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New Hershey Initiative Offers Benefits, Jobs to Veterans
• HERSHEY, Pa.

The Hershey Company has stepped up efforts to offer both benefits and jobs to veterans 
with the launch of its new Veterans Business Resource Group (BRG). The company said 

the group will establish mentorships between newly hired veterans and veterans currently em-
ployed at Hershey. It will also offer support during the transition to the civilian workforce, 
promote communication and collaboration among its employed veterans, reach out to veterans’ 
groups to support the hiring mission, and educate its employees on the skills and experience 
veterans bring to the workforce. Job fairs also are planned.

Since 2010, The Hershey Company has increased the number of veterans hired by 50 per-
cent, with the total now more than 500.

The BRG program complements the company’s existing Military Talent Program, 
launched in late 2011. The program recruits and hires returning veterans to support a 
growing business. 

“We have great opportunities for returning troops across our U.S. operations,” 
said Terry O’Day, senior vice president, Global Operations, The Hershey Com-
pany. O’Day is a veteran and graduate of the U.S. Air Force Academy who serves 
as the executive sponsor of the company’s Veterans BRG. “Veterans are known 
for their leadership, commitment and technical skills, an ideal combination 
for our manufacturing network,” O’Day noted.

Kevin Walling, senior vice president, chief human resources officer, 
The Hershey Company, said veterans “bring tremendous value to a 
range of available positions at Hershey. Seeking skilled veterans is 

the right thing to do for those who have served their country and offers a great source of talent for our company.”
Hershey’s support of the U.S. military dates to World War I, when Hershey provided milk chocolate bars to American soldiers. 

During World War II, Hershey developed the “Field Ration D” bar specifically for troops serving overseas. 
Hershey’s new Veterans BRG joins a number of other groups at the company that allows employees to learn and grow in both the 

work environment and in the community. Other groups include the African American BRG, the Hispanic BRG, the Women’s BRG, 
the Prism GLBT BRG, the Asian American BRG, and the Network of Young Professionals.

are going to need a three-car garage.”
Once he contained his initial excitement, Mitch-

ell sent this message to his wife. “I want to personal-
ly thank Webco for making that possible … what you 
have done for our family means so much; especially 
in terms of your support for our military. Companies 
like yours remind servicemembers like us that we are 
not alone in this fight and we truly do appreciate your 
support. Thanks again from the Mitchell family!”

Mitchell will take his first drive in the Mini Coo-
per when he returns to Colorado Springs, Colo., this 
month for a two-week R&R with his wife and two 
children, Gavin, 9, and Chloe, 6.
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ConAgra, Ocean Spray and Webco Sponsor 
Mini Cooper Raffle at Fort Carson Commissary

FoRt CaRSon, Colo.

Christina “Christy” Mitchell (photo below, 
third from left) is the lucky winner of a 2012 

Mini Cooper, courtesy of ConAgra Foods, Ocean 
Spray and Webco General Partnership, the compa-
nies’ military broker. Webco organized the car raffle 
as part of Fort Carson’s Grand Opening on May 26.

Webco representative, Carol Hemple (photo be-
low, far right), described Christy as “a very happy 
lady” when she drove off the Defense Commissary 
Agency’s (DeCA) Fort Carson store lot in her shiny 
new car. Also participating in the presentation of the 
Mini Cooper prize to Mitchell were, from left, DeCA 
Zone 9 Manager Jerome Katrenick
and Fort Carson Store Director 
Rhonda Smith.

Christy is the wife of Army CW4 
Aaron Mitchell, an Apache heli-
copter pilot (photo, bottom right) 
with the 1-2 Attack Recon Battalion 
based at Fort Carson. Mitchell, who 
is currently serving with the 25th 
Calvary in his second deployment 
to Afghanistan, learned of his wife’s 
good fortune through Facebook 
when Christina posted a picture of 
herself next to the car holding a sign 
that read, “I won the Mini Cooper 
S at Fort Carson Commissary.” His 
reaction was “WhooHoo! Guess we 

‘Companies like yours re-
mind servicemembers like 
us that we are not alone in 
this fight and we truly do 
appreciate your support. 

Thanks again from the 
Mitchell family!’ 

— CW4 Aaron Mitchell, USA, 25th Cavalry, 
Afghanistan

The Hershey Company’s Veterans Business Resource Group 
seeks to help returning veterans transition back to the civil-

ian workforce.




