
• WASHINGTON

The Senate Subcommittee that oversees commis-
saries and exchanges will have a new chairman 

in the 115th Congress. On Jan. 18, 2017, Senator 
Thom Tillis (R-N.C.) was selected to serve as the 
chairman of the Senate Armed Services Commit-
tee’s (SASC) Subcommittee on Personnel, replacing 
long-time chair Lindsey Graham (R-S.C.). Tillis also 
sits on the Senate Judiciary Committee, the Bank-
ing, Housing and Urban Affairs Committee, and the 
Veterans’ Affairs Committee, as well as the Senate 
Special Committee on Aging.

As Personnel chair, Tillis will lead the Senate’s 
panel with jurisdiction over Department of Defense (DoD) personnel policies, 
including compensation, non-pay compensation benefits such as commis-
saries and exchanges, education and health care for servicemembers, their 
families, and DoD civilian employees. His numerous subcommittee assign-
ments in the Senate include Airland; Seapower (Armed Services); Antitrust, 
Competition Policy and Consumer Rights (Judiciary); and Securities Insur-
ance and Investment (Banking, Housing and Urban Affairs), among others.

The senator’s previous encounters with the military resale system include 
co-signing the “Inhofe-Mikulski” Amendment #4204 to the 2016 National 
Defense Authorization Act (NDAA), which was introduced to block a Sen-
ate measure that sought to pilot commissary privatization. He also sup-
ported passage of the 2017 NDAA, which included provisions that sought 
to protect patron savings and satisfaction while reducing costs and driving 
further efficiencies related to the Defense Commissary Agency (DeCA). His 
North Carolina constituents include a large population of veterans and 
servicemembers and their families at Fort Bragg, MCB Camp Lejeune, MCAS 
Cherry Point, MCAS New River and Seymour Johnson AFB.

“It’s an honor to chair the Senate Armed Services Personnel Subcommit-
tee and serve as a champion for quality-of-life issues for our brave men and 

women in uniform, as well as their families,” the senator said. 
“During my time as chairman,” he added, “the Personnel Subcommittee 

will work on solutions to improve TRICARE services, increase healthcare coor-
dination between the military and private sector, and improve conditions at 
military facilities.” In reports in regional media, Tillis said he was committed 
to working in a bipartisan manner and called upon elected officials in both 
parties “to break through the gridlock to finally start producing results.”

In addition to benefits such as healthcare, commissaries and exchanges, 
and Morale, Welfare and Recreation (MWR), Tillis’ other Personnel Subcom-
mittee responsibilities include military and civilian personnel policies, end 
strengths for military personnel; military compensation, and military-related 
nominations.

Tillis will also lead the subcommittee’s oversight of multiple budget ac-
counts and DoD offices and agencies.

Beyond the subcommittee’s top-level concerns, it also oversees DoD 
schools; DoD child care and family assistance; professional military edu-
cation; civil-military programs; POW/MIA issues, and the Armed Forces 
Retirement Home.

CLERK, CONSULTANT, SENATOR
Starting as a warehouse records clerk earning minimum wage, Tillis’ hard 

work and dedication saw him move up the corporate ladder in a 22-year 
private sector career in technology and management consulting, earning his 
degree at 36 and becoming a top-level executive at PricewaterhouseCoopers 
and IBM, where he became a partner.

After making an impression in local community issues, Tillis was elected 
to the North Carolina House of Representatives in 2006, and was selected 
by his peers to serve as speaker of that house from 2011 to 2014. He 
joined the Senate in 2014 after a successful campaign against Kay Hagan 
(D-N.C.). “This all started because I wanted to get a single-track mountain 
bike trail built and I got on a Parks & Recreation Advisory Board,” Tillis 
told WECT, Wilmington, N.C., in January 2015.

Tillis

Tillis to Lead SASC Subcommittee’s Oversight of Resale
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DoD Eyes Veterans Day For ‘VOSB’ Launch
• WASHINGTON

Veterans Day is the holiday upon which America 
honors all those who have served in the U.S. 

armed forces, and this year it is expected to become 
the date on which all honorably discharged veterans 
will gain access to “Exchange Online” shopping 
via the web.

“We are excited to provide these benefits to 
honorably discharged veterans to recognize their 
service and welcome them home to their military 
family,” said Peter Levine last month, while per-
forming the duties of the under secretary of defense 
for personnel and readiness. 

