
A D V E R T O R I A L

Procter & Gamble, through a promotion with the Defense 
Commissary Agency, will bring a once in a lifetime 

experience to 1500 military children worldwide this year through 
its activation of ProCamps. This experience will celebrate 
military children, support the Department of Defense Healthy 
Base Initiative and enable the commissary to execute on the 
mission of bringing the military community together. This program 
is a great example of how the Commissary joins hands with 
industry partners to accomplish so much more than it can alone for 

these military families. 
Procter & Gamble is 
presenting this program 
under their Family Unit 
p la t form,  which is  a 
partnership with the USO to 
provide resources, information 
and offers to military families.
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ProCamps
- ProCamps manages and operates 

sports camps led by Professional 
Athletes. The camp is designed to 
teach basic skills and teamwork to 
kids grades K-8. P&G is working with 
several athletes including Andre 
Roberts (Arizona Cardinals), Larry Fitzgerald (Arizona Cardinals) 
and Steve Smith (Carolina Panthers) among others.

-  The 2-day camp provides skill instruction, games and challenges, 
motivational talks from the athletes and general fitness activities. Campers 
receive lunch both days, a goody bag, camp t-shirt, P&G samples and 
coupons, a team picture and an autograph from the athlete.

Andre Roberts’ Hawaii Salute  
to Military Families
- P&G kicked off the yearlong program in conjunction with an 

Andre Roberts’ camp just before the Pro Bowl in Hawaii.

- Campers had the opportunity to learn from and play with (6) 
NFL athletes: Andre Roberts, Larry Fitzgerald and Justin 
Bethel of the Arizona Cardinals, AJ Green (Cincinnati Bengals), 
Alfred Morris (Washington Redskins) and Akeem Dent (Atlanta 
Falcons).

- Dennis Haysbert, star of several movies and TV Series (24, 
the Unit) attended the camp and spoke to the campers.

- The camp was also attended by the base commander, USO 
and many families on the base.

Andre and Dorothy Roberts
- P&G has partnered with Andre Roberts and his mom, Dorothy,  

to bring the ProCamps/Healthy Base Initiative to the commissary.

- Dorothy retired from the Army after serving for 20 years and now works 
for the Department of Defense. Her husband, Stephen, is also retired 
from the Army and continues to work with the JROTC program.

- Andre graduated from the Citadel in 3.5 years and entered the NFL in 
2010.

Through a joint promotion in April celebrating “The Month of the Military Child”, P&G will bring the ProCamps 
experience to numerous military bases this year. The camps will be executed in both CONUS and OCONUS

The program aligns with the Healthy Base Initiative by encouraging physical activity for military children and their 
families and by helping them make healthier choices

CELEBRATING MILITARY CHILDREN WHO ARE RESILIENT, COURAGEOUSAND HEROIC




