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Sakowitz Succeeds 
McAlister at Coca-Cola

• ATLANTA, Ga.

Former Defense Commissary Agency 
(DeCA) Director and Chief Executive 

Officer Philip E. Sakowitz Jr. was named 
to succeed Douglas B. McAlister as Vice 
President, National Retail Sales-Worldwide 
Military Customer Team/Federal Government 
at Coca-Cola  Refreshments (CCR). McAli-
ster, a long-time resale executive, recently 
announced his retirement.

 Sakowitz helmed DeCA from June 2008 
to July 2010, and most recently was Vice Pres-
ident, Sales, Federal Government for the soft 
drink manufacturer (see E and C News 12/12).

DeCA’s former chief executive had a more 
than 30-year federal career. Prior to his DeCA 
appointment, Sakowitz served as executive 
director of the Army’s Installation Manage-
ment Command (IMCOM). Before his tenure 
at Coca-Cola, he worked in CCR Product Sup-
ply, helping to manage supply chain resources.

McAlister, with Coca-Cola since 2002, 
enjoyed a long resale career, including a 28-
year tenure beginning in 1974 at Procter & 
Gamble Military Markets, where he was the 
Sales Merchandise Manager. 

He was also highly influential in industry affairs. From 2005-2007, 
McAlister was Chairman of the Board of Directors of the American 
Logistics Association (ALA) and a board member for four years, from 
2003-2007. He is a past recipient of the ALA Lifetime Achievement Award.

McAlister also had a long-time association with the United Service 
Organizations (USO) of Georgia, serving on its board of directors from 
2002-2013.

• ENGLEWOOD, N.J. 

Unilever announced the appointment of David Byrnes
as a Regional Sales Manager for the Military Team, 

effective April 1. He will be based out of Richmond, Va.
Byrnes most recently served as Regional Sales Manager 

supporting the Supervalu business. Prior to that, he was 
the Customer Business Manager supporting the Albertsons
business, and Category Management Manager supporting 

Fred Meyer.
“I am energized to be playing a role in supporting the 

most deserving consumers in the world,” Byrnes said. “My 
hope is to be able to help make their lives a little better by 
providing our servicemen and women with solutions to 
their personal care and dining needs.” 

Byrnes earned a Bachelor’s degree in business admin-
istration from Montana State University.

Budweiser Supports 
Armed Forces Through  

‘Folds of Honor’ Foundation
• ST. LOUIS

For more than 150 years, An-
heuser-Busch, its employ-

ees and family of wholesalers 
have supported the armed forc-
es through numerous programs 
and philanthropic efforts. 

One recent initiative is the 
Folds of Honor Foundation, 
which provides educational 
scholarships and other as-
sistance for the dependents 
of servicemembers killed or 
disabled in the line of duty. In 
2013, Anheuser-Busch’s Bud-
weiser brand will again donate 
$1.5 million to this worthy 
cause. From May 5 to June 4, 
Budweiser will donate 2 cents 
for every case equivalent sold 
directly to the Folds of Honor 
Foundation.

Since 2010, Anheuser-
Busch’s Budweiser brand has 
raised more than $5 million for 
the foundation and provided 
more than 1,000 scholarships 
through the program.

According to Anheuser-Busch, 87 percent of the families of those wounded during 
the Operation Enduring Freedom/Operation Iraqi Freedom (OEF/OIF) conflicts do not 
qualify for veterans or federal education benefits — one of the prime reasons for the 
Budweiser brand’s participation in this program. 

• ABERDEEN, N.C.

Tactical Gear Distributors (TGD), a distributor of tactical gear and 
performance products for the military resale market, has announced 

the promotion of Pam Reed to the position of National Retail Services 
Manager. 

In this role, Reed will lead all aspects of the Retail Services Depart-
ment, including in-store merchandising and product demonstrations. She 
will also coordinate and run tactical sales and events, and work closely 
with store and division management to ensure proper fulfillment and 
placement of the brands TGD distributes and represents.

“We are very excited to have Pam lead the retail services depart-
ment and support TGD’s growth initiatives,” said Barry Bond, Sales 
Director. “Pam possesses a strong background in professional in-store 
merchandising and management, and will be a driving force in the 
continuing development of the team.”

Reed joined TGD in 2007 as a Field Merchandiser and has served 
as the Regional Retail Services Manager of the Eastern Region for the 
last several years. The company said she has played an integral role in 
the growth and development of TGD’s Retail Services Department and 
will continue to bring strong retail merchandising leadership to the team. 
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Military Resale Gives Maximum Support to HRALA Jerry Jared Gala

• SANTA MONICA, Calif.

From Memorial Day, May 27, to Labor Day, Sept. 2, Red Bull Energy Drink will be delivering 
“wings” via camouflage cans available for purchase exclusively through military channels. 

