
tamins and supplements, alternative forms, gummies 
and lozenges are continuing to gain in popularity, 
especially the fruit-flavored brands.”

PROMOTIONS
 Strong promotions are important to this category 

area, and to capitalize on the renewed interest in health 
and fitness following each New Year, DeCA relies on 
promotional displays of key items to stimulate sales 
for the month. 

This coming January, vitamins and supplements 
will be on display the entire month, with an emphasis 
on fish oil, vitamin D, vitamin C, CoQ10, probiotics, 
vitamin B-12, glucosamine/chondroitin, multivita-
mins, and calcium. “Tying protein bars and powders 
with vitamins and supplements is a natural fit and can 
provide momentum for increased customer interest,” 
Berry added.

POSITIVE OUTLOOK
In keeping with the trend toward healthier living, 

Berry said she expects vitamin B-12, melatonin, pro-
biotics, magnesium, amino acids, fish oil, CoQ10, and 
vitamin D to continue to be sales drivers in 2013. “For 
bars, there may also be alternative forms providing 
excitement to the bar category like ‘bites’ and ‘crispier’ 
versions of protein bars,” she said.
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Defense Commissary Agency (DeCA) patrons are 
becoming more educated about the benefits of 
vitamins and supplements as it pertains to living 

healthier, according to Category Buyer for Health and 
Beauty Care (HBC) Janet Berry, and that has led to 
double-digit sales increases in many health-related 
subcategories.

Berry, whose areas of responsibility include de-
odorants, hair care products, ethnic hair care products, 
sports nutrition, vitamins, supplements and first aid 
products, said that while vitamins and supplements 
have increased by just 0.7 
percent year to date in fiscal 
2012, several high-growth 
health segments are produc-
ing sizable sales gains over 
the prior year.

SUBCATEGORY ‘HEALTH’
Energy health, under 

which vitamin B falls, is up 
19.6 percent; heart health 
(fish oil is up 22.8 percent 
and CoQ10 is up 6.9 percent); 
sleep health (melatonin, up 
44.6 percent); digestive health 
(probiotics, up 40.2 percent); 
urinary tract health (cran-
berry, up 6.6 percent); amino 
acids (up 17.1 percent); and 
minerals (iron, up 16.5 percent; magnesium, up 6.0 
percent; and zinc, up 8.2 percent). These subcategories 
“are driving dollar growth and offsetting declines in 
calcium and multivitamins,” Berry said. 

Berry told E and C News that vitamin B-12, melato-
nin, iron and magnesium are experiencing accelerating 
growth rates versus fiscal 2011. “Vitamin D has defi-
nitely grown in popularity for bone and immune health 
defense as there have been a lot of health insights on 
vitamin D deficiency and disease vulnerability,” she 
said. “There is a trend to higher strengths for vitamin 
B-12 and melatonin. Also, consumers understand that 
when they get a ‘healthy gut’ through probiotics, their 
immune system is stronger,” Berry said.

According to the buyer, Schiff, up 19.9 percent 

(primarily Mega Red) and Nature Made (up 9.4 per-
cent) are brand favorites with consumers.

HEALTHY OUTLOOK
The magnesium deficiency among the U.S. popu-

lation has gotten a lot of press in 2012, according 
to Berry, who noted that DeCA patrons understand 
that it is important to supplement with magnesium 
when consuming calcium for proper absorption and 
balance. “Many Americans are prone to magnesium 
deficiency because we no longer have mineral soil, and 

we do not have diets high in mag-
nesium,” she said. “Magnesium is 
needed for proper function of the 
nervous system, which has recep-
tors throughout the entire body.”

SPORTS BARS
The diet/protein/sports bars 

subcategory continues to trend 
higher, with sales to date for fis-
cal 2012 increasing 20 percent 
from this time last year. Berry said 
sports bars still have the stronger 
demand, led by peanut butter and 
chocolate flavors. “Some fruit fla-
vors are gaining interest as well,” 

she said. “With regard to vi-

DeCA, which relies on promotional displays of key items 
to stimulate sales, will display vitamins and supplements 

the entire month of January, with an emphasis on fish oil, 
vitamin D, vitamin C, CoQ10, probiotics, vitamin B-12, 

glucosamine/chondroitin, multivitamins, and calcium. Fort 
Belvoir, Va. (File photo)

Berry

EDucatED Patrons
Mean Healthier Sales

DeCA’s FisCAl 2012 
Top 10 ENERGY BARs
BY sAlEs VolumE*

• Pure Protein Peanut Butter Bar
• Clif Bar White Macadamia Nut
• Pure Protein Chocolate Chip Bar
• Powerbar Chocolate Peanut Butter
• Powerbar Toffee Chocolate Chip
• Powerbar Vanilla Yogurt Bar
• Builder’s Bar Chocolate Mint
• LÄRABAR Coconut Cream Pie
• LÄRABAR Apple Pie
• LÄRABAR Cherry Pie
* Through August 2012. 
Source: DeCA
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