“In addition, this initiative represents a low-
risk, low-cost opportunity to help fund Morale, 
Welfare and Recreation programs in support of 
service members’ and their families’ quality of life. 
And it’s just the right thing to do,” he added. 

On Jan. 11, Levine notified the Congressional 
oversight committees of the Department of De-
fense’s (DoD) intent to provide online exchange 
shopping benefits to honorably discharged veterans 
starting Nov. 11, 2017, a DoD spokesman told E 
and C News.

A week later, Levine signed a directive-type mem-
orandum outlining the guidance for the military 
departments to follow to implement this program 

by Veterans Day, the spokesman said. 
Levine told the House Armed Services Committee (HASC) and Senate 

Armed Services Committee (SASC) and related Veterans Affairs commit-
tees that the military exchanges estimate their online sales will increase 
between $184 million and $523 million annually as a result of expanding 
limited online shopping privileges. 

Consistent with each exchange service’s dividend policy, a percentage 
of revenues from these sales, typically around 60-70 percent, would be 
contributed as dividends “to support Service morale, welfare, and recre-
ation programs,” Levine explained. 

Said Tom Shull, the Army & Air Force Exchange Service (AAFES) direc-
tor and chief executive officer (CEO), who spearheaded VOSB, “Offering 
a Veterans online shopping benefit is another way to honor the selfless 
sacrifices of those who serve — especially those who have served multiple 
tours but fell short of meeting the 20-year criteria for retiree status. The 
Exchange is preparing for a smooth launch of this new benefit on Veter-
ans Day. We’ve been working toward implementing this benefit since it 

was first proposed in 2013. Most of the required business capabilities are 
in place, including technology upgrades, associate training and inven-
tory planning. We have the right plan and people in place to make this 
benefit a reality.”

The effort is a familiar and poignant one for Shull, who was a White 
House fellow and point man on the successful effort to build a Vietnam 
Veterans Memorial in Washington, D.C., during the Reagan administration. 

“Honoring veterans for their service and sacrifice to our Nation is of 
extreme importance to me,” he said. “During my time on the White House 
staff in the 1980s, I was chosen to be an intermediary during the creation 
of the Vietnam Veterans Memorial, helping to ensure compromises were 
reached to facilitate the construction and dedication of the memorial. My 
role in helping honor those who gave ‘their last full measure of devotion’ 
to this day is one of my most rewarding experiences.”

BUSINESS STRENGTH
VOSB would also strengthen AAFES’s online business to better serve 

current shoppers. The inclusion of honorably discharged veterans in the 
program, the Exchange noted, would “conservatively double all of the 
exchanges’ online presence, improving the experience for all military 
shoppers.”

In addition to generating earnings to support Service morale, welfare, 
and recreation programs, Levine told Congressional committees, the 
initiative would “support a lifelong affiliation with the veteran’s military 
service; encourage veterans to register with the Department of Veterans 
Affairs to obtain eligibility in the database; and help the military exchange 
services remain viable as commercial retailers continue to increase their 
e-commerce businesses.”

IMPLEMENTATION
Among the measures required to implement VOSB, the Defense Man-

power Data Center (DMDC) would need to create software that verifies 
veterans’ status using decades of records from the Department of Veterans 
Affairs (VA), and the portal itself must be strengthened to handle the 
anticipated increase in traffic it will draw once it is opened to extra usage.

According to DoD’s analysis, AAFES would invest approximately $1.8 
million annually to cover fixed costs associated with this expansion of 
their current online platform, to accommodate this larger online popula-
tion. “This small nonappropriated fund investment,” Levine wrote, “is 
expected to be recouped with only an estimated 0.3 percent participa-
tion by the newly eligible veteran group. The revenues generated from 
online sales will also cover the cost for related variable expenses for order 
fulfillment, customer service, returns, and other operating expenses.”

Levine

Shull
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Federal Hiring Freeze’s Impact on Resale Hangs in the Balance
• WASHINGTON

A federal government employment freeze was 
ordered by the President on Jan. 23, calling for 

a pause in hiring for all new and existing positions 
except those in national security, public safety and 
in the military (related to national security). The 
order immediately raised familiar questions in the 
military resale system about whether organizations 
that operate stores on base that sell groceries and 
other merchandise to men and women in uniform 
would be affected. Some of the concerns were ad-
dressed by Deputy Defense Secretary Bob Work 
in a Feb. 1 memorandum delegating exemption 
authority to top defense officials and outlining 
the parameters within which they should operate 
to implement the freeze.

