
A new era in Air Force quality of life formally took place 
on July 17, 2012, as the Air Force Services and Man-

power Agencies were inactivated, and then designated as di-
rectorates of the “new” Air Force Personnel Center (AFPC). 

The formal recognition of the June 1 field operating agency 
(FOA) consolidation — signed off by Air Force Secretary Mi-
chael Donley and then Chief of Staff Gen. Norton Schwartz, 
USAF — took place on a typically humid day in Hangar 41 at 
Randolph AFB, Texas, with several dignitaries, past and pres-
ent, on hand to witness the ceremonies, as well as airmen rep-
resenting the new AFPC. 

Lt. Gen. Darrell D. Jones, USAF, Air Force Deputy Chief 
of Staff for Manpower, Personnel and Services, led Maj. Gen. 
Alfred J. Stewart, USAF, AFPC commander; Col. Thomas C. 
Joyce, USAF, relinquishing duties as commander, Air Force 
Services Agency (AFSVA); and Col. Kent B. White, USAF, 
relinquishing duties as commander, Air Force Manpower 
Agency (AFMA), into the hangar as the ceremonies got un-
derway. 

Following the presentation of colors, national anthem and 
invocation, Lt. Gen. Jones talked about how the mission of the 
new AFPC will not change — supporting the quality of life of 
airmen and their families. 

“This is going to be a new organization with integrated 
processes and people working together doing what we do 
best, which is touching the lives of airmen across the U.S. Air 
Force,” Jones said. “I am proud to be associated with all of the 
change that is going on. I am very proud of all the men and 
women who have come before us and laid the groundwork 
for what we are doing today, and I know we have nothing but 
great things in the future from the new Air Force Personnel 
Center and the men and women of our combined crew.” 

After a brief recital of the histories of the AFPC, AFSVA 
and AFMA, Col. Joyce took the podium. With mixed emo-

tions, he recognized the commanders who came before him 
and helped shape the legacy of Air Force Services Agency, as 
well as the thousands of people over the last 20-plus years who 
have developed the programs and services that have benefited 
airmen and their families. 

Joyce then pointed out what it takes to deliver those ser-
vices to Air Force families. 

“Passion and attitude, that’s what it’s all about,” said Joyce, 
who is now director of Services, AFPC. “We are committed 
to providing the very best in food service, fitness, child care, 
youth services, lodging and recreation programs. The name 
may change, but the care and commitment of our people will 
not.” 

At the conclusion of Joyce’s speech, representatives of the 
AFSVA in uniform gave one final salute to the commander 
before the flag was furled, marking the inactivation of the 
agency. 

Milam Named Acting DASD MCFP 

Charles E. Milam, SES, who most recently served as principal director for Mili-
tary Community and Family Policy (MCFP), has been named Acting Deputy 

Assistant Secretary of Defense (DASD) for MCFP, effective July 22, 2012. He re-
placed Dr. Robert L. Gordon III, who resigned from the position he had held for the 
past two years.

As DASD MCFP, Milam has oversight of quality-of-life programs; nonappro-
priated-fund (NAF) policy; Morale, Welfare and Recreation (MWR) policy; family 
advocacy; child and youth programs; resale activities; and other family policy and 
community support functions.

Milam, whose career in federal service has spanned more than 30 years, is especially familiar with the program area, hav-
ing been principal director for MCFP since March 2011. Prior to that, he served as director of Air Force Services from 2009 
until 2011, and previously as deputy director under then-director Art Myers, now the executive director of the International 
Military Community Executives’ Association (IMCEA).

Gordon, who has been a strong advocate for service member quality of life during his tenure, served as DASD MCFP 
since July 2010, when he replaced Tommy T. Thomas.
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Agencies Consolidate with 
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Lt. Gen. Darrell D. Jones, USAF, Air Force Deputy Chief of 
Staff for Manpower, Personnel and Services, speaks during 
the Air Force Services Agency, Air Force Manpower Agency 
and Air Force Personnel Center inactivation and consolidation 

ceremonies at Randolph AFB, Texas.
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the nation watch to see the outcome of this effort. We have 
pledged to selflessly serve with innovation. We have pledged 
to become more efficient with innovation and technology and 
to be good stewards of our precious resources. We have prom-
ised the people of this nation that we will care judiciously 
for our airmen - their sons and daughters, mothers, fathers, 
sisters and brothers. We will not let them down, and the ef-
ficient, fit fighting units of tomorrow will be our legacy.”

A symbolic furling and immediate unfurling of the AFPC 
flag followed, officially recognizing the consolidation of the 
three agencies, and the formation of a new organization that 
will continue to serve airmen and their families. 

