
• VIRGINIA BEACH, Va.

United States Sales Corporation (USSC) was awarded a “2016 Sales Achieve-
ment Award” by electronics company LG for record sales to military 

exchanges, which topped $29 million and were accompanied by growth of 
57 percent. Participating in the presentation, which took place in the USSC 
conference room, included, from left to right, Ariel Pamintuan, USSC West-
ern Zone Manager; Heather Snowa, USSC Executive Vice President; Michael 
Chapdelaine, USSC Senior Zone Manager; David Demarest, Military Sales 
Manager-LG Electronics; Dave Eck, Account Executive, USSC; and Louie Sny-
der, President and Chief Executive Officer (CEO), USSC.

U.S. Sales Recognized with LG Electronics 
Sales Achievement Award
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Beauticians Have a Great Exchange Hair Day
• TRAVIS AFB, Calif.

Paul Mitchell’s Andrei “Kat” Callewaert (center) and Alyssa Rogers show 
off challenge coins and certificates of appreciation from Army & Air 

Force Exchange Service (AAFES) Director/Chief Executive Officer (CEO) Tom 
Shull, and AAFES Western Region VicePresident (VP) Robert Rice (left), 
which they received after Department of Defense (DoD) Acting Deputy 
Chief Management Officer (DCMO) Dave Tillotson sent a complimen-
tary note to Shull to thank the Exchange for the outstanding service the 
beauticians provided to Tillotson’s wife during a recent visit.

• WASHINGTON

On July 24, the Washington Navy Yard installation reopened its food court 
for the first time in more than a year after a series of renovations at 

the site. The Navy Yard Town Center — which began a series of renovations 
in May 2016, leading to the opening of a new Navy Exchange Service Com-
mand (NEXCOM) convenience store and a barbershop — opened the food 
court as the third and final phase of these renovations.

The renovation was a combined effort between the installation, NEX-
COM, the Navy Facilities Engineering Command (NAVFAC) and Civilian Morale, 
Welfare and Recreation (CMWR).

Rudy Acosta, NEXCOM’s Northern regional foodservice manager, told 
E and C News that once the last remaining tenants come on board this fall, 
he expects a target opening of early 2018.

“NEXCOM implemented food trucks to replace the existing food court,” 
Acosta explained. “The commissions from the food trucks are no different 
than any other earnings the NEX makes through its retail or services. One 
hundred percent of NEXCOM’s earnings are given back to NEX patrons: 
70 percent to MWR for quality-of-life programs and 30 percent for use by 
NEXCOM for recapitalization.”

“COMPLICATED PROCESS”
“It’s been a complicated process to get everything completed,” said Lt. 

Cmdr. John Liddle, executive officer of NSA Washington. “A lot of painstak-
ing effort went into this, but we’re glad to see these things finally coming 

to fruition.”
“NEXCOM is renovating the actual food concept spaces,” said Jennifer 

Sullivan, NEXCOM branch exchange manager. “NAVFAC is involved as an 
overseeing entity to make sure everything is meeting base requirements. 
CMWR takes care of the seating area.”

“SOCIAL VOID”
Liddle felt there was a social void left by the absence of the food court, 

and he hoped that the newly renovated food court would serve as a central 
gathering area in the Town Center.

“It’s an intangible thing, but it matters,” Liddle said. “I’ve been here for 
a couple years now and the food court used to be a prime gathering area. 
It hasn’t been for a long time due to all the work that’s been done. After 
the reopening, I saw big lines that were moving quickly and happy people 
sitting at the tables.”

Navy Yard Food Court Reopens, Fills ‘Social Void’
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NEXCOM Helps Students with ‘A-OK’ Program
• VIRGINIA BEACH

Since 1997, the Navy Exchange Service Command (NEXCOM) has 
been offering students a chance to help pay for college through 

its “A-OK Student Reward Program.” The program’s latest drawing was 
held at the end of September.

The program offers all qualified students to participate in a quarterly 
drawing for monetary awards of $2,500, $1,500, $1,000 or $500 for a 
total of $5,500 per quarter. Since the program’s inception, NEXCOM 
has awarded $716,500 in savings bonds and monetary awards to stu-
dents with the help of its generous vendor partners.  

PROGRAM GUIDELIINES
Any eligible full-time student that has a B-grade point average 

equivalent or better, as determined by their school system, may enter 
the drawing. Homeschooled students can also qualify with acknowl-
edgement that the student has a “B” average or equivalent record of 
accomplishment. 

Eligible students — those enrolled in the first through 12th grade 
— include dependent children of active duty members, reservists and 
military retirees as well as U.S. civilian Department of Defense (DoD) 
employees stationed outside CONUS and U.S. civilian employees of 
firms under contract to DoD outside CONUS. 
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