
Energy drinks has been a strong 
category in military stores for at 
least a decade, and as fiscal 2017 

unfolds, it seems to be maturing as 
a category. Spectacular sales volume 
increases, once the norm, have been 
replaced by steady performance in a 
category that has evolved to become 
a significant and reliable sales gen-
erator. In the Navy Exchange Service 
Command’s (NEXCOM) case, it has 
become the exchange service’s larg-
est nonalcoholic beverage category. 

Jeff Baker, NEXCOM buyer, beer 
and beverages, said the category “has 
matured and for the last three years it has re-
mained flat,” with the numbers for fiscal 2016 
bearing this out.

Baker reported that NEXCOM’s dollar volume 
for energy drinks during fiscal 2016 was $18.05 
million, a 0.73-percent decrease from the prior 
year’s $18.19 million tally. 

STILL SIGNIFICANT
Although sales have been flat in energy drinks, 

Baker said that the category has been “our larg-
est dollar volume beverage category for the last 
two years.”

For fiscal 2017, NEXCOM’s projections are 
somewhat conservative. For the current fiscal 
year, NEXCOM is predicting an incremental in-
crease in sales. 

Baker has seen some upward movement in 
sales thus far in fiscal 2017. “For 2017, the expec-
tation is flat to just slightly up,” he noted. “For 
the first two months of fiscal 2017 — February 
and March — we are just slightly up in dollars 
by 0.75 percent.”

ABUNDANT FLAVOR
One of the distinguish-

ing characteristics of energy 
drinks that has evolved over 
time is the vast variety of 
flavors available among the 
many different brand of-
ferings. New products are 
often released to consider-
able “reviewer” interest on 
social media, and quickly 
help generate excitement 
in the category. 

“Red Bull is coming out 
with expanded flavors in its 

12-oz. line,” Baker said, “including Red 
Bull Green Edition, Red Bull Edición 
Limón, and sugar-free varieties of Red 
Bull Edición Limón and Red Bull Purple 
Edition,” Baker said.

PLANOGRAMS, PROMOTIONS
Properly formulated planograms help 

stores to give appropriate space to the 
best-selling items and new entries. “The 
buying team creates all planograms for 
the stores,” Baker said. “Coca-Cola is 
our category captain and manages all 
beverage categories for the planograms.” 

Promotional programs also spur 
inventory movement, and Baker said 
NEXCOM’s industry partners are very 
active in supporting these programs. 
“All of our major energy manufacturers 
participate heavily in our month-long 
temporary price reduction, end cap and 
advertising programs throughout the 
entire year,” he noted.

Mature, But Still Energetic

NEXCOM YTD FY17 
Top-Selling Energy Drinks

By Unit Volume

1) Monster (16 oz)
2) Monster Zero Ultra (16 oz.)
3) Red Bull (12 oz.)
4) Red Bull (8.4 oz.)
5) NOS Passion Fruit (16 oz.)
6) Red Bull (“Super Sleek” 16 oz.)
7) Monster Ultra Red (16 oz.)
8) Monster Mega (24 oz.)
9) Monster Lo-Carb (16 oz.)
10) Red Bull (20 oz.)
11) Monster Ultra Blue (16 oz.)
12) Red Bull Yellow Edition (12 oz.)
13) Monster Ultra Sunrise (16 oz.)
14) Starbucks Doubleshot Vanilla Energy Coffee Beverage (15 oz.)
15) Monster Absolutely Zero (16 oz.)
16) Monster Zero Ultra (24 oz.)
17) Starbucks Doubleshot Mocha Energy Coffee Beverage (15 oz.)
18) Red Bull Sugar-Free (12 oz.)
19) Monster Pipeline Punch (16 oz.)
20) Red Bull Blue Edition (12 oz.)

Note: Top sellers through March 31, 2017. All items are packaged in cans.
Source: NEXCOM

Baker

Energy drink suppliers par-
ticipate in NEXCOM’s end 
cap and other promotional 
programs, for example here 
at Little Creek Mini-Mart, JEB 
Little Creek-Fort Story, Va.
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Energy drinks are the largest cat-
egory by dollar volume among 
NEXCOM nonalcoholic beverages. 
System-wide, the category is pro-
jected to increase volume slightly 
during fiscal 2017. NS Norfolk, Va.

‘All of our major energy manufacturers participate heavily in our 
month-long temporary price reduction, end cap and advertising 

programs throughout the entire year.’
— Jeff Baker, NEXCOM Buyer, Beer and Beverages

NEXCOM Energy Drinks
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