Following the furling of the AFMA flag, thus inactivating 
the agency, Maj. Gen. Stewart addressed the crowd on the 
importance of FOA consolidation and its impact on airmen 
and their families going forward. 

“There are opportunities for us to reshape, reengineer and 
rebuild our U.S. Air Force,” the commander said. “We can 
make it more efficient, we can use innovation and technol-
ogy, but most importantly, there will be no fear. We will move 
forward, design and rebuild a new organization that will get 
our mission done and take care of our airmen. That’s what is 
important here.” 

The AFPC was initially a field extension of the Air Force 
Director of Personnel, established in 1963. 
Functional changes over the past 50 years in-
cluded becoming a separate agency in 1965, 
merging with the manpower function in 1978 
and merging with the civilian personnel center 
in 1995. The center managed all civilian force 
integration activities, from accessions to retire-
ments and every career function in between, as 
well as active-duty military assignments and 
deployments, promotions, separations, records, 
retirements, benefits and more.

As an integrated agency, the AFPC is a reen-
gineered organization with processes designed 
to better serve airmen and their families.

Acknowledging the significance and sense 
of sadness inherent in an inactivation and con-
solidation ceremony, Stewart rallied the assem-
bly when he reminded them of the trail they 
would blaze. 

“The magnitude of today’s ceremony can-
not be overstated — we are not just witnessing 
history, we are making history,” he noted. “The 
men and women of this new agency are pio-
neers in the transformation of defense systems. 
The Air Force, the Department of Defense and 

Lt. Gen. Jones (left) and former Air Force Services Agency 
Commander Col. Thomas C. Joyce, USAF (second from right), 
witness the furling of the flag of the Air Force Services Agency, 

marking the agency’s inactivation.

Maj. Gen. Alfred J. Stewart, USAF, Air Force Personnel Center 
commander, points out the importance of field operating agency 
(FOA) consolidation and its impact on airmen and their families. 

Maj. Gen. Stewart (left) stands beside the unfurled flag of the “new” Air 
Force Personnel Center. 
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Marine Corps MR Realignment 

Semper Fit and Exchange Services Divi-
sion (MR) Director William Dillon, SES, 

Headquarters, U.S. Marine Corps, recently an-
nounced a multi-faceted realignment of parts of 
the division’s structure. 

The changes, which took effect July 16, in-
cluded elevating Semper Fit to directorate status 
from that of a branch; the formation of a new 
Compliance, Assurance and Analysis Branch; 
and the appointment of a Chief of Staff.

This realignment aims to achieve greater 
operational efficiency while providing better 
service to Marine Corps Community Services 
(MCCS) activities, Marines and their families. 

“It has been nearly a year and a half since 
the two divisions were created. After a careful 
review, I have determined that additional struc-
ture changes should be made to make MR more 
efficient, effective and responsive to our cus-
tomers,” Dillon said. “I believe these changes 
will allow MR to tighten our focus, implement 
efficiencies and provide better service to our 
MCCS activities, as well as our Marines and 
their families in three important areas — Com-
mercial Recreation, Fitness and the Single Ma-
rine Program — while we continue to provide 
quality service from all other areas and func-
tions within MR.”

In addition to the re-designation of Semper 
Fit, Deputy Director of Support Dave Turner 
relinquished responsibility for Semper Fit and 
took on the additional role of MR Chief of Staff. 
The Semper Fit deputy director position is va-
cant but is expected to be filled with an active-
duty Marine Corps officer.

As a major part of the realignment, the 
division’s Commercial Recreation Program 
— which includes Bowling; Golf; Marinas; 
Stables; Information, Tickets and Tours (ITT); Cabins and Cottages; The-
aters; Auto Hobby, RV Parks; and Arts and Crafts — was realigned from 
Semper Fit to within the Food, Hospitality, Commercial Recreation and 
Entertainment Branch. Ric Pomeroy will now oversee the Commercial 
Recreation Program in addition to his previously existing responsibilities 
as branch head, Food, Hospitality & Entertainment.

Mike Swords was appointed branch head for the newly formed Com-
pliance, Assurance and Analysis Branch, which will now absorb the per-
sonnel and functions of the Loss Prevention Program and the Network 
Security Program. The branch will align under MR’s Plans, Policy and 
Analysis Directorate.

Dillon

Turner

Pomeroy

Anheuser-Busch 
to Acquire 

Remaining Stake in 
Grupo Modelo

Anheuser-Busch (AB) InBev and Grupo 
Modelo have entered into an agreement 

under which AB InBev will acquire the re-
maining stake in Grupo Modelo that it did not 
already own for $20.1 billion. 

The deal is expected to close by the first 
quarter of 2013. 

Prior to the announcement, AB InBev’s 
held an economic stake of more than 50 per-
cent in Grupo Modelo and has had a success-
ful long-term partnership with the company 
since 1993. 

