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NEXCOM’s Honiball Accepts Award on Behalf of Team
• VIRGINIA BEACH

Rich Honiball, senior vice president and 
chief merchandising and marketing officer 

(CMMO) of the Navy Exchange Service Command 
(NEXCOM), won the CMO Marketing Innovation 
Award from The CMO Club. 

The award recognizes demonstrated capability 
in creating an innovative environment that delivers 
break-through marketing and game-changing 
outcomes in return on investment (ROI) and 
customer engagement for the industry.

“It is great that the members of The CMO 
Club are recognizing the work Rich has been 
doing here at NEXCOM,” said NEXCOM Chief 
Executive Officer (CEO) Rear Adm. Robert J. 

Bianchi, SC, USN (Ret.). “Our customers are 
the beneficiaries of his talent and ideas. He is 

most deserving of this award.”
“Winning the CMO Marketing Innovation 

Award means a great deal to me,” Honiball said. 
“To be recognized by my peers is a tremendous 
honor, and to accept it on behalf of the amazingly 
talented and dedicated team who serves our 
customers every day, that is something very 
special.”

In the photo, Honiball (second from left) was 
presented his award by (left) Kathleen Rohrecker, 
senior director, North America Marketing, Oracle 
Marketing Cloud; and is flanked on his left by 
co-awardees Peter Horst, CMO, The Hershey 
Company; and Eric Reynolds, VP/GM – Europe, 
Middle East, Africa & Asia, The Clorox Company.

AAFES Brings Holiday Cheer  
To Young Servicemembers

• JB SAN ANTONIO

The Army & Air Force Exchange Service 
(AAFES) helped Soldiers, Airmen and 

Sailors at the Lackland Exchange and Fort 
Sam Houston Exchange here bridge the gap 
between Texas and home with two holiday 
shopping events geared to their needs. 

On Dec. 3, the Lackland Exchange held 
a special shopping event for more than 3,000 

Basic Military Training (BMT) recruits who 
are normally not allowed outside of their 
dorms when not training. 

Just a week later, on Dec. 10, the Fort 
Sam Houston Exchange held an event for 
Advanced Individual Training (AIT) students, 
many of whom were about to travel home 
for the first time in months. 

During the event, they were able to 
purchase and ship gifts home in time for 
the holidays. At Lackland, ROTC volunteers 
and Exchange associates helped them wrap 
and ship gifts home. At Fort Sam Houston, 
Exchange associates helped students gift 
wrap their presents in the Exchange mall. 

Both stores opened at 6 a.m., or two-
and-a-half hours earlier than normal for their 
respective events, and  discounts of up to 50 
percent were offered on merchandise such as 
apparel, luggage, fragrance gift sets, handbags, 

holiday décor and candy.
The two events allowed servicemembers 

to line up and take photos with Santa Claus, 
which could then be sent home to family 
members. Attendees were also able to cut loose 
on a DJ-powered dance floor at both events.

The Lackland Exchange event was 
made possible thanks to the contributions 
of vendors such as the Jim Terry Group, 

JAmerica, J&A Marketing, 
Flying Circle and American 
Greetings. The Fort Sam 
Houston event was supported 
by vendors such as the Jim 
Terry Group, Military Sales 
& Service, Webco General 
Partnership, Marketing Plus, 
TLJ Marketing and Rockstar 
Energy Drink.

FAMILY SERVING FAMILY 
“The Air Force is a big 

family, and part of that family 
is the Army & Air Force 
Exchange Service,” said Col. 

William D. Fischer, USAF, commander of 
the 737th Training Group. “We need to teach 
these recruits that no matter where they go 
or where they are stationed, great mission 
partners like the Exchange will be there to 
help make life better.”

John Burk, general manager (GM) of 
the Fort Sam Houston Exchange, said the 
event was a great example of family serving 
family. “A lot of happy troops got one of 
their first experiences with the Exchange on 
Saturday,” Burk said.  

At Fort Sam Houston, Pvt. 2nd Class 
Abigail Blass took the opportunity to buy 
clothes for her newborn niece back home 
in Houston, Texas. “It’s tough being away 
from family, but events like this help,” she 
said. “I feel like a civilian again. It’s nice 
to just relax, shop and feel normal just for 
a little while.”

Mars’ Donation Helps 
USO ‘Holidays for Heroes’ 

Program
• HACKETTSTOWN, N.J.

With the theme of giving back for the holidays in mind, 
Mars Chocolate North America recently helped the United 

Service Organizations (USO) put together 5,000 care packages for 
servicemembers stationed overseas.

As part of USO’s 
“Holidays for Heroes” 
program, Mars made 
g e n e r o u s  p r o d u c t 
donations of candy, 
snacks, DVDs, and 
other items for inclusion 
in the packages. Many 
of the care packages 
were sent to remote 
locations around the 
world, including to 
downrange hotspots, 
during the week of Nov. 
7, including during a 
Nov. 9 event at Yankee 
Stadium, Bronx, N.Y., 
where the fabled arena’s 
Great Hall hosted over 
250 volunteers helping 
t o  a s s e m bl e  c a r e 
packages for those deployed in some of the most remote overseas 
locations (see photo).

Victoria Nastri, the USO’s director of Corporate Alliances, noted, 
“The holidays can be a particularly difficult time for our deployed 
service members. Thanks to you, we are able to bring a taste of home 
to those who can’t be with their families this holiday season. These 
care packages are now traveling to Afghanistan, Iraq, Kuwait and 
Djibouti, and were set to arrive before the holidays.

“Mars Chocolate’s generous donation will help remind service 
members around the world they are not forgotten, but appreciated 
and celebrated by Americans every day,” Nastri said. “We believe our 
contribution will make our troops smile when they see candy favorites 
in their care package.”

According to Gregg Koons, team lead, Global Military Sales for 
Mars, the giving did not stop there. He reported that the candy maker 
also recently donated “a truckload of product, value of around $100,000” 
to the USO of Hampton Roads and Central Virginia.
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