Military resale organizations are currently fol-
lowing the order, and while initial guidance has 
been provided to the services by the Office of 
Management and Budget (OMB) and the Office on 
Personnel Management (OPM), the services were 
awaiting further instructions from these entities 
on how to proceed with the freeze — and at least 
one of the resale organizations had requested an 
exemption from its service secretary — as this 
issue went to press. 

MILITARY RESALE
As far as the Defense Commissary Agency (DeCA) 

is concerned, the “latest guidance from the De-
partment of Defense per Presidential Memoran-
dum of Jan. 23, 2017, is that no vacant positions 
existing at noon on Jan. 22, 2017, may be filled, 
and no new positions may be created,” a spokes-
man told E and C News. “The DoD guidance also 
states that contracting outside the government to 
work around the hiring freeze is not permitted. 
Officials confirmed to reporters on Feb. 6 that a 
pricing manager was already in place at Fort Lee 
“to help implement the agency’s congressionally-

mandated variable pricing 
program.”

Further guidance from 
the OPM said that any 
employee who had al-
ready started work when 
the memorandum was 
published should con-
tinue working until fur-
ther guidance is received. 
Also, “DeCA has been 
instructed not to revoke 
any existing tentative or 
firm job offers and not to 
issue any further tentative 
or firm job offers.”

According to the 
spokesman, OMB guid-
ance on this matter 
stated: “ … an individual 
who has received a job 
offer/appointment prior 
to Jan. 22, 2017, and who 
has received documentation from the agency that 
specifies a confirmed start date on or before Feb. 
22, 2017, should report to work on that start date.”

However for confirmed and unconfirmed start 
dates after Feb. 22, 2017, the spokesman said, “The 
agency head should review the position to deter-
mine whether the job offer/appointment should be 
revoked, or whether the individual should report 
for duty on an agreed upon start date.”

In the past, similar orders have not applied to 
the exchanges, primarily because associates are 
not paid with appropriated funds and because 
exchanges are not subject to OPM policy except 
in very limited circumstances. Nevertheless, Army 
& Air Force Exchange Service (AAFES) Exchange 
system officials said, “Unlike federal hiring freezes 
in the past, the Army & Air Force Exchange Service 

is included in the overall hiring freeze. We have 
requested an exemption through the Secretary 
of Army, who is the administrative agent for the 
Exchange, and are awaiting a response.  In the 
interim, if we have to adjust business operations, 
we will coordinate with local command.”

According to a spokesman from the Navy Ex-
change Service Command (NEXCOM), the exchange 
service, “ … as part of the Executive Branch of 
government, must comply with the President’s 
Memorandum regarding the hiring freeze for fed-
eral civilian employees. Accordingly, NEXCOM 
cannot fill any vacant positions nor can we cre-
ate any new positions. We are currently looking 
at our open billets and staffing levels to assess 
potential operational impacts and how we can 
mitigate them.”

Until appropriate guidance was received, past federal hiring freezes have led to staff shortages at com-
missaries, for example, here at Fort Lee, Va.. The current federal freeze gives agency heads some leeway 

to authorize exemptions related to national security. 
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Military Resale Sales and Marketing Powerhouses Merge
• WEST PALM BEACH, Fla.

Overseas Service Corporation (OSC) 
and Webco General Partnership, 

two of the military resale marketplace’s 
largest and longest-established military 
brokerage and service companies, an-
nounced their intention to merge op-
erations to form OSC-WEBco, effective on Feb 15. 
According to company officials, the union creates 
a combined company that it said could serve any 
department in an exchange, commissary or Veterans 
Canteen Service (VCS) PatriotStore, worldwide.

In a joint statement, Chairman Frank Hogan 
and Vice Chairman Rick Thomas said the strate-
gic merger “solidifies the combined company’s 
long-term commitment to servicing commissaries, 
exchanges, the Veterans Canteen Service (VCS), 
and other related activities, and is reflective of OSC-
WEBco’s confidence in the future of this important 
channel.” Paul Hogan is the new company’s CEO.

With origins dating from the immediate post-
WWII era, OSC and Webco have served among 
the industry-leading companies for decades, with 
each handling its own diverse portfolios of prod-
ucts. The new company, Hogan and Thomas said, 
“will continue to offer manufacturers world-class 
marketing, service and support by drawing from 
the rich experience of OSC and Webco and le-

veraging the best practices of each to maximize 
sales results.”

