
Exchange Service].”
He continued, “The name R & R Bar and Grill, 

to me, suggests a single purpose, a restaurant. An 
Army community club is so much more. I knew 
within my first few hours of arriving here that a top 
item on my list would be to change back the name 
of the facility.”

Located on the main post next to the bowling 
center, the 16,000-square-foot brick building has 
a new sign, and a new lease on life, as the FMWR 
and Business Operations team has worked hard to 
tailor programs, events and menus to meet the needs 
of the base community.

Wertz teamed up with Business Operations Direc-
tor Keith Colbert to create an Army community club 
that was much more than just a restaurant. “It is a 
meeting place for the community ... a place for folks 
to have a good time with DJs or live entertainment, 
or hold a promotion party,” he explained. 

The team also created new special events, such as 
the first annual Gridiron Challenge, which kicked off 
Sept. 9, and ran for 17 weeks every Wednesday night 
during the NFL and College Football seasons. The 
free event allowed NFL and college football fans to 

T
he Family, Morale, Welfare and Recre-
ation (FMWR) and Business Operations 
team at USAG Yongsan, Korea, recently 

gave the base community club a new look 
and feel, re-launching the formerly named 
R & R Bar and Grill as the Main Post Club. 
The overall goal of the reboot is to provide 
soldiers with what FMWR hopes becomes 
more of a community club, rather than just 
a restaurant, as it had come to be perceived 
over the past few years. 

According to USAG Yongsan FMWR 
Director Jeff Wertz, when he first arrived 
in Seoul, Korea, in July of 2015, he toured 
through many of the post’s FMWR facilities, 
activities and services, but turned to staff for 
help in finding the community club.

“They had no idea,” said Wertz. “I was 
told that there was an R & R Bar and Grill 
not far from the hotel and located next to 
the MWR bowling center. Based on their 
response, I assumed it was a restaurant 
operated by AAFES [Army and Air Force 

USAG Yongsan
Brings Back that

‘Community Club’ Feel

The Main Club did away with an unpopular buffet and replaced 
it with daily chef’s specials. U.S. Army photo by Michelle Thomas

The Main Post Club’s sign replaces the R & R Bar and Grill logo that adorned the 16,000-square-
foot brick building located on the main post next to the bowling alley for more than four years. 

U.S. Army photo by Michelle Thomas
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test their knowledge by 
trying to pick the win-
ners of approximately 
30 games, with many 
prizes up for grabs. 

“Even if you are 
not a football fan, it 
is a chance to bond with your friends, staff 
and coworkers,” said Wertz.

According to Colbert, what used to be a 
turnout of about “five or six guys or gals sitting 
at the bar” on Wednesday nights has turned 
into a gathering of more than 80 community 
members relaxing and unwinding while trying 
to win prizes throughout the football season. 
The Gridiron Challenge culminated in a big 
Super Bowl party at the club.

Another new concept that was introduced 
is a Couple’s Night Out — a special dinner 
for two featuring fine dining food and a “date 
night” atmosphere, noted Colbert.

In addition to new events and programs, 
Wertz and Colbert revamped the food offer-
ings, doing away with an unpopular buffet, 
and replacing it with Chef’s Specials for lunch 
that can be produced quickly for those who 
are on short lunch breaks. Colbert’s hands-on 
approach also included personally bringing 
in recipes for the staff to try to perfect. 

With a renewed focus on quality products 
and customer service, the Main Post Club is starting to get 
that ‘community feel’ back. 

“There really has been a boost in the customer service, and 
I think it’s because our staff is excited about putting love and 
respect back into the food,” said Colbert. “We’re getting fresh 
product; we got rid of many canned foods, and we’re trying 
to show customers that we’re focused on quality products.” 

Although it has changed the food and added new events, 
the club has continued to offer programs that have become 
a mainstay of the community, including  Saturday afternoon 

bingo, Texas Hold’em, Karaoke and Salsa Night. 
In addition, the bowling center, located next to the club, 

provides another great place for the community to meet for 
bowling events and leagues, as well as a place to hang out 
with family and friends and get a bite to eat. The bowling 
center features Brunswick lanes, equipment, and scoring sys-
tem. Events such as the annual New Year’s Eve Extravaganza 
promote a fun, family atmosphere. 

“All over the other bases, you won’t find a place where 
there’s a true family-oriented event for kids,” said Dan Melton, 

the Business Operations manager of 
the Lanes. “We gave prizes out to both 
children and adults.”

The bowling center also recently 
started two new bowling leagues this 
year: Ladies Night Out and Com-
mander’s Cup Bowling. Currently, the 
Ladies Night Out Bowling League has 
four teams and the Commander’s Cup 
Bowling League has 12 teams signed 
up to participate. 

Although the newly branded club 
is also on its way to becoming a go-
to spot on the installation, the FMWR 
team is still looking to tailor the facility 
and programs to meet the needs of the 
Yongsan community. 

“We’re constantly asking for feed-
back and talking to folks,” said Wertz. 
“We’re definitely listening,”  —MCH

“We’re constantly asking for feedback and 
talking to folks. We’re definitely listening,”

— USAG Yongsan FMWR Director Jeff Wertz

Football fans fill out their picks for the 
NFL and college football games during 
the Wednesday night Gridiron challenge.

FMWR photo by Blair Brachear

Poker enthusiasts gather for a cut-
throat game of Texas Hold’em at the 
Main Post Club’s Uptown Lounge.

U.S. Army photo by Michelle Thomas
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