
• QUANTICO

Actor Joe Mantegna, one of the stars of the long-running 
CBS drama “Criminal Minds,” appeared here on May 17 at 

the Marine Corps Exchange (MCX) FBI Store to shoot another 
show he is appearing in — the Outdoor Channel’s “Big Guns” 
— for an episode that is slated to focus on the FBI arsenal.

Located at the FBI Academy aboard the Marine Corps base 
here, the small store mainly stocks FBI memorabilia and other 
items for staff and students.

In the photo, Mantegna stands with MCX FBI Store Branch 
Manager Cheryl Mennona on the day of the filming of the 
episode.

• WASHINGTON

On May 11, Mars Chocolate North America and Wrigley U.S. an-
nounced the creation of what are said to be the confectionery 

industry’s first and most significant consumer health and well-being 
standards and commitments. 

In collaboration with the Partnership for a Healthier America (PHA) 
and other top confectionery manufacturers, these commitments are all 
centered on offering consumers — including patrons who shop military 
exchanges and commissaries — more product choices and transparency.

MEETING HEALTH NEEDS
While consumers continue to enjoy treats, many are asking for 

more options and clearer labeling to meet their evolving personal 
health and wellbeing objectives. For Mars, it is something the company 
has been steadily making progress on over the past decade, including 
being the first to introduce front-of-pack calorie labeling; removing 
“King Size” varieties; offering 100-calorie pack options of consumers’ 
favorite brands; and launching new innovations of under 200 calories 
in recent weeks, including both M&M’s Caramel and Maltesers.

“We began our relationship with Mars Food through Uncle Ben’s 
and Seeds of Change to increase healthier choices for families,” said 
Larry Soler, PHA president and chief executive officer (CEO). “This 
announcement extends to Mars Chocolate and Wrigley to help reduce 
calories and increase transparency, which will help all Americans 
have more choices.”

To keep building on this progress, Mars Chocolate and Wrigley 
have committed over $200 million to achieve the following:

• Half of all Mars Chocolate and Wrigley individually wrapped 

products will be 200 calories or less by 2022. 
Continued progress on this commitment will 
be reported to PHA and shared publicly via 
independent, third-party verification on PHA’s 
Progress Report site.

• Partner across industry to replace “King 
Size” with “Sharing Size” offerings, ensuring 
more portionable options. 

• Education on candy as a treat, not an 
everyday snack or meal replacement. In partner-
ship with the National Confectioners Association, 
the industry will share easy-to-use information 
for consumers to better understand the role that 
confections can play in a balanced lifestyle, 
reinforcing that chocolate and confections are 
an occasional treat.

“Over the past decade, we have been laser-
focused on continuously pushing ourselves and 
our peers to offer consumers more choice and 
transparency while keeping the same great tastes 
and experiences our fans love,” said Tracey 
Massey, president of Mars Chocolate North 
America. “By joining forces with PHA and other 
leading confectionery manufacturers to create 
even deeper commitments, we are taking an 
important step forward to transform the entire 
industry so we can evolve to meet and exceed 
the demands of today’s consumers.”
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AAFES, Partners Unveil New Warrior-Edition 
Mustang to Benefit Paralyzed Veterans

• CHARLOTTE, N.C.

Petty’s Garage, in partnership with the Army & Air Force Exchange Service 
(AAFES) and Military AutoSource, a subsidiary of Overseas Military Sales 

Corp., announced a new Warrior-edition Ford Mustang during an unveiling 
at the NASCAR Hall of Fame hosted by Richard Petty, a NASCAR all-time 
great known as “The King.” 

The one-of-a-kind, high-performance 
Mustangs will be sold exclusively through 
the Exchange on military installations over-
seas. A portion of proceeds from each Petty’s 
Garage Warrior Ford Mustang vehicle sold 
will benefit Paralyzed Veterans of America. 
Petty has long supported the organization’s 
efforts to aid Veterans following catastrophic 
injury. Paralyzed Veterans of America is the 
only Congressionally chartered veterans service organization dedicated 

solely for the benefit and repre-
sentation of veterans with spinal 
cord injury or disease.

Petty (see photo at left) is also 
proud to offer this new line of 
Warrior Mustangs for those who 
serve abroad. “Our family makes 
a living out of racing and high-
performance cars, but none of 
that is possible without the men 
and women who fight every day 
for our freedom,” he said.

Lifestyle Festivals Offer ‘Best of Resale’
• FORT LEE

Special savings on commissary and exchange products, along with the 
opportunity to participate in fitness-related events, were offered to 

military members and their families during the worldwide “Your Healthy 
Lifestyle Festival,” held May 26 to June 25 throughout the Defense Com-
missary Agency’s (DeCA) worldwide network of commissaries.

Featuring what it called “the best of military resale,” discounted prices 
were available on produce at commissary farmers markets, and on workout 
equipment and apparel at exchange sidewalk sales. 

Military health clinics also conducted health screenings, and the instal-
lations’ Morale, Welfare and Recreation (MWR) activities hosted fitness 
events and children’s programs. Industry partners offered demos, music, 
free nutritious food samples, prize giveaways and discount coupon offers.
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