“If you look at our combined portfolio,” OSC-
WEBco President and Chief Operating Officer 
(COO) David Sisk told E and C News, the merger 
“dramatically expanded it into more areas of the 
store; both in the commissary but particularly in 
the exchanges, which allows us to leverage our 
synergy and scale across the store.”

OSC has specialized in grocery, health and 
beauty care (HBC), beverage alcohol, household 
products, snacks/confections and selected hardlines 
and softlines. Meanwhile, in addition to consum-
able staples, Webco holds a significant presence in 
prestige beauty brands, apparel, automotive, elec-
tronics, hardware, home office and sporting goods. 

ORGANIZATION, FUTURE
OSC-WEBco will be headquartered here in West 

Palm Beach, and will maintain OSC-WEBco of-
fices in Colonial Heights, Va., and Dallas, Texas, 

as well as a facility in Aldie, Va. Sisk, 
however, noted that former Webco sub-
sidiaries Systems 2000 and Webco-Hale 
will remain independently managed 
by Webco in Aldie.

“This strategic move was undertaken 
to enhance our collective presence in 

this channel and to ensure that we had the size 
and scope to be a market force for years to come,” 
Sisk said, “We have confidence in the mission; and 
the fact that we’re a military-only service organi-
zation, and family-held, is very important to us. 
We are all-in for the patrons.”

NEW TEAM, FAMILIAR FACES
Sisk told E and C News that OSC and Webco 

have competed intensely in the stores over the 
years, but the leadership of both companies has 
long enjoyed a “respectful, friendly relationship.”

OSC-WEBco’s leadership team comprises senior 
managers drawn from both companies, and the 
newly formed company anticipates “seamless op-
erations” during a 90-day transition of personnel, 
systems and processes.

“As I go out and meet the new WEBco team, it’s 
like a family reunion — it’s the same culture, same 
cloth; two great family-owned military-dedicated 
companies; it’s a very special thing,” Sisk said.
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DeCA Publishes Savings Baseline, Begins Measuring Regionally 
• FORT LEE

The Defense Commissary Agency (DeCA) has 
published new regional commissary savings 

figures, establishing a baseline of overall savings to 
patrons as required by the 2017 National Defense 
Authorization Act (NDAA).

According to DeCA, commissary savings will 
now be reported more often and will better reflect 
the cost of living where patrons shop, as mandated 
by Congress.

“We have updated how we measure patron 
savings at the commissary,” DeCA Director and 
Chief Executive Officer (CEO) Joseph H. Jeu said. 
“This enhanced way of calculating savings doesn’t 
change the actual dollars that patrons save, but it 
will give patrons a better understanding of price 
comparisons in their local area.”

The regional savings baseline was required by 
the 2017 NDAA before DeCA could undertake a 
variable pricing pilot program, which the agency 
plans to begin March 1.

BEFORE AND AFTER
Historically, DeCA has measured savings glob-

ally, by comparing national prices at commissar-
ies against average market prices for the whole 
country, most recently using a version of Nielsen’s 
“all outlets combined” index. 

However, the cost of living varies by region. To 
account for these geographic differences, Congress 
now requires the agency to report on savings 
regionally, comparing prices with two or three 
commercial grocers, including super centers, in 
the local area of each commissary in the U.S. 

Included in its updated measurement methods, 
DeCA says it is also expanding the range of items 
on which it measures savings. Besides continuing 
to compare approximately 38,000 branded items 
at a national level, DeCA will also be comparing 
local prices on approximately 1,000 “priority” 
products, which it believes are more representative of a shopper’s typical 
market basket. 

“What we did before was good for showing a worldwide, annual savings 
average,” Jeu said. “However, now we are diving deeper into our patrons’ 
shopping experience to better reflect regional differences in cost of living 

and actual shopping patterns.”

SAVINGS CALCULATIONS
Since the new commissary savings rate is cal-

culated from local price comparisons, it varies by 
region due to differences in the cost of living, 
even if commissary prices remain uniform and 
constant nationwide.

DeCA cited the example of a macaroni SKU 
priced at $1.25 at all commissaries in the system, 
though the comparison price at local commercial 
retailers varies by region. In Hawaii, where the 
cost of living is higher, DeCA notes, the price of 
macaroni in commercial retailers might be $2; but 
in Georgia, where the cost of living is lower, the 
price outside the gate might be only $1.50. This 
would mean that even though customers pay 
$1.25 for macaroni at commissaries worldwide, 
customers in Hawaii save 37.5 percent by using 
their commissary benefit, whereas customers in 
Georgia save only 16.7 percent. 

