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• HACKETTSTOWN, N.J.

On Feb. 13, Mars Chocolate 
North America announced 

M&M’s Brand Snack Mix was 
named the 2013 Product of the Year 
in the candy and snacks category 
by Product of the Year USA. The 
brand accepted the award during 
a ceremony in New York City the 
prior evening.

M&M’s Brand Snack Mix was 
selected winner of the Candy & 

Snacks category by securing high 
marks, particularly in satisfaction. 
Consumers cited the combination 
of roasted peanuts, oven-baked mini-
cookies and golden pretzel twists as 
an excellent sweet and salty addition 
to any party.

M&M’s Brand Snack Mix features three 
core varieties: Milk Chocolate Candies Snack Mix, 
which includes M&M’s Brand Milk Chocolate Candies, 
mini-chocolate chip cookies, peanuts and mini-pretzel 
twists; Dark Chocolate Candies Snack Mix, which includes 
M&M’s Brand Dark Chocolate Candies, raisins, almonds 
and mini-pretzel twists; and Chocolate Candies Snack 

Mix, which includes M&M’s 
Brand Peanut Chocolate Can-
dies, mini-shortbread cookies, 
almonds and mini-pretzel twists.

“Product of the Year recogni-
tion is especially sweet since it’s 
decided by consumers,” said Roy 
Benin, Chief Consumer Officer, 
Mars Chocolate North America. 
“We think it’s a great addition to 
our product line-up as it satisfies 
those looking for a creamy, crunchy, 
sweet and salty snack, all in one bag.”

Product of the Year is said to be 
the world’s largest consumer-voted 
award for product innovation. Es-
tablished 25 years ago in France, the 
award program currently operates in 
32 countries with the same purpose: 

guiding consumers to the best products 
in their market, and rewarding manufacturers for 

quality and innovation. Finalists for Product of the Year 
are judged by 60,000 consumers on four key elements: 
appeal of innovation, usage, satisfaction and purchase 
intent. Winners are allowed to use the red “Voted Product 
of the Year” logo in their product marketing campaigns.

M&M’s Brand Snack Mix Named 2013  
‘Product of the Year’

• NORWALK, Conn.

Diageo, known for its world-famous brands 
of alcoholic beverages including Baileys, 

Smirnoff, Captain Morgan and many others, is 
adding a Caribbean flavor to its ongoing series 
of programs and promotions supporting troops 
and their families.

“Captain Morgan Salutes the Troops,” slated 
for this month, awards four winners an all-ex-
penses-paid trip to St. Croix, location of the Cap-
tain Morgan distillery. Winners will be selected 
around Labor Day.

The international company is in the midst of 
several military-focused initiatives that began 
last May with its inaugural donation of $10,000 
to fund the “iPads for Soldiers” program via its 
Captain Morgan brand’s First Mate Fund. 

Other Diageo brands participating in military-
focused programs through the year are Crown 
Royal, Cîroc, Jose Cuervo, Smirnoff and Captain 
Morgan.

Last fall, Diageo established the Salute the 
Troops Fund with the Fairfield County Commu-
nity Foundation (FCCF) in Connecticut, which 
supports such programs as “Packages from 
Home” and “iPads for Soldiers.” For every bottle 
purchased, $1 will go to these organizations (up 
to $100,000) helping troops and their families.  
The Packages from Home program includes ev-
eryday items that will be shipped and distributed 

to troops downrange. 
Customers can make donations by visiting 

www.wesaluteourtroops.com or texting the word 
‘SALUTE’ to ‘32333’ to donate $5 for the Dia-
geo Salute The Troops Fund with FCCF. One 
response per text.

“We’re not the first company to do something 
in the line of charity giveback, but what makes 
our situation unique is it’s a continuous program 
… it’s not just for one month,” said Ralph Thom-
as, director, global military sales, Diageo.

One program that excites Thomas is the 
Crown Royal “Your Hero’s Name Here” program, 
in which one deserving man or woman will get 
naming rights to the Brickyard 400 NASCAR 
race at Indianapolis Motor Speedway in July. The 
winner, as determined by consumer vote, will 
wave the green flag to signal the start of the race 
and deliver the trophy bearing his or her moniker 
to the race winner in Victory Lane. “I was there 
last year and it was quite an experience,” Thomas 
said. “If you are a race fan it is a pretty big deal.”

Other branded promotions included Cîroc 
Vodka’s “Cîroc The New Year” that awarded 
servicemembers a chance to ring in 2013 with 
P. Diddy at Cîroc’s official New Year’s Eve cel-
ebration.

Thomas said Diageo is looking to expand the 
Salute program, and tie-in more of its famous 
brands with the military-focused initiatives.
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Diageo has planned a series of military-themed 
initiatives to support servicemembers and their families.
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