
The lead-up to Super Bowl 51, scheduled for Sunday, Feb. 
5, 2017, at NRG Stadium in Houston, Texas, is a period 
Army & Air Force Exchange Service (AAFES) buyers, store 

personnel and suppliers are devoting significant time and energy 
toward maximizing the sales they can generate during patrons’ 
window of interest, especially in destination categories, such as 
beverages and snacks. 

Exchange buyers — including Vicki Venables, handling beer 
and wine, Dragana Ilic, responsible for non-alcoholic beverages, 
and Melissa Kitchen, overseeing snacks — aim to make this a 
successful period for all sizes of Exchange stores.

Venables said that through late October, the Exchange was still in 
the planning stages and finalizing details for the Big Game. “How-

ever, the promotional 
plans for Super Bowl 
2017 will be similar 
to prior years.”

The buyer noted, 
“Assortment offer-
ings will continue to 
provide savings to cus-
tomers on their favorite 
beverages and snacks 
with creative displays 
to help generate excitement in the stores leading up to the Big Game.” 

BEER 
Venables explained that when it comes to the Exchange beer assort-

ment, “Orders are placed with authorized local direct store delivery 
(DSD) distributors and through our distribution centers in the U.S. and 
are purchased direct and shipped to OCONUS markets. Displays and 
promotional stack-outs are encouraged to generate customer excitement 
and to ensure we meet their needs during the peak selling seasons.”

Venables explained that when it comes to beer, U.S. stores are serviced 
by local distributors. “Stores are instructed to bring in product to support 
the event, but not to exceed a 30-day supply. Overseas, beer is pushed to 
the stores from the warehouses to support the promotions.”

Also adding excitement are new flavor profiles and the emergence of 

Big Game, Super Sales

Expanding Display Excitement 

AAFES buyer Vicki Venables noted that floor space dedicated to beverages and snacks 
increases during the Super Bowl timeframe “to allow room for floor displays of pro-

motional product. However, the available floor space varies across different store types, so 
the number of promotional displays will vary by location,” she added.

Local bottlers/distributors assist stores with display creation, depending on available floor 
space, she added. “It is important for stores to build off shelf displays of the promotional beer 
items and sign the displays with the vendor-provided Super Bowl-themed point-of-sale (POS) 
material. This will create excitement in the stores and remind customers to stock up for the 
Big Game. The main goal is to create an environment that is fun and exciting to shop in.”

Possibly adding to the excitement is a new program that Venables said AAFES is looking 
into: “the possibility of vendor-sponsored sweepstakes that tie into these promotions, as 

well as opportunities for cross-merchandising and promotion with popular snack items.”
In the beer category, Venables noted that AAFES will be running “exciting” 

promotions from best-selling brands such as Bud Light, Miller Lite, Coors Light 
and Michelob Ultra, with the action starting on New Year’s Day, Jan. 1. “Stores will 
have Super Bowl-themed displays that include popular snack items,” she added.

AAFES 2016 Super Bowl 
Promoted Items Top-Selling 

Beers, by Unit Volume

  1) Bud Light (24-pack cans)
  2) Corona Extra (6-pack bottles)
  3) Bud Light (30-pack cans)
  4) Bud Light (12-pack cans)
  5) Yuengling (12-pack bottles)
  6) Heineken (12-pack bottles)
  7) Corona Extra (12-pack bottles)
  8) Blue Moon (6-pack bottles)
  9) Miller Lite (12-pack cans)
10) Bud Light (6-pack bottles)
11) Coors Light (12-pack cans)
12) Nor Your Father’s Root Beer (6-packs)
13) Bud Light (12-pack bottles)
14) Bud Light Platinum (12-pack bottles)
15) Coors Light (24-pack bottles)
 
Source: AAFES

AAFES 2016 Super Bowl 
Promoted Items Top-Selling 
Non-Alcoholic Beverages, by 

Unit Volume

  1) Monster (16-oz. cans)
  2) Monster Zero Ultra (16-oz. cans)
  3) Monster Low Carb (16-oz. cans)
  4) Monster Ultra Red (16-oz. cans)
  5) Monster Ultra Blue (16-oz. cans)
  6) Gatorade Frost Glacier Freeze
       (32-oz. PET bottle)
  7) Coca-Cola (12-oz., 12-pack cans)
  8) Monster Absolutely Zero (16 oz.)
  9) Gatorade Cool Blue (32-oz. PET bottle)
10) Monster Ultra Sunrise (16 oz.)
11) Gatorade Lemon Lime (32-oz. 
       PET bottle)
12) Gatorade Frost Glacier Cherry (32-
       oz. PET bottle)
13) Gatorade Fruit Punch (32-oz. PET bottle)
14) Gatorade Orange (32-oz. PET bottle)
15) Gatorade Fierce Green Apple
       (32-oz. PET bottle)
 
Source: AAFES
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AAFES Big Game Beverages and Snacks

This Super Bowl 50 display at the Langley/Eustis Ex-
change, JB Langley-Eustis, Va., highlighted beer and 
salty snacks. The floor space dedicated to beverages 
and snacks is expanded as available in AAFES stores 

during the big game timeframe.
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