
Customers have gravitated to the 
stronger brand concepts at the MCX 

food court in Twentynine Palms, 
which have helped boost sales in 

2013.

Healthier items, includ-
ing power fruit drinks, 
are among the favorites 
at the MCAGCC Twen-
tynine Palms, Calif., Food 

Court.

As branch head for Food, Hospitality and Com-
mercial Recreation and Entertainment, Semper Fit 
and Exchange Services Division, Ric Pomeroy ap-
preciates the efforts put forth by Chaby and his staff. 
“It is a pleasure to work closely with Mr. Chaby 
and his team,” Pomeroy said. “They have wonder-
ful lodging and food and beverage venues aboard the 
base, and take an exceptional amount of pride in tak-
ing care of Marines, sailors and their families.”
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Aconvenient location 
and generous array 
of food options is 

proving a winning formula for 
the Marine Corps Exchange’s 
(MCX) MCAGCC Twenty-
nine Palms, Calif., Food Court, 
where its proximity to the main 
exchange, and its desert locale, 
make it a primary destination for 
patrons.

“Due to the fact that the food 
court is located inside the main 
exchange, many of our custom-
ers are shared patrons,” said 
Russ Chaby, director of Food, 
Hospitality and Services, MCCS 
Twentynine Palms, Calif. “This 
provides ease and options to 
customers whether they come to 
shop or eat. MCAGCC is in a rural location, so pa-
trons appreciate offerings that are not available any-
where near base, and brand names such as Starbucks 
and Jamba Juice are draws of their own and support 
the Exchange.”

The 6,214-square-foot food court at MCAGCC 
Twentynine Palms opened in conjunction with the 
remodel of the store in September 2011.

Chaby said the Starbucks is ideally located adja-
cent to the Marine Mart entrance to the facility and 
takes full advantage of this traffic pattern. The food 
court featuring Mark Pi’s Asian Food, Intermission 
Café with Nathan’s Hot Dogs and Walter’s Pizze-
ria, is located in the southwest corner of the main 
exchange. Jamba Juice, which opened in February 
2012 as the newest addition, is steps away from the 
food court. 

All food court outlets are considered national 
fast food brands and are run by an independent con-
tractor, Chaby said. The one exception is Starbucks, 
which is operated directly by the Food and Hospital-
ity Division of Twentynine Palms. 

The MCX food court registered fiscal 2012 sales 
of $3.63 million. Fiscal year-to-date sales for 2013 
through July were $1,641,636.

2012 Year-End 
Fast Food Chain Sales

Starbucks $1.03 million

Mark Pi’s $957,099

Jamba Juice $702,467

Intermission Café $608,837

Walter’s Pizzeria $334,941

Source: MCX

With the exception of Walter’s 
Pizzeria, sales for the food court 
exceeded expectations, according to 
Chaby, who noted that a national brand 
sandwich concept is being considered to re-
place Walter’s.

All patron categories aboard the installa-
tion use the food court; Marines, Sailors and their 
families make up the bulk of the clientele, Chaby 
said.

HEALTHY FOOD
Healthy food choices are making inroads at the 

Intermission Café, where patrons can enjoy a wide 
variety of salads and wraps. Starbucks menu choices, 
though higher in calories, are considered healthy be-
cause of the origin of their ingredients and how they 
are prepared, according to Chaby. 

“Mark Pi’s menu is mostly stir fry with a wide 
selection of fresh vegetables and non-deep fried pro-
tein choices. Jamba Juice’s healthy power fruit drink 
assortment is very popular with our clientele,” he 
added.

FISCAL 2013 GOALS
Chaby said the newness of the Exchange, includ-

ing what he called an approximate “seven-month 
honeymoon period,” contributed to the food court’s 
strong 2012. MCX’s ambitious goal for 2013 is to ex-
ceed by 85 percent the food court’s 2012 sales. “The 
stronger concepts, such as Starbucks, are surpassing 
2013 goals,” Chaby said. “But weaker performances, 
such as Walter’s Pizzeria, are lagging behind their 
goals. Finding a stronger replacement for Walter’s 
Pizzeria will help surpass our goals. Increasing our 
marketing presence for Starbucks and Jamba Juice 
will also help to exceed goals.”

MCAGCC Twentynine Palms, 
Calif., Food Court At-A-Glance

Square Footage: 6,214 square feet
Restaurant Roster: Starbucks, Jamba Juice, Mark Pi’s, 
Intermissions Café, Walter’s Pizzeria
Sales: FY 2012 - $3,630,682; FY 2013 to date – 
$1,641,636 (through July)
Operation Hours: 0600-2100 (6 a.m.-9 p.m.)
Number of Employees: 68 Employees
Key Employees: 
Food and Hospitality Team:
Russ Chaby, Director of Food, Hospitality and Services
Robert Crosier, Food Services Operations Manager
Col. Hal Sellers, MCCS at Twentynine Palms Manager, 
Assistant Chief of Staff, MCCS 
Cathy Caitlin, Deputy AC/S

Source: MCX

Convenience, Choices Keep 
Patrons Coming Back
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MCX Food Operations Interview RuSS CHAbY, dIRECTOR OF FOOd, HOSPITAlITY ANd 
SERvICES, MCAGCC TWENTYNINE PAlMS, CAlIF.




