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Servicemembers down-
range are seeing a bevy 

of new NDUR compasses, 
an important item to 

have in the field.
Marine Corps Exchange (MCX) stores carry 

an impressive lineup of tactical items and 
military clothing products to meet just 

about any needs their patrons may have while they 
are in combat, or while pursuing outdoor pastimes 
that involve similar equipment and clothing. 

With the military landscape in a seemingly con-
stant state of rotation, and with changes in require-
ments liable to occur at a moment’s notice, MCX 
headquarters buyers handling these areas endeavor to 
stay on top of the equipment, accessory and clothing 
marketplace and unit needs to ensure servicemember 
readiness and tactical store resupply at all times.

Semper Fit and Exchange Services Division 
buyers Robin Pruett, who is responsible for tactical 
items, and Wanda Fox, who handles military cloth-
ing, oversee this assortment.

MATCHING SERVICEMEMBER NEEDS
“Marine Corps training is an ongoing process, and 

those commands with regular training activities sched-
uled will continue to have strong tactical business, al-
though most likely at a reduced rate due to decreases in 
deployments and troop strength,” noted Pruett. 

On the uniform side, Fox said, “We have excel-
lent directors and managers in the stores that provide 
us with troop movement information when it is avail-
able. Our three large bases — at MCB Camp Lejeune, 

N.C., and in California at MCB Camp Pendleton and 
MCAGCC Twentynine Palms — have a warehouse 
replenishment program for basic needs and selected 
troop items that help keep our stores supplied.

TACTICAL
Pruett told E and C News that tactical and ac-

cessory sales in Marine Corps stores amounted to 
$16.27 million in fiscal 2011, and included some of 
the most well-known names in the business.

Among the popular brands sold in MCX stores 
are “Princeton Tec, SureFire and Streamlight for the 
lighting category and Gerber, Ka-Bar and Leather-
man in the knife category,” she said. “Within the 
holsters and slings category, Blackhawk, Tac Shield 
and BDS are the most popular and Tac Shield, BDS, 
along with Sandpiper, make up the most popular 
brands within bags and pouches.

“CamelBak and Source hydration are the most pop-
ular within the hydration category, and Staedtler and 
Rite in the Rain are the prominent brands in stationery.”

Pruett noted that holsters are very popular items 
and that MCX outlets carry various brands to choose 
from. “Our best sellers are those from Blackhawk, 
the Tactical Serpa, which is the official USMC hol-
ster, and the CQC Serpa Line. We also have intro-
duced the Sportster line to our sites with firearms 
counters. In addition to Blackhawk, we also carry 

nylon type drop-leg and MOLLE attaching universal 
holsters from BDS Tactical.”

In the ammo pouches category, Pruett said that 
the MCX’s best premium brand is TacShield. “The 
bungee-top rifle magazine pouches in several con-
figurations do extremely well, as well as those for the 
pistol magazines.”

SureFire, as a brand, anchors the MCX’s tactical 
lighting area featuring several SKUs with various 
uses. “We tailor our assortment to the command mis-
sion to ensure we have the right items for each sites’ 
specific needs,” Pruett said.

Although SureFire is the MCX’s major tactical 
lighting brand, it is not the only lighting brand car-
ried by the exchange service. “We also do extremely 
well with the Streamlight brand,” she noted. “This 
brand continues to experience double-digit increases 
year over year, and one of the most popular items is 
the Sidewinder Tactical IR flashlight.”

SureFire and Streamlight are popular tactical 
lighting brands, but an increasingly popular lighting 
item is the Princeton Tec QUAD TAC, which Pruett 
said is highlighted “with its hands-free feature that 
allows its user to do any kind of work in poorly lit or 
nighttime conditions.”

