HARD WORK, GENEROSITY
“Both Del and Mickey have given much for so 

many others. As a result of their hard work and 
generosity supporting the Military Commanders’ 
Scholarship Fund, countless military families will 
be able to afford a college education for their chil-
dren. What better way to honor our true American 

heroes than to take care of their kids?” said Far-
ley, who presented both Stella and McDonald with 
engraved clocks.The chapter awarded 15-$5,000 
scholarships in 2013 totaling $75,000.

• JB ANDREWS, Md.

On Dec. 18, the First Sergeant’s 
Council handed out more than 

100 free hams to airmen at the com-
missary here via $20-off coupons that 
were provided to purchase these items. 
Hormel donated the Cure 81 spiral hams 
as part of the “Hams for Hunger” pro-
gram to give back to the community.

“As a first sergeant, it’s truly an honor 
to be able to give back to our airmen 
and their families, especially during 
the holiday season,” said Master Sgt. 
Jeremy Peagler, USAF, 779th Medical 
Operations Squadron’s First Sergeant.

Tom Murray, Hormel’s military 
business manager, expressed the same 
sentiment. “I think there is more joy in 
giving than receiving,” he noted. “I’m 
glad to be a part of the do-
nation, knowing it’s going 
to a good cause.”

Hormel continued its 
history of helping out 
servicemembers and their 
families with this latest 
holiday-themed dona-
tion. Earlier in the year, 
the company donated 
$50,000 during Easter to 
Fisher House, an organiza-
tion that provides housing 
to families of servicemem-
bers during hospitalization 
(see E and C 4/13).

• NEW YORK

The New York Chapter of the American 
Logistics Association’s (ALA) gave 

special recognition to Maxi Saver Chairman 
Amerigo “Del” Stella (left) and Dunham & 
Smith Executive Vice President, Headquarter 
Sales Mike “Mickey” McDonald (right) dur-
ing its Holiday Luncheon on Dec. 5 for their 
“outstanding and unwavering support of the 
Military Commanders’ Scholarship Fund.” 

STELLA
New York City native Stella’s career in 

support of the U.S. military has spanned 
seven decades, beginning with service in 
the Marines during the Korean War.

ALA called Stella a staunch advocate 
of the Military Commanders’ Scholarship 
Fund, who “has continued to raise the bar 
on securing increased contributions for this 
worthy cause.”

His “belief, inspiration, passion, commitment 
and staunch support” of military scholarship funds 
for 40 years, ALA noted, truly exemplify the term 
“walking the talk.”

McDONALD
McDonald, whose military resale career has 

spanned five decades and includes work as a member 
of the Carnation and Eurpac Services teams, is a 

Servicemembers check out 
with their holiday hams.

The table to sign up for the coupons was a busy 
spot in the commissary during this promotion.

Hormel Donates Holiday Hams at Commissary

ALA New York Chapter Recognizes Stella, McDonald

A group of JB Andrews, 
Md., servicemembers 
with the holiday hams 
that were provided to 
them via a coupon pro-

motion by Hormel.
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