Savings baselines in U.S. commissaries ranged 
from a low of 17.6 percent in stores in the Moun-
tain Region to a high of 32.6 percent in Alaska 
and Hawaii. Stores overseas offered a savings of 
44.2 percent (see chart).

Savings were calculated based on local surveys 
conducted by DeCA contractor Retail Data LLC 
of Glen Allen, Va., with figures “weighted” to 
reflect future commissary assortments that will 
include private label items, according to DeCA.

MAINTAINING SAVINGS
Congress insists that as DeCA transforms 

its business operations, patron savings must be 
maintained at current levels. Specifically, the law 
requires that pricing under DeCA’s variable pric-
ing program “achieves overall savings to patrons 
that are consistent with the baseline savings 
established” for each region. 

Jeu said that the value of a patron’s market basket should not change 
because of the new savings calculation. “Although market fluctuations 
will cause prices of grocery products to increase and decrease — as they do 
today,” he said, “commissary patron savings levels will remain constant.”

As mandated by Congress, commissary savings will be surveyed 
and be reported more often to more closely reflect the cost of 
living where patrons shop, such as here at the Maxwell-Gunter 

AFB, Ala., Annex Commissary. PHOTO: RICK BRINK, DeCA

DeCA Savings By Region
Region  Commissaries Savings %*
New England 36 21.4 percent
South Atlantic  30 19.9 percent
South Central  33 18.1 percent 
Pacific  31 20.9 percent
Mountain  20 17.6 percent
North Central 18 20.2 percent
Alaska/Hawaii 9 32.6 percent
U.S. Average 177 20.2 percent

Overseas 61 44.2 percent
Global Average 238 23.7 percent 
 
Source: DeCA
* DeCA noted that calculations include applicable taxes in commercial 
grocery store prices and surcharge in commissary prices; without these, 
savings would be 22.3 percent in the U.S.; 45.6 percent overseas; and 
25.7 percent globally. According to media reports, 35 states and the 
District of Columbia do not charge sales tax on food items, and an 
additional 8 states tax food or grocery items at reduced rates.
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DeCA Selects Names of Commissary Store Brands
• FORT LEE

The Defense Commissary Agency (DeCA) has chosen the names “Freedom’s 
Choice” and “HomeBase” for its first two private-label product lines. 

Freedom’s Choice will be the commissary brand name for food items, and 
HomeBase for non-food items such as paper products and other household 
items. 

“We are proud of our new brands,” said DeCA Director and Chief Ex-
ecutive Officer (CEO) Joseph H. Jeu in announcing the names on Feb. 1, 
“and I believe our customers are going to be very pleased with the quality 
and low prices that Freedom’s Choice and HomeBase bring to our shelves.”

DeCA selected SpartanNash LLC in December 2016 to develop the agency’s 
private label brands (see E and C News 12/16).

MAY ROLLOUT
Following an initial rollout targeted for May, patrons in commissar-

ies worldwide can expect to see a combination of around 400 Freedom’s 
Choice and HomeBase-labeled products on their local commissary shelves. 

DeCA noted that the number of Freedom’s Choice and 
HomeBase products is forecast to grow much larger over 
the next four to five years. 

DeCA and its consultant Boston Consulting Group 
(BCG) reportedly surveyed hundreds of military members 
and their families to obtain their input for names and 
logos in developing the commissary brands.

“We talked to our customers about a number of pack-
age titles and showed them potential artwork for our 
commissary brands,” said Chris Burns, DeCA’s executive 
director for Business Transformation. “The Freedom’s 
Choice and HomeBase names and logos proved to be 
overwhelmingly popular.”

The agency said that plans to start promoting the 
labels have already begun. In the longer term, DeCA 
officials have said they may roll out as many as 5,000-
6,000 private label items if commissary customers prove receptive to them.
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Deloitte Ranks AAFES, DeCA Among  
‘Global Powers of Retailing’

• NEW YORK

Deloitte, one of the world’s top accounting 
firms, has ranked the Army & Air Force Ex-

change Service (AAFES) and the Defense Com-
missary Agency (DeCA) among its “2017 Top 
250 Global Powers of Retailing.”