Proper eyewear protection is critical to the mis-
sion, and in the eyewear category, Pruett said the 
ESS Crossbow, in tan and black, “is slowly replacing 
the Ice 2.4 as the Authorized Protective Eyewear List 
(APEL) item in the Marine Corps,” and is actually 

Uniform Partnership: Ready for Any ‘Sea Change’

According to MCX Military Clothing Buyer Wanda Fox, inter-department collaboration with its prin-
cipal sister sea service has long been a priority. “Many years ago, the Marine Corps partnered with 

the Navy Exchange Service Command (NEXCOM) to provide enlisted uniforms for both branches, and 
some other commercial items on the uniform website: https://www.mynavyexchange.com/uniform/
wg_shop_online.html, which serves Marines and Sailors all over the world. Another link, specifically for 
Marines, is at http://mymcx.com/index.cfm/mydepartments/uniforms/. 

“As for any future need, whether Guam or Australia or whatever is next, we are able to adapt quickly 
and take care of the Marines’ uniform needs,” Fox said.

“We currently have one command in Japan, MCAS Iwakuni, and one command in Hawaii, MCB 
Hawaii, and for the most part, we handle both of these commands’ needs as we would our CONUS loca-
tions,” Pruett observed.

“We do, however, fine-tune our assortments to any specific ‘out of ordinary’ needs these commands 
may have due to their geographical location or climate conditions. ... We also set their stock levels at a 
higher level due to transit time to ensure ample stock of merchandise is on hand in our OCONUS loca-
tions,” Pruett explained.

Fox noted that the MCX uses an auto-replenishment system to order commercial uniforms and acces-
sories. “We plan a 12-week supply for those remote locations, taking into account the impact of transit 
time,” she explained.

Top Priority: 
Mission Support
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glasses and the Crosshair line of ballistic eyewear. 
The MCX has added several new items in the sport 
sunglasses category from the Wiley X and Black Ops 
collections. 

In field equipment, Pruett noted that new items 
include the NDUR Water Purification line and an ar-
ray of NDUR Compasses.

MILITARY CLOTHING
Servicemembers spent more than $52 million on 

military clothing in MCX stores during fiscal 2011 (and 
nearly $24 million on DLA troop support sales), and 
Fox noted that they also have their preferences when it 
comes to what brands and items they are purchasing.

“Our Marines like the pants and shorts from 
5.11 Tactical and Propper International,” Fox noted. 
“They are comfortable and have many pockets,” add-
ing that the 5.11 pant is also the “uniform” pant and 
polo choice of Federal Bureau of Investigation (FBI) 

just one of a “wide range” of ESS products 
carried in the MCX’s military clothing 
stores assortment, including sunglasses, 
lenses, and specialized frames.  

Pruett listed Wiley X as the exchange 
service’s “second strongest eyewear ven-
dor,” and she noted that the Wiley X Black 
Ops Sport Sunglasses line “has performed 
extremely well since being introduced two 
years ago.”

In stationery, Pruett noted that Rite 
in the Rain items “continue to be strong 
daily essentials in almost all sites carrying 
the category. The durability and effective 
weatherproofing materials of the brand are 
legendary.” 

The MCX has added an index card 
kit to the mix, giving customers a set of 
weatherproof index cards, a pen and a car-
rying wallet.

In microfiber towels, Pruett said the 
MCX “has seen strong results” in Outgo 
branded towels from McNett.

Pruett said that certain stores will typi-
cally have higher volume of tactical sales 
than other stores, and this was certainly the 
case during fiscal 2011, when the top 10 sites in the 
MCX’s tactical store portfolio — including Marine 
Marts, main stores and branch stores — combined 
for a total of $10.68 million in sales, or nearly two-
thirds — 65.65 percent — of the exchange service’s 
total tactical sales.

Pruett noted that there are many new items in the 
assortment for servicemembers to choose from. “We 
have several new items that were recently added to 
our tactical assortment for 2012,” she said. 

In lighting, new products on store shelves in-
clude the Princeton Tec Charge, MPLS-II-Switch 
and MPLS Remix; the SureFire Fury flashlight and 
Minimus Tactical Headlamp; and TacShield 10-Pack 
Light Sticks. 

