
Center manager Michelle Cole, still beaming days 
later, said she is “so pleased with the new space.” 
Even before all the fixtures had arrived, Cole and 
her staff were moving merchandise into the store, 
and, by the grand opening, it was ship shape. Two 
Brooks Brothers-designed Service Dress Blue Uni-
forms on dress forms stood in the entrance, and the 
shop brimmed with uniforms, shoes, and accessories. 

• JB MYER-HENDERSON HALL, Va.

T
he Marine Corps, the Navy, and the Army have 
found common ground — literally — as the 
Navy Exchange Service Command (NEXCOM) 

partnered with Marine Corps Community Services 
(MCCS) to sell Navy uniforms inside a Marine Corps 
Exchange (MCX) … on a joint base with the Army 
in Arlington, Va. 

The grand opening of the new MCX Henderson 
Hall third floor retail store addition here, along with 
a new NEX Uniform Center, were the stars of the 
show, as approximately 120 servicemembers, of-
ficials and guests celebrated the opening of one of 
resale’s long-awaited projects serving patrons in the 
National Capital Region.

 Among those participating in the grand opening 
of the new MCX Henderson Hall third floor retail 
store addition, and the new NEX Uniform Center, 
were Robert J. Bianchi, NEXCOM chief execu-
tive officer (CEO); then-Deputy Director Marine 
Corps NAF Business Services and Support Division 
(NAFBSSD) Cindy Whitman Lacy, who is now the 
division’s director; Col. Anthony S. Barnes, com-
manding officer (C.O.), Headquarters and Service 
(H&S) Battalion, Headquarters Marine Corps, Hen-
derson Hall; Roger G. Weger, MCCS Henderson 
Hall director; Michelle Cole, NEX Uniform Center 
manager; and Bette Stolarun, MCCS Henderson 

Hall retail director.
 When the ribbon was 

cut at the end of the cere-
mony, there were smiles all 
around as the effort to find 
a suitable and worthy home 
for the NEX Uniform Cen-
ter — which not long ago 
had been housed in several 
temporary locations on and 
near the base — had finally 
come to fruition. 

The path to the third 
floor addition was a long 
one. The Uniform Cen-
ter, which in one form or 
another has served Navy 
patrons in the Washington, 
D.C., metro area since 
1993 — generated sales 
of nearly $1 million last 
year. The store had first 
been located in the Navy 
Annex, adjacent to the 
base, until the World War 
II-era building’s long-in-coming demolition in 2011. 
Finding suitable space in the National Capital Region 
was a challenge as other nearby facilities closed or 
realigned, and NEXCOM ultimately settled on a 
temporary building on the Henderson Hall portion 
of the joint base, where they have been doing a brisk 
business for the past three years. 

Thrilled with the new location, NEX Uniform 

ON COMMON GROUND: 
NEX Uniform Center Opens in New
MCX Henderson Hall Third Floor Addition
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Rear Adm. Robert J. Bianchi, SC, USN (Ret.), chief executive officer, Navy Exchange 
Service Command, left; Colonel Anthony S. Barnes, USMC, commanding officer, 
Headquarters and Service Battalion, Headquarters Marine Corps, Henderson Hall; 
and Cindy Whitman Lacy, then-Deputy Director, Non-Appropriated Fund Business 

and Support Services Division, Marine Corps Manpower and Reserve Affairs. 

Guests, including Colonel (Ret.) Ralph Sievers, right, mingle outside the NEX Uniform 
Center after the grand opening ribbon cutting.

From left, retired Rear Adm. Robert J. Bianchi, chief executive officer, Navy Exchange 
Service Command; Michelle Cole, NEX Uniform Center manager; Bette Stolarun, 
MCCS Henderson Hall retail director; and Col. Anthony S. Barnes, commanding of-
ficer, Headquarters and Service Battalion, Headquarters Marine Corps, Henderson 

Hall, cut the traditional store opening cake. 

