
— which, according to The Nielsen Company data, 
saw sales of 500,000 units in commissaries during the 
52-week span ending Dec. 22, 2012 — coffee cream-
ers is an area with numerous lactose-free choices for 
commissary patrons.

Berry noted that the number of lactose-free items 
is climbing in the DeCA assortment because aller-
gies to lactose are becoming even more prevalent. 
Through mid-March, “According to Nielsen data, we 
have increased lactose-free items by 10 over the past 
year,” she said. This includes items directed at Back 
To School, including two single-serving sizes of Silk 
Pure Almond Milk, one chocolate and one vanilla fla-
vored, “in a 4-pack for convenience in lunch boxes.”

OTHER “-FREE” AREAS
Merriweather said the increase in gluten-free and 

lactose-free items on commissary shelves has also in-
creased the presence of other “-free” products across 
all DeCA edibles categories, such as sugar-free, fat-
free, cholesterol-free, and low/no-salt items. 

“All of these products are categorized as ‘Good-
For-You’ foods, which ultimately helps our customers 
select healthy foods that suit their diets and which are 
recommended by their medical professionals to com-
bat diabetes, high blood pressure and other maladies,” 
she said.   —E and C NEWS

While commissaries may be synonymous 
with savings in many patrons’ minds, they 
also lead with excellence in another dimen-

sion of the retailing discipline — responsiveness to 
customer’s needs. And the points at which the military 
mission and patrons’ dietary requirements intersect 
have become important areas of focus for the agency. 
Where once, for example, gluten-free, lactose-free 
items, and other products that address allergies or 

specific dietary requirements, 
were regarded as limited niche 
needs, they have become more 
commonplace, and patrons need 
look no further than their local 
stores to find them.

Edibles Category Manager 
Barbara Merriweather — who 
includes an important group of 
these products among her edi-
bles category responsibilities — 
told E and C News that shoppers 
have asked their store directors 
and the agency for many of these 
items, “due to their own needs, 
or those of other family mem-
bers, and manufacturers have 
responded,” by making available 
a wider selection of these types 
of products. “It was a mix of 
the two in addition to what we 
have garnered from trade jour-
nals, shopper insight panels and 
what we began to recognize as 

a continuing trend in remaining markets (RM),” she 
noted. “DeCA began receiving requests from patrons 
who themselves or family members were gluten- or 
lactose-intolerant. These patrons were looking for 

variety and gluten-free 
or lactose-free items 
across all categories. 
These trends served as 
our primary indicator of the 
genuine need in the commis-
saries for more of these types of 
dietary considerations for our mili-
tary patrons.”

GLUTEN-FREE
Gluten-free items are those that ex-

clude gluten, a protein found in foods 
containing wheat, barley and rye. 
Those with celiac disease, or those 
Patrons are allergic to gluten, cannot 
properly process this protein.

Merriweather said there are 701 
gluten-free products within the edibles 
grocery food assortment, or more than 
40 percent of the 1,728 total gluten-free 
products carried in the commissaries. 

Citing Nielsen data,  Merriweath-
er reported that DeCA’s gluten-free 
product sales for the 52 weeks ending 
Sept. 29, 2012 — including nutrition-
al snacks, salty snacks, frozen and chill food items — 
were $132.5 million; the edibles grocery food portion 
of those sales were  nearly $55 million, up 4.3 percent 
over prior-year sales.

LACTOSE-FREE
Lactose-free items exclude lactose, a basic sugar 

found in most dairy foods, including milk, cheese and 
ice cream, and occasionally in medications. Patrons 
who suffer chronic gastrointestinal disorders such as 
Crohn’s Disease, or those with lactose intolerance, 

cannot properly digest this sugar.
According to The Nielsen Com-

pany data, commissaries carry 85 lac-
tose-free items, and Category Buyer 
Janet Berry is responsible for many of 
these, including 32 lactose-free shelf-
stable milks.

Berry said lactose-free items pro-
duced just under $10 million in sales 
during fiscal 2012, a 15.1-percent 
increase from the prior year’s $8.6 
million sales total. She added that 
through fiscal 2013’s second quarter, 
lactose-free items have amassed $2.3 
million in sales.

In addition to shelf-stable milks 

While commissaries may be synonymous variety and gluten-free 

‘-Free’   and Growing

Merriweather

DeCA offers customers a 
wide array of gluten-free 

and lactose-free products at 
Keesler AFB, Miss., all classi-
fied as Good-For-You foods.

‘All of these products are categorized 
as ‘Good-For-You’ foods, which

ultimately helps our customers select 
healthy foods that suit their diets ... .’

— DeCA Edibles Category Manager
Barbara Merriweather

Berry

DeCA Top-Selling Gluten-Free Items By Unit Volume*
Gluten-Free Item  Unit Sales
  1) Hormel Chili with Beans (can) 460,838
  2) Libby’s Low-Calorie Pumpkin Pie Filling 451,056
  3) Heinz Tomato Ketchup** 404,519
  4) Ocean Spray Craisins Cranberry Pieces (bag) 365,069
  5) Heinz Tomato Ketchup (plastic squeeze bottle) (36-oz.) 352,702
  6) Prego Pasta Sauce (24-oz.) 335,508
  7) Heinz Tomato Ketchup (plastic squeeze bottle) (40-oz.) 335,002
  8) General Mills Rice Chex Ready To Eat (RTE) Cereal   299,402
  9) Nestlé Coffee-Mate Coffee Creamer (35.3-oz.) 271,827
10) Pompeian Robust Flavor Oil (32-oz.)  165,298
11) Prego Traditional 100 Percent Natural Italian Sauce (67-oz.)  141,176

* The Nielsen Company data for the 52 weeks ending Dec. 22, 2012.
** Different SKU than the other Heinz Ketchups on this list.
Source: DeCA
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