
American author and humorist Mark Twain once said, 
“Clothes make the man,” but if he were making his 
wry comments about the current-day military hospi-

tality industry, he might revise that comment to, “Uniforms 
make the military hospitality associate.”

Clearly, military hospitality associates project specific im-
ages through the uniforms they wear while on duty, said Ric 
Pomeroy, branch head, Food, Hospitality, Commercial Recre-
ation and Entertainment, Semper Fit and Exchange Services 
Division.

“Uniforms are a significant aspect of Marine Corps cul-
ture, and Marine Corps Community Services (MCCS) associ-
ates pride themselves on our appearance, as do our Marines 
and sailors,” he explained. “A uniform is a promise of quality, 
consistency and attentive service. Without a distinguished uni-
form program, we would not be able to fulfill that promise.”

Pomeroy said that across all Marine Corps Food and Hos-
pitality programs, all associates are required to wear uniforms 
with an MCCS name badge. “We do not allow casual attire 
in any of our outlets,” he noted. “Uniforms are a key compo-
nent in service delivery. Our Marines wear their uniforms with 
pride. MCCS associates simply follow their lead by wearing 
their uniforms with pride.”

Managers may wear their own professional attire, along 
with an MCCS name badge, he added.  

COMFORTABILITY
A major component of associates wearing their uniforms 

with pride includes being comfortable in those uniforms. 
Pomeroy told Military Club & Hospitality that comfort and 
practicality “both play a significant role in selecting our uni-
form packages. Our uniforms breathe and feature venting and 

are constructed of lightweight 
materials for comfort and ease 
of motion. We felt it impor-
tant that our Guest Services 
staff be appropriately attired 
to honor our guests, but also 
be comfortable to be poised to 
deliver world-class service.” 

Uniforms, both on the 
battlefield and behind the 
scenes use fabrics that make 
the user’s job easier. “Fabric is 
the essence of how functional 
each associate can perform 
their tasks,” Pomeroy said. 
“For example, a housekeeper 
cannot wear a 100-percent 
wool garment when the tem-
perature climbs in the 90s and 
above.”  

He continued, “Marine 
Corps installations are gener-
ally situated in warm weather 
climates. Hence, we have incorporated fabrics to provide each 
department the ability to comfortably perform with the chang-
es in seasons.”

LIVING UP TO THE “BRAND PROMISE”
Uniforms help associates live up to what Pomeroy char-

acterized as the “Brand Promise” that is made to guests who 
frequent these establishments.

“Our lodging uniform programs do not feature any logos 
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‘Wearing Their Uniforms with Pride’

‘Uniforms are a significant 
aspect of Marine Corps 

culture, and Marine Corps 
Community Services (MCCS) 
associates pride themselves 
on our appearance, as do 
our Marines and sailors. A 
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quality, consistency and 
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— Ric Pomeroy, branch head, Food, 
Hospitality, Commercial Recreation 
and Entertainment, Semper Fit and 

Exchange Services Division.
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Military hospitality associ-
ates project specific images 
through the uniforms they 

wear while on duty. Here, the 
professionalism of the Marine 
Corps chef is demonstrated 
by both his approach to his 
task at hand, as well as the 

attire he wears while 
performing this task.
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or prints on the uniforms,” Pomeroy noted. “The Inns of the 
Corps uniforms can be best described as classic, crisp and el-
egant, living up to the ‘Brand Promise’ of ‘Clean, Crisp, Com-
fort.’ These associates take a tremendous amount of pride in 
providing attentive, friendly and pro-active service to Marines, 
sailors and their families.  

“The uniforms of our Inns of the Corps project that im-
age to our guests, and we feel prints and logos would dilute 
our ‘Brand Promise.’”

Club guests, including active duty, retired service mem-
bers, and Department of Defense civilian employees, expect 

a premier location for lunch, promotion celebrations, hail and fare-
wells, mess nights, professional military education (PME) events and 
many other professional or social occasions, so projecting an air of 
professionalism is of the utmost importance.

Whether it is a wedding reception, reunion, promotion, retirement 
party, PME or a unit event, Marines can enjoy world-class service, 
competitive pricing and a professional staff by hosting their special 
event at any of the unique Club facilities offered throughout MCCS. 
In conjunction with on-premise services, most of the facilities also 
offer pick-up or take-out menus that are ideal for that home or busi-

ness party, and many facili-
ties and offerings rival the 
civilian businesses outside 
the gate.

—MCH

MCB Camp S.D. Butler, Okinawa, Macaroni Grill features servers 
who project a professional attitude with their approach and dress.

A waitress delivers a professional attitude 
and shows great pride in her work at 
Club Iwakuni, MCAS Iwakuni, Japan.
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