
• DALLAS

As the Army and Air Force mark their respective birthdays 
this year — the Army from June 14 to 18 and the Air 

Force from Sept. 14 to 18 — Exchange shoppers continue to 
donate at Army & Air Force Exchange Service (AAFES) registers 
to support servicemembers and their families in need. The 
proceeds of these donations are directed to either the Army 
Emergency Relief or Air Force Assistance Funds. And for ev-
ery $5 donated, shoppers received a coupon for $5-off a $25 
purchase.

“Organizations such as the Army Emergency Relief Fund 
rely on the generosity and kindness of others,” said former 
AAFES Board Chairman Lt. Gen. Raymond V. Mason, USA 
(ret.), director of the Army Emergency Relief Fund. “Working 
with the Exchange is a game changer and will benefit countless 
Soldiers and their families for years to come.”

The program kicked off with the Army’s birthday, where cou-
pons received for donations were redeemable in store or online 
from June 19-25 (for the Army’s June 14-18 birthday celebration). 

The program continues in September, with coupons being 
redeemed for the Air Force birthday on Sept. 19-25 (for the Sept. 
14-18 birthday celebration). 

• DALLAS

The Army & Air Force Exchange Service (AAFES) was cho-
sen as a 2017 Best for Vets Employer by Military Times, 

recognizing the Exchange’s efforts to recruit and retain 
Veterans in its worldwide workforce.

This marks the fourth consecutive year the military 
publication has recognized the Exchange, which was 
ranked at No. 55. The annual list — which was topped 
by banking and financial services company First Data — 
evaluates companies’ culture, veteran recruiting and policies, 
as well as accommodations for members of the National Guard 
and reserves.

“The Exchange is family serv-
ing family, and part of that is 
providing opportunities to those 
brave enough to answer the call 
of duty,” said Air Force Chief 
Master Sgt. Luis Reyes, the Ex-
change’s senior enlisted advisor. 
“Veterans know our shoppers bet-
ter than anyone, and their experi-
ence is invaluable.”

According to the compiler, 
the annual Military Times “Best 
for Vets” rankings are the result 
of a meticulous, months-long 
process. The publication invites 
companies to fill out its nearly 
100-question survey, tests to en-
sure the accuracy of responses, 
carefully evaluates survey data 
and includes only what it con-
siders to be the best companies 
in its published rankings.

SUPPORTING VETERANS 
Giving preference to Veterans, 

disabled Veterans, spouses, widows 

Shoppers are able to donate in $5 increments to either cause, 
there is no limit to how many coupons participants may receive, 
and the coupons may be combined.

“This is an opportunity to help Soldiers and Airmen who may 
need a boost financially,” said Air Force Chief Master Sgt. Luis 
Reyes, AAFES’s senior enlisted advisor. “Donations from generous 
Exchange shoppers will ensure these organizations can continue 
to provide vital assistance to the military community.”

and mothers of deceased disabled Veterans, and military retirees below the 
rank of major or its equivalent is a core part of the Exchange’s hiring process.

According to AAFES, in 2016, the Exchange hired 1,450 Veterans. 
During the same year, the organization employed more than 3,500 
Veterans. To browse job opportunities at the Exchange, Veterans can 
visit applymyexchange.com.

New this year, the Exchange is also supporting Veterans by extend-
ing a lifetime online shopping benefit to all of America’s honorably 

discharged Veterans via the Veterans online shopping benefit (VOSB). Start-
ing this Veterans Day, Nov. 11, about 13 million Veterans will potentially 

be eligible to shop at the Exchange’s online store at shopmyexchange.com.

AAFES Partners With Army, Air Force 
to Support Relief Funds

AAFES Named ‘Best for Vets’ Employer

Mason
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DeCA Supports Annual ‘Feds Feed Families’ Campaign
• FORT LEE

Defense Commissary Agency (DeCA) employees and patrons enlist to fight the war against hunger by par-
ticipating in the annual “Feds Feed Families” campaign. Since 2010, federal agencies including DeCA have 

supported this initiative as a way to help food banks and pantries around the 
country stay stocked during the summer months — when the need increases and 
the donations decrease. 

From June 1 through Aug. 31, DeCA employees and patrons at over 150 com-
missary collection points are taking part by donating nonperishable items and 
personal hygiene products. 

“This serves the communities around the commissaries,” said Randy Eller, who 
manages DeCA’s Feds Feed Families program. “Our patrons and employees show 
by their participation how much they value their communities. These donations 
are just one of the ways they help.”

Last year, DeCA donated 1.1 million pounds of needed items. The agency’s 
total was 33 percent of Department of Defense’s (DoD) entire donation. As of 
last year, the nationwide federal food drive has taken in 69.8 million pounds of 
food donations. 

“The agency is looking forward to another successful campaign for this year,” 
Eller said. “Over 150 commissaries are participating by offering our customers, em-
ployees and industry partners a chance to donate 
to this worthy cause.” Commissary customers can 
either purchase a prepackaged bag, select items 
while shopping, or bring donations from home.

A commissary customer at NAS Whiting 
Field, Fla., checks out a pre-packaged do-
nation for the Feds Feed Families initiative.
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