
• ARLINGTON, Va.

On Nov. 19, military families and military resale were 
in the spotlight during the annual luncheon held here 

at the Ritz-Carlton Pentagon City Hotel. S & K Sales Co., in 
partnership with the Defense Commissary Agency (DeCA), 
made a $202,000 donation to the National Military Family 
Association, a contribution earned from the joint DeCA-S 
& K Sales Co. “Salute to Military Families Sale.”

Proceeds from the 2014 program were generated through 
the sales of designated products to eligible commissary pa-
trons. These resulted in more than 880,000 cases of product 
being sold in commissaries, totaling $18.9 million, and $4.6 
million in patron savings. 

Presenting the check on behalf of S & K Sales Co and their participat-
ing manufacturers was Michael Hatfield, the company’s marketing direc-
tor, who gave the check to Mary Scott and Joyce Raezer, the chairman 
and the executive director, respectively, of the National Military Family 
Association. 

Tom Gordy, president of the Armed Forces Marketing Council 
(AFMC), was the keynote speak-

er. He spoke about the challeng-
es faced by today’s military, 
and how the National Military 
Family Association plays a key 
role in support of all military 
families.   

Joseph Jeu, DeCA’s direc-
tor and chief executive officer 
(CEO) told guests about the 
importance of the program to 
military families and thanked 
participating manufacturers and 
S & K Sales for their support of 
such a worthy cause. He also 
pledged continued support by 
DeCA to this program. 

M&M’s Celebrates the Movies at Oscars
• HACKETTSTOWN, N.J.

While servicemembers, their families and military retirees were watching movies at home or watching 
the Academy Awards in February, Mars Chocolate North America brought some flavorful characters 

to the small screen and the silver screen promoting one of its staples in military movie theater snack cases, 
M&M’s Chocolate Candies.

Mars showcased its M&M’s brand in a humorous spoof of action movie trailers — and the tagline “watch-
ing is better with M” — during the 2015 
Academy Awards on Sunday, Feb. 22, on 
ABC. The 30-second spot —created by 
BBDO New York — was designed as a 
mock movie preview, highlighting how 
watching movies is even better with a 
pack of M&M’s. Although this marked 
the television debut of the commercial, 
a similar treatment ran in movie theaters 
throughout 2014.

In the photo, actor J.K. Simmons, 
winner of this year’s Academy Award 
for best supporting actor for his portray-
al of Fletcher, the music teacher in the 
film “Whiplash,” and the voice of the 
M&M’s Yellow “spokescandy,” shows 
off a mosaic of himself made with 
M&M’s Chocolate Candies. Simmons 
and the brand have worked together for 
nearly 20 years.

In addition to Jeu, the attendee list from DeCA included Chief Master 
Sgt. Stuart M. Allison, USAF, senior enlisted advisor (SEA) to the di-
rector; Gordon Jones, deputy sales director; Teena Standard, executive 
officer to the director; Thomas Owens, chief of the agency’s Washington, 
D.C., office; Marye Carr, business management specialist responsible for 
the Scholarships for Military Children and Commissary Rewards Card pro-
grams; Sallie Cauthers, marketing and mass communications specialist; 
and Sales Directorate (SD) category managers Bridget Bennett (produce), 
Rena Dial (paper and laundry), Charles Dowlen (beauty care), Barbara 
Merriweather (food) and James Taylor (frozen).

Each year during the promotion, manufacturers pledge a portion of 
sales to be contributed to the program from key items sold in military com-
missaries. Participating manufacturers included ACH Foods; American 
Popcorn; Barilla; Big Heart Pet Brands; Bush Brothers and Company; 
Del Monte Foods; Georgia-Pacific; Johnson & Johnson; Knouse Foods; 
Mondelez International; Nestlé Ice Cream; Pompeian; Spectrum Brands; 
and StarKist Company. 
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NMFA Executive Director Joyce Raezer (center, left) and Chairman Mary Scott 
(center, right) accept a check for $202,000, a donation generated by the annual 
“Salute to Military Families Sale.” On hand for the presentation were AFMC Presi-
dent Tom Gordy (left), S & K Sales Marketing Director Mike Hatfield (second from 

right) and DeCA Director and CEO Joseph Jeu (right). 
PHOTO: BESA PINCHOTTI, COMMUNICATIONS DIRECTOR, 

NATIONAL MILITARY FAMILY ASSOCIATION

AAFES Named 
‘Diversity Leader’

• DALLAS
The Army & Air Force Exchange Ser-

vice (AAFES) was named a Diversity Leader 
Award winner for 2015 by Profiles in Diversi-
ty Journal, emphasizing the Exchange’s com-
mitment to advancing diversity and inclusion 
in the workplace.

The Exchange was one of only 19 large 
organizations — those with 3,000 associates 
or more — to be honored in the seventh an-
nual competition.  Organizations were evalu-
ated on employee engagement, advancement 
opportunities, board composition, workplace 
recognition, community engagement and oth-
er such measures.

“A diverse and inclusive workforce allows 
the Exchange to better carry out its mission of 
serving military members and their families 
around the world,” said then-Exchange Dep-
uty Director Maj. Gen. Joseph Ward, USAF. 
“The Exchange embraces the value of diver-
sity not only in our associates but in our cus-
tomer base as well.”
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