“Grupo Modelo has been one of our most 
important partners for more than 20 years and 
we are very pleased to evolve our long and suc-
cessful relationship into this combination,” said 
Carlos Brito, chief executive officer (CEO) of 
Anheuser-Busch InBev. “There is tremendous 
opportunity from combining two leading brand 
portfolios and further expanding Grupo Mod-
elo’s brands worldwide through AB InBev’s 
extensive global distribution network. Our 
admiration for Grupo Modelo’s business and 
brands has only increased with time, and we 
look forward to joining our historic and world-
class breweries.” 

Once the acquisition is approved by share-
holders, Grupo Modelo’s Corona will be-
come a global flagship beer brand alongside 
Budweiser and joins AB InBev global brands 
Stella Artois and Beck’s. Grupo Modelo has 
developed Corona into the leading import 
beer in 38 countries around the world.

Anheuser-Busch InBev’s acquisition of the 
remaining stake in Grupo Modelo will allow 
Grupo Modelo’s Corona to become a global 

flagship beer brand. (AAFES PHOTO)
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Ondrej Patrovic, front desk clerk, 
Navy Lodge Key West, Fla., has 

been named the Navy Lodge Program’s 
Associate of the 1st Quarter 2012.

“Ondrej has become an invaluable 
member of the Navy Lodge Key West 
team,” said Martha Bartley, general man-
ager, Navy Lodge Key West. “Ondrej con-
sistently exceeds the values of premier 
customer service. I regularly receive ver-
bal compliments from guests commend-
ing Mr. Patrovic for his professionalism 
and proficiency.”

Patrovic’s efforts to provide outstand-
ing guest service and exceed guest expec-
tations; improve work methods; exemplary 
work performance; positive attitude; and 
contributing to the success of the Navy 
Lodge Program were instrumental in his 
receiving the recognition. 

Bartley highlighted Patrovic’s knowl-
edge and expertise in computers as one 
of his many strengths, as he is the Navy 
Lodge’s liaison to fix computer issues as 
they arise. 

“He is currently compiling a step-by-

Navy Lodge Associate of the Quarter
step Information Technology booklet on 
each computer issue that has occurred so 
that those same problems can be quickly 
fixed in the future,” she said. 

Patrovic has also created a log to track 
all equipment warranty claims within the 
Navy Lodge. As a result, the Navy Lodge 
has saved nearly $1,000 due to items being 
repaired or replaced under warranty rather 
than discarded and repurchased. 

In addition, Patrovic noticed that the 
current inventory methods used by man-
agement could be more efficient and accu-
rate.  As a result, he created a spreadsheet 
for linens, towels, in-room guest sup-
ply inventory and breakfast items. The 
spreadsheet has allowed Bartley to more 
accurately monitor and control discarded 
items, reducing waste.

Patrovic hopes to receive the American 
Hotel and Lodging Association Educa-
tional Institute (AHLA EI) certifications 
in all departments within the Navy Lodge 
by the end of the year.   

He has been with Navy Lodge Key 
West since September 2007.Patrovic

CGAS Borinquen, Puerto Rico, recently celebrated the 
reopening of its Pelican Pub after major renovations.

The club had been closed for nearly four months to un-
dergo extensive renovations to open the space, create a brighter 
and more exciting environment and install a new bar.   

On Aug. 1, 2012, nearly 300 patrons enjoyed the grand 
reopening of the facility, the command’s only foodservice 
operation. The event was hosted by the command’s Morale, 
Well-Being and Recreation (MWR) program, under the 
leadership of Blair Markham, MWR director, and FSC Ron 
Deleon, MWR food and beverage manager.  

As Markham readied the facility and marketed the event 
and Deleon prepared for the sit-down meal and appetizers of 
complimentary imported cheese, crackers and fruit, Nickie 
Ivanovsky, general manager of the Coast Guard Exchanges 
in Puerto Rico, arranged to have her wine, beer, and spirits 
vendors educate attendees on drink and food pairings.  

Participating vendors included MillerCoors with Blue 
Moon; Anheuser-Busch introducing Bud Light Platinum; 
E.&J. Gallo Winery with Barefoot and Alamos wines; and 
V. Suarez with Smirnoff, Clan MacGregor and Coors Light. 

With this variety of drink and food, patrons learned not 
only how to serve unique beverages with certain food pair-
ings, but also that buying them is as easy as visiting their 
local Coast Guard Exchange.

Coast Guard Club Renovation 

Patrons enjoy a wine tasting during a celebration marking the 
reopening of the Pelican Pub at CGAS Borinquen, Puerto Rico. 

(COAST GUARD MWR PHOTO) 
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