“We will also be introducing the new Streamlight 
Protac HL high lumen tactical light” later in 2012, 
she added. 

New items in eyewear include the ESS 5B sun-

and National Academy students.  
“The Marine Corps’ camouflage patterns have been 

set for almost 10 years now and there have been very 
few changes,” Fox said. “We love our OD Green PT 
items and our Coyote colored socks, gloves and caps.”

Fox noted that accessory items that are popular 
include boot bands/blousers from Sayre, Officer’s 
Equipment Company, Vanguard and Dasco, while 
coyote gloves from Outdoor Research “continue to 
be a best seller as they are similar to an item from 
DLA Troop Support.”  

RM Products provides a square protractor “that 
our Marines use in the field,” and Fox added that the 
required martial arts belts that are also popular items 
come from Officer’s Equipment Company and Raine.  

Hot Weather and Temperate Weather Boots from 
Bates and Danner are also popular, and Fox said the 

MCX Fiscal 2011 Top 10 
Tactical Sales Volume Sites
Site Sales
Hadnot Point Marine Mart, 
MCB Camp Lejeune, N.C.,  . . . . . . $1,780,441
Hadnot Point Annex/Main Store, 
MCB Camp Lejeune, N.C. . . . . . . . $1,416,925
Main Store, MCAGCC 
Twentynine Palms, Calif. . . . . . . . . $1,415,134
Marine Mart, Camp Wilson, MCAGCC 
Twentynine Palms, Calif. . . . . . . . . $1,349,654
Branch Store, School of Infantry, Area 52, 
MCB Camp Pendleton, Calif. . . . . . $1,023,947
Marine Mart, Camp Geiger, 
MCB Camp Lejeune, N.C. . . . . . . . . .$945,764
Main Store, MCB Quantico, Va. . . . . .$776,554 
Branch Store, Area 52, 
MCB Camp Pendleton, Calif. . . . . . . .$723,911 
New River Main Store, 
MCB Camp Lejeune, N.C. . . . . . . . . .$639,702 
Main Store, MCBH Kaneohe Bay, 
Hawaii (MCB Hawaii) . . . . . . . . . . . . .$610,440

Source: MCX
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The MCX’s top ten stores for military clothing generated almost $30 
million in military apparel sales in fiscal 2011. Among them, MCAGCC 

Twentynine Palms, Calif., recorded $1.79 million in the category.

The Camp Wilson Marine Mart at MCAGCC Twentynine Palms, Calif., recorded 
$1.35 million in tactical sales during fiscal 2011, including those from innovative 

items such as microfiber towels.

New feautures in water purifi-
cation products like no-touch 
spouts that avoid cross-con-
tamination issues are popular 

with servicemembers.



are best merchandised on shelves using brackets to 
prevent items from slipping off the shelves.”  

Pruett and Fox both emphasized that sales associ-
ates must continue to remember to suggest add-on 
items with all purchases. 

“Mix the DLA Troop Support items with com-
mercial goods for the best assortment that we can 
offer, and thanks to all for your support in our mis-
sion,” she said.

—E and C NEWS

their patrons.
Pruett spoke for both herself and her fellow buy-

er when she said, “Everyone has the military mem-
ber’s needs as their utmost responsibility. They all 
go above expectations to make sure their customers 
have what they need.”  