The annual report by the same name examines 
the 250 largest retailers around the world and 
analyzes their performance based on geographic 

region, primary product sector, e-commerce ac-
tivity and other factors.

AAFES placed at No. 134, while DeCA placed 
at No. 169 on the list, which charts activity 
through analysis of financial performance and 
operations for fiscal years ended through June 
2016 — which it defines as the end of fiscal 
2015 — using company annual reports and other 
public sources.

Wal-Mart Stores, Inc. topped the list, while 
the nearest department store chain in size to 
AAFES was Dillard’s at 143, and the nearest su-
permarket chain comparable in size to DeCA 
was WinCo Foods at 154. 

The full report can be accessed at https://
www2.deloitte.com/uk/en/pages/consumer-
business/articles/global-powers-of-retailing.html.
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Commissary Agency Director Set to Retire in June
• FORT LEE

On Jan. 31, Defense Commissary Agency (DeCA) 
Director and CEO Joseph H. Jeu announced 

that he will retire June 3 after more than 38 years 
of federal service. The 10th person to head the 
agency and second longest-tenured DeCA director, 
Jeu has been DeCA’s director since January 2011.

As this issue went to press, it was unclear how 
the Pentagon intended to proceed with the nam-
ing of a possible successor.

Over the course of his time as DeCA direc-
tor, the announcement said, “Jeu has guided the 
agency through an enormous and challenging 
transformation; set an aggressive strategic direc-
tion to ensure the relevance of the commissary 
benefit for generations to come; and provided 
direction and oversight for the modernization 
of DeCA’s supply chain management systems.

“His plan for transforming the commissary 
business model set in motion actions to transition 
the commissary benefit from an ‘at cost’ benefit 
to a ‘variable-price’ business model, intended to 
preserve the future of the benefit while reducing 
the agency’s reliance on appropriated funds.

“Under his direction,” the announcement con-
tinued, “the agency also acquired, developed and 
began deploying its Enterprise Business Solution 
(EBS), one of the most impactful business initiatives 
the agency had ever undertaken, which would 
modernize DeCA’s legacy business systems and 
revitalize the way it does business.”`

“The transformation is well on its way and 
the right people are in place to see it through,” 
Jeu noted. “It’s time for me to leave it in their 
capable hands.”

The announcement came the day after DeCA 

released new regional savings baselines as the agency 
embarked on the next phase of its transformation.

GOVERNMENT CAREER
Just before being named DeCA director, Jeu 

had served from late October 2006 as assistant 
commissioner for general supplies and services 
for the General Services Administration’s (GSA) 
Federal Acquisition Service. 

He had previous commissary experience sev-
eral decades earlier, when from 1984 to 1987, 
he headed the Marine Corps commissary pro-
gram — one of DeCA’s predecessors. Following 
that assignment, he continued to oversee Marine 
Corps commissaries as head of the Marine Corps 
Services Branch, which also oversaw food service, 
subsistence and garrison programs, until DeCA’s 
formation in 1991.
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• WASHINGTON

To better serve Soldiers, Airmen, Marines and Sailors, the Army & Air
Force Exchange Service (AAFES) opened a new, more convenient home 

for its Pentagon Military Clothing Store (MCS) on the building’s second-
floor retail concourse, reintroducing it to eligible shoppers in the building 
on Dec. 8. 

The move — which was funded by Air Force Services (AFS) — brings the 
3,400-square-foot MCS to the Pentagon mall on the second floor, making it 
more accessible and easier for servicemembers and military leaders to find. 

“At the Exchange, we are family serving family,” said Exchange Director/
Chief Executive Officer (CEO) Tom Shull during the ribbon-cutting ceremony. 
“This new home” for the MCS, he said, “allows us to serve our Pentagon 
family better, and the move reflects our steadfast commitment to taking 
care of those who serve.” 

The Exchange has staffed an MCS at the Pentagon since March 1984, 
and since 2008, the store had been located in E Ring on the building’s fifth 
floor, quite some distance from the retail area. The store offers uniforms 
and alterations for all branches of service. Insignia, gifts, books, flags and 
souvenirs round out the assortment.

The new store is in Room 2D133, and it is open Monday through Friday 
from 8 a.m. to 4 p.m.

CUSTOMER REACTION 
“This store in this location is truly about supporting the warfighter,” 

said Mercedes Greene, facility project manager, Office of the Administrative 
Assistant to the Secretary of the Air Force, who was integral in completing 
the project. “The store is more centrally located, so servicemembers can 
find it much easier.”

