
He continued, “Burger King was added because they are 
already here at Redstone, because there was space for a drive 
thru and because our Burger King is one of the largest volume 
Burger Kings in the East Central U.S. region for AAFES.”

The Burger King on Vincent Drive in the Exchange/Com-
missary shopping center records about $100,000 in sales each 
month, he noted. 

AAFES, the Army & Air Force Exchange Service, owns 
the franchises for the Burger King, Subway and Express/
Class 6 food services at the new shopping center.  “Combin-
ing three different food concepts into one building always 
presents construction challenges,” Montalvo said. “But the 
result is a quality service for our customers.”

According to Montalvo, the importance of providing an 
Express like this to the Redstone community is invaluable. 

“This side of the installation is really unexplored territory 
for us,” he explained. “But we believe this will do well here 
because of all the federal employees and contractors located 
on this side of the installation. Based on the demographics 

provided by the Department of Defense 
and the increasing population of Redstone 
Arsenal, we should be successful. As the 
Redstone community grows, we absolutely 
want to grow with it.”

The Express/Class 6 also sells gasoline at 
eight fuel pumps, tobacco and liquor, which 
are available to customers who have a military 
identification card. Just behind the Express 
shopping center is a newly opened Redstone 
Federal Credit Union branch. 

Of the earnings at the new facility, 65 to 
67 percent are returned to Redstone Family 
and Morale Welfare and Recreation (FMWR) 
each year. Other AAFES earnings are used 
to improve, renovate and expand its services. 

The Express shopping center is a new 
addition to the shopping and dining choices 
offered on Redstone. Those facilities are op-
erated by AAFES and include the Exchange, 
the Class 6/Express, Burger King, Church’s 
Chicken, Anthony’s Pizza, O’Charley’s Subs, 
Firestone and other shopping choices located 
in the Vincent Drive/Goss Road shopping 
center, as well as on-post cafeterias. 

AAFES operates 3,100 facilities in more 
than 30 countries, five U.S. territories and 
all 50 states, including 181 main stores and 
more than 1,000 fast food restaurants.  

 —MCH

T
he opening of a new Express shopping center at Redstone 
Arsenal, Ala., in 2014, provided some additional choices 
for service members, especially those who are looking 

for some quick, convenient and healthy options. The new 
6,860-square-foot Express shopping center houses an Express/
Class 6 convenience store, a Subway sandwich shop and a 
Burger King restaurant with a 25-car drive thru. The Express 
also offers a Deli Express that includes F’Real Smoothies, 
Tornados, Java Cappucino, gourmet Icees, breakfast sandwiches 
and oatmeal, burritos and lunch sandwiches. There is also a 
food court area where customers can dine.

While the Express/Class 6 and the Burger King were part of 
the initial plans, the Subway was added later due to customer 
demand, according to Roberto Montalvo, general manager 
of the Exchange.  

“We did a survey of the Redstone community and one 
of the food concepts that most patrons on Redstone Arsenal 
wanted to see — their favorite food concept — was Subway. 
So, we decided to go with what our customers wanted.”  

Redstone Express 
Offers Something for Everyone

Subway Added Due to Popular Demand 

A Subway sandwich shop 
was added to the new 
Redstone Express based 

on popular demand. 
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