A
LL PH

O
TO

S BY J. FELIX
 G

O
N

Z
A

LEZ
, M

C
C

S H
EN

D
ERSO

N
 H

A
LL, U

N
LESS O

TH
ERW

ISE M
A

RKED

EXCHANGE and COMMISSARY NEWS20  |  NOVEMBER 2014



 “The opening of the new NEX Uniform Store 
in Henderson Hall MCX highlights a great coopera-
tive effort among NEXCOM, MCCS, and the base,” 
Bianchi said. “This expanded uniform assortment 
and collaborative project will greatly enhance the 
quality of life and quality of service for our Sailors 
and Marines.” 

In a show of sea service partnership, Bianchi, 
MCCS Retail Head Bette Stolarun, Cole and Barnes, 
using a ceremonial sword, cut a marble sheet cake 
decorated with MCX and NEX logos; staff members 
served the guests, eager for a look at the new store. 

The MCX facilitated the inclusion of the NEX 
Uniform Center with the addition of a 7,500-square-
foot third floor addition, based on a renovation several 
years ago that added space on the second floor and 
ultimately brought the store into compliance with 
new MCX branding standards in 2011.

While the Arlington clothing store offers designer 
name brands, such as Brooks Brothers and Pendleton 
Woolens, and other high-end merchandise matched to 
its customer base, recent MCX initiatives, such as the 
“Our Cost is Your Cost” program have ensured basic 
necessities, such as diapers and milk, are sold at-cost 
in the store’s consumables and health and baby care 
areas, in order to offer savings “regardless of where 
Marines and their families are in their life stages.” 

The uniform center, which occupies 3,500 square 
feet of the addition, also helped facilitate the expan-
sion of the MCX merchandise assortment, including 
an expanded Marine Corps uniform department. A 
strategic departmental shift also gave the MCX space 
to add a children’s department, including infant and 
toddler clothing, layette gifts, and infant accessories, 
in 950 square feet on the second floor. 

An MCX firearms counter also stocks handguns, 
long guns, and ammunition for sale. Purchases are, 
of course, tightly controlled to authorized patrons, 
and customers are encouraged to research eligibility 
requirements before coming into the store. A fact 
sheet is posted on the MCCS Henderson Hall website, 
www.mccshh.com, to assist patrons with determining 
eligibility and identification requirements.

 Stolarun remarked “We are happy to be able 
to offer a children’s department, at the request of 
our customers. Recent customer satisfaction survey 
data suggested that our customers were interested in 
purchasing children’s clothing.” Continued Stolarun, 
“We’ve already received numerous positive responses 
from parents and grandparents alike.” 

Patrons throughout the grand opening day entered 
drawings for the chance to win products valued over 

$10,000, including electronics, cookware, and ap-
parel. MCX store workers displayed all of the prizes 
adjacent to the children’s department, along with 
cookies and lemonade refreshments.

Back up on the third floor, MCX and NEX per-
sonnel mingled, some renewing old friendships and 
others determining that they, or someone they knew, 
had served together. Store associates, dressed for 
the occasion, beamed as the hard work of moving 
departments and a second major renovation in the 
scope of five years was behind them. 

In the expanded Marine Corps uniform depart-
ment, Marines will find a greater assortment of 
officers’ uniforms, including “Dress Blues,” and 
themed murals and light boxes add to their shop-
ping experience, letting them know that the MCX 
is proud to be of service to them. 

 Barnes captured the spirit of the day best: “Some-
times we fight like brothers, but when we — the Navy 
and the Marine Corps — find common ground, we 
are at our best. I look forward to the partnership with 
NEXCOM at Henderson Hall.”  —E and C NEWS

Service Dress Blue uniforms herald part of the assort-
ment available to National Capital Region patrons at 

the entrance to the NEX Uniform Center. 
PHOTO: DORIANN GELLER, MCCS HENDERSON HALL 
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