
P ets are not only indispensable members of the 
military community, they provide companion-
ship and a sense of normalcy to families who 

often move from station to station or endure deploy-
ments of family members.

Army & Air Force Exchange Service (AAFES) 
Pet Buyer Marissa Tinoco reported that total fiscal 
2015 sales in the Exchange pet departments around 
the system reached $40.35 million, a 5.2-percent 
increase from the $38.35 million in sales during the 
prior year. Although this still-hot category outper-
formed many others during the year, Tinoco added 
that fiscal 2015 sales were flat to plan, and that being 
said, all major pet subcategories thrived (see chart).

FOCUS AREAS
“Due to pet ‘parents’ being more educated about 

what they are feeding their pets, along with advances 
in food and health and wellness products, today’s 
pets are living longer,” Tinoco noted. “In turn, 
products that are focused on senior pets continue 
to grow. Manufacturers have focused in on senior 
diets with the aging pet population. More treats and 
health and wellness products are targeting senior 
dogs.”

Another area of focus is on dental health. “Due 
to the high costs associated with veterinary dental 
cleanings, dental-focused chews and treats are also 
trending,” the buyer said. “New products from Natu-
ral Promise designed to help maintain dogs’ teeth 
between cleanings are doing well.”

In diet, Tinoco said grain-free foods continue to 
have a strong showing, with Purina Beyond natural 
food “performing well.” Grain-free “is still a huge 
growth segment of the business, followed by limited 
ingredient diets or special care diets like sensitive 
stomach or sensitive skin formulas,” the buyer added. 

Also, Blue Buffalo Basics, a limited-ingredient 
food, was introduced last year, and Tinoco said that 
it “exceeded expectations.” 

Tinoco said that while there has not been too 

much growth beyond the “typical” puppy-adult-
senior canine life-stage areas, a new trend that she 
sees emerging addresses a younger portion of those 
age ranges. “One of the new categories I’ve seen 
this past year is young adult, which is the transition 
between puppy and adult,” she noted. 

In the cat area, Tinoco said super premium cat 
foods will be expanded with the addition of SKUs 
from Royal Canin and Blue Buffalo, “which we are 
excited about.” 

There are new litter products from Fresh Step 
and Arm & Hammer coming out this year, which 
she said “are designed to help combat the issues 
associated with maintaining a litter box, such as 
pet odor.”

—E and C NEWS 

PET MONTH POWER
AAFES’s pet departments are highly promoted areas. Tinoco 

said that the Exchange’s largest pet-oriented promotion is this 
month’s “Pet Month.” 

“This is our fourth year promoting Pet Month savings in con-
junction with the stores and events,” she noted. “Stores do ev-

erything from pet adoptions, pet 
costume contests and parades to 
police dog demonstrations, all 
in order to drum up excitement 
for their local community.”

Tinoco added that over 50 
AAFES stores participate in this 
promotion, “and we really have 
seen an impact on traffic and 
sales in May.” The buyer said 
that sales have grown each year 
the promotion has been held, 
from $2.7 million in 2013 to $2.9 
million in 2014 to $3.2 million 
in 2015, “and we have a plan of 
$3.3 million in 2016,” she noted.

Indispensable Members of 
The Military Community

AAFES Fiscal 2015 vs. Fiscal 2014
Pet Sales by Major Subcategory

Pet    Percent
Subcategory FY15 Sales FY14 Sales change

Pet Food  $20,455.60 $19,153.60 +6.80%
Pet Care  $15,322.30 $14,976.20  +2.31%
Pet Treats  $4,368.80 $4,225.10 +3.40%

Total  $40,346.70 $38,354.90  +5.19%
 

Source: AAFES

A young patron and her pet enjoy 
last year’s Fort Drum, N.Y., Pet Show. 
More than 50 AAFES stores partici-
pated in this increasingly successful 
event and month-long promotion.

Pet treats generated more than 
$4.3 million in sales in Exchange 
stores during fiscal 2015, rep-
resenting an increase of 3.40 
percent over the prior year.
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Tinoco

‘Due to pet “parents” being more 
educated about what they are 
feeding their pets, along with 
advances in food and health 

and wellness products, today’s 
pets are living longer. In turn, 
products that are focused on 
senior pets continue to grow.’

— Marissa Tinoco, AAFES Buyer, Pets

EXCHANGE and COMMISSARY NEWS24  |  MAY 2016

AAFES Pets