In keeping with the MCX brand standards, she 
said the military uniform and tactical areas “should 
be merchandised on our selling floors by category, 
and then grouped by brand within each category, 

with smaller items mer-
chandised at the top and 
larger items merchan-
dised at the bottom of 
the fixtures. Items such 
as Snugpak — sleeping 
bags and backpacks — 

Category: Hydration 
Product Unit Sales
Source Hydration USMC WXP 3L Bladder* 12,115
Source Hydration USMC Replacement Tube Kit 6,673
CamelBak ThermoBak (100-oz.) 2,934
Source Hydration USMC WXP 3L Bladder* 2,472 
CamelBak Ambush Max Gear(100-oz.) 1,330
CamelBak Motherlode (coyote) 544

Category: Eyewear 
Product Unit Sales
ESS ICE 2X w/Hard Case (APEL) 4,943
 

Category: Stationery
Product Unit Sales
Rite in the Rain All-Weather Pen (black) 15,133
Rite In the Rain All Weather Field Book (tan) 13,209
Rite in the Rain All-Weather Field Book 7,620
Rite in the Rain Field Book Cover 6,947
Rite In the Rain Tactical Field Kit (tan) 3,535 

Category: Lighting
Product Unit Sales
Fulton ACF 2D Cell Right Angle Battery 15,623 
Princeton Tec Quad 150H Headlamp 4,913 
Streamlight Sidewinder Flashlight 2,528
 

Category: Knives 
Product Unit Sales
Gerber Suspension Multi-Purpose Tool 5,449
Kabar USMC Straight Edge Leather Sheath 2,186
Kabar USMC Serrated Edge Leather Knife 1,847

Category: Weapons Accessories 
Product Unit Sales
Kleenbore Tan AR 15 M16 223/5.56mm Cleaning 4,522
Kleenbore Black AR 15 M16 .223/5.56mm Cleaning 3,410

Category: Bags
Product Unit Sales
Sandpiper BOG 3-Day Pass (black) 1,818

Sandpiper BOG 3-Day Pass (coyote) 1,590
Sandpiper BOG Bugout Bag (coyote) 1,374
Sandpiper XL Rolling Loadout Bag (coyote brown)  1,193

Category: Pouches
Product Unit Sales
MPR Hydration Carrier Pouch  3,439

Category: Holsters and Slings
Product Unit Sales
BDS BDST CQB Single-Point Sling 2,515
Blackhawk BH Serpa Tactical Holster 973
 

Category: Tactical Accessories
Product Unit Sales
Ira Green Duct Tape (2-in x 10 yards) 22,096
Hunter’s Specialties 3-Tube Make-Up Kit (woodland) 16,067
McNett Microfiber Towel (XL) 3,889

* Two different SKUs.
Source: MCX

MCX Fiscal 2011 Top-Selling Retail Tactical Items By Units Per Category

MCX Fiscal 2011 Top 10 Military 
Clothing Volume Sites

Site  Sales

Recruit Sales Store, MCRD San Diego, Calif.   $9,786,130

Area 22 Store, MCB Camp Pendleton, Calif.  $3,375,290

Hadnot Point Annex, MCB Camp Lejeune, N.C.   $2,481,494

TBS Uniform Shop, MCB Quantico, Va.  $2,403,821

Main Store, MCB Quantico, Va.  $2,225,233

Main Store, MCB Camp Lejeune, N.C.  $2,088,486

Annex Store, MCBH Kaneohe Bay, Hawaii (MCB Hawaii) $1,864,060 

Main Store, MCAS Miramar, Calif. $1,825,893 

Main Store, MCAGCC Twentynine Palms, Calif. $1,785,625 

Hadnot Point Marine Mart, MCB Camp Lejeune, N.C. $1,754,215

Source: MCX

MCX recently added McRae Boots to selected sites.
Fox noted that the MCX’s top 10 sites for military 

clothing sales in fiscal 2011 generated $29.59 mil-
lion, or 57.93 percent of the total military clothing 
sales during the fiscal year.

WITH, AND FOR, THE BEST
Both Pruett and Fox agree that they both work 

with what they consider to be “the best” store, divi-
sional managers, area managers and sales associates 
in providing the top tactical and uniform choices to 
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Weatherproof stationery 
items continue to be popu-
lar with Marines. Recent in-

novation in the subcategory 
includes new items such as 

index cards.