According to the company, a portion of the proceeds from the sale of these cans will benefit 
the Military Warriors Support Foundation and its Homes4WoundedHeroes program, which 
awards 100-percent mortgage-free homes and three years of family and financial mentoring to 
combat-wounded heroes of Iraq and Afghanistan.

“Military members around the world rely on Red Bull to get them through the long shifts 
or to aid their focus in extreme situations, so it’s nice to see the Camo Can as a tribute to the 
dedication of our troops,” said Gen. Leroy Sisco, USA (Ret.), founder and chief executive of-
ficer (CEO), Military Warriors Support Foundation. 

“Red Bull’s 2012 Camo Can donation to our Homes4WoundedHeroes program sponsored 
homes for two combat-wounded American veterans; and this year, Red Bull hopes to double 
that,” Sisco added.

Red Bull Limited Edition Camo Cans are sold as a single 16-oz. cans and are available in 
Red Bull Energy Drink, Red Bull Sugarfree and Red Bull Total Zero varieties.

Red Bull Exclusive ‘Camo Cans’ Benefit 
Military Warriors Support Foundation

watches); Kimberly-Clark Corp. (Garmin GPS); Webco 
(Lego); Watt/Spohn-Universal (Top Flight golf set, 
Callaway bags and drivers, UA glasses, Solo luggage); 
Whirlpool (cash donation); SMI (a large T-Fal set); 
and Advantage Sales LLC (New York Yankees and 
Baltimore Ravens jackets).

All net proceeds of the event went to the HRALA 
Scholarship Fund — which awards a series of schol-
arships each year to deserving students who are fam-
ily members of those in the military or the military 
resale system — and to various charities.

Special thanks were expressed to Paul Wehner; 
Liz Markey; Alyson Barrett; Trish Jones; Dana 
Yeck and the MDV team for their boundless support; 
Louis P. Snyder of U.S. Sales for a phenomenal job 
as auctioneer; and to the event’s Steering Committee, 
including Draper; Nick Cohen (U.S. Sales); Cart-
wright; Snowa; J.D. Fenessy (Del Monte), Hank 
Sheffer (S&K Sales) and Maxwell.

• NORFOLK

With many members of the military resale com-
munity in attendance, the annual Jerry Jared 

Scholarship Fundraising Gala, hosted by the Hamp-
ton Roads Chapter of the American Logistics Asso-
ciation (HRALA), was a major success.

The April 2 event, held at the Norfolk Botanical 
Gardens, honored the memory of the late Ollie Bates 
III, a military resale sales and marketing luminary, 
former Navy captain, and six-term president of the 
ALA Hampton Roads chapter, who passed away in 
November. 

During the Gala, the chapter presented a slideshow 
of Bates’ career, and a scholarship was named after the 
resale veteran. Bates’ widow, Judy, was in attendance, 
together with other family members. Wounded warriors 
attending the event also expressed their appreciation 

for Bates’ supporting work on their behalf.
Among those from industry speaking at the event 

were Tommie Draper of Overseas Service Corp. 
(OSC), who also read a special eulogy to Bates, and 
created flower arrangements; Cory Belkov of Watt/
Spohn Universal, for his eulogy of Dennis Lennon; 
and Anne Wood (Webco), Heather Snowa (U.S. 
Sales), Stacey Cartwright (OSC) and Diane Max-
well (S&K Sales).

Among the companies donating items that were put 
up for auction were U.S. Sales (LG television, Olympus
cameras, Anolon cookware, Coby tablet computer and 

Paula Deen and Electrolux items); PepsiCo (Peyton 
Manning autographed helmet); Sony (flat-screen tele-
vision); Mars Inc. (autographed jerseys and football 
from Jerome Bettis and B. Smith); Del Monte Foods 
(NASCAR tickets); Acosta Sales & Merketing (Seiko 
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Ollie Bates’ widow, 
Judy, accepts 

plaque honoring 
her late husband 

at the HRALA Jerry 
Jared Gala.
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PLATINuM SPONSORS:
Hillshire Brands; Procter & Gamble; 

Mid Valley  Products.  

GOLd, SILveR ANd PATRIOT SPONSORS:
Del Monte; Diageo; Mars Inc.; RapidGate; 

Exchange and Commissary News; Nestlé; 

Bisek & Co.; Webco; Military Produce 

Group; Kimberly-Clark Corp.; Acosta; 

Dixon Marketing Inc. (DMI); S&K Sales; 

Kellogg Company; New Balance; 

Advantage; Overseas Service Corp. (OSC); 

MDV Nash Finch (MDV/NF); Watt/Spohn-

Universal; Whirlpool.
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