Sajeel Ahmed, director, Facilities Services, Washington Headquarters Ser-
vices (WHS), applauded the store’s move, noting that finding the previous 
location sometimes proved challenging. The Facilities Services Directorate 
manages the space in the Pentagon. 

“It’s a great location, moving from the fifth floor to the second,” Ahmed 
noted. “It’s much easier locating this store on the retail concourse. If cus-
tomers need anything, they can just walk in and get what they need.” 

Staff Sgt. Dontae Skywalker, USA, the operational NCO for the deputy 
director of the Army National Guard, browsed the store after the ribbon-
cutting. “The new location is excellent,” said Skywalker, who added that 
he relies on the Exchange for uniforms, patches, ribbons, shoes and more. 
“It’s more convenient — it’s at the heart of where all the traffic is.”

Exchange MCS Gets New Pentagon Home

AAFES’s newly relocated and reopened Pentagon MCS caters to eligible patrons and servicemembers 
of all branches.

Staff Sgt. Dontae Skywalker, USA, described the Pentagon MCS’s new second-floor location as more 
convenient and “at the heart of where all the traffic is.”

The store’s grand opening ribbon was cut by (from left) Exchange Regional Vice President Rebecca San-
tee; Store Manager Karen Anderson; Exchange Eastern Region Senior Vice President Bob White;  Deputy 
Administrative Assistant to the Secretary of the Air Force Jeffery Shelton; Exchange General Manager Bill 

Shoffner; Exchange Deputy Director Mike Immler and Shull.
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to being comptroller when this 
move became effective.

Prior to Joining the MCX, 
Johnston was the controller for 
the Fashion Institute of Technol-
ogy/State University of New York 
(FIT/SUNY). Additionally, he has 
held positions as CFO and director 
of administration, treasurer and 
controller for large international 
organizations including Citibank 

NA, United Brands, and Reeves Communications, 
and held leadership positions with Pricewater-
houseCoopers in its “CFO of the Future” practice. 

Johnston was commissioned as a second lieu-

tenant in the Marine Corps in June 1972, 
and remained on active duty until June 
1977, leaving as a captain. His military 
experience includes tours in the west-
ern Pacific with the HMM-164 helicopter 
squadron and at the White House with 
the HMX-1 helicopter squadron, where he 
served as an aviation supply officer. His 
military awards include the Presidential 
Service Badge.

He holds a Bachelor of Science (BS) 
degree in Analytical Management from the U.S. 
Naval Academy and a Master of Business Admin-
istration (MBA) degree in accounting from George 
Washington University.

• QUANTICO

Effective Jan. 3, John Johnston was
appointed deputy director, Resource 

Management and chief financial officer 
(CFO) of the Marine Corps Business and 
Support Services Division (BSSD), the 
entity that oversees the Marine Corps 
Exchange (MCX).

With this appointment, Johnston, a 
veteran of Marine Helicopter Squadron 
One (HMX-1), succeeds Jennifer Popescu, 
the last person to hold this position on a regular 
basis. After Popescu left the BSSD in 2016, Patricia 
Craddock held the position in an acting capacity 
until Johnston’s appointment. Craddock returned 

Marine Corps BSSD Names Johnston Deputy Director, Resource Management and CFO

Johnston Craddock
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Keesler Commissary Named Among ‘Best’ 
• KEESLER AFB, Miss.

A website geared toward the eating habits of millennials recently chose 
the Defense Commissary Agency (DeCA) commissary here as one of the 

best grocery stores in the country, and the best in the state of Mississippi.
The Keesler AFB Commissary was ranked as one of “The Best Grocery 

Stores That Isn’t Walmart in Every State” by Spoon University, a millennial-
focused web site that sought to identify what it considered the best grocery 
stores in unfamiliar places that may be hard to find while traveling.

In Mississippi, the Keesler AFB Commissary, which is co-located with a 
pharmacy and an Army & Air Force Exchange Service (AAFES) exchange, 
ranked higher than other non-Walmart stores in the state because, according 
to the site, its “renewed program offers consistent quality, everyday low-cost 
pricing on name-brand products,” to military families.

The newest commissary at Keesler AFB opened in 2010 after the prior 
facility was lost due to Hurricane Katrina. The nearly 98,000-square-foot 
store — led by Store Director Marty Roberts — posted fiscal 2016 sales of 
$